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A  great  newspaper  is  more  than  a  garbage  can  liner 


am  always  in  favor  of  the  free 
press  —  even  when  they  say  quite 
nasty  things.” 
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★  TRIVIA  ★  TRIVIA  *  TRIVIA  ★ 

CHALLENGE  YOUR  READERS  WEEKLY 


Three  Favorite  Entertainment  Categories 

★  MOVIES  ★  SPORTS  ★  TV  ★ 

Serves  As  A  Terrific  Readership  Builder 
Call  Now  to  Reserve  This  Weekly 
Camera  Ready  Feature 
For  Your  Area 


TV  Comipanleg  Me. 

L 

For  the  Finest  in  T.V.  Listings  and  Features 
NATIONAL  SALES  OFFICE 

1640  NEW  HIGHWAY 

FARMINGDALE,  NEW  YORK  11735 

516-752-9454 

newspapers  must  print 
more  than  just  the  news. 

Just  telling  readers  what’s  going  on  in  the  world  isn’t  enough  anymore.  Today 
there’s  a  greater  need  for  information  that  newspapers  are  best  equipped  to  provide.  Information  that 
helps  people  cope  with  their  changing  world  and  live  a  better  life. 

Harte-Hanks  newspapers  are  providing  this  kind  of  information  in  the  communities 
we  serve.  We  are  recognizing  the  informational  needs  of  readers  in  new  and  exciting  ways.  Building  on 
the  special  strengths  that  make  the  newspaper  the  most  effective 
and  complete  information  package  available. 

We  are  becoming  Community  Information  Centers.  Whether  providing  special  sections 
with  energy-saving  ideas,  or  taking  a  stand  on  vital  community  issues,  Harte-Hanks  newspapers 
are  responding  to  our  readers’  changing  needs  every  day. 

HARTE-HANks 

ifffiiM  Communications,  Inc. 

Becoming  Community  Information  Centers 

P.O.  Box  269,  San  Antonio,  Texas  78291 
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JULY 


10-12 — PNPA  weeklies  conference,  Allenberry-on-the-Yellow  Breeches, 
Boiling  Springs,  Pa. 

10-12 — Tennessee  Press  Association,  Opryland  Hotel,  Nashville,  Tenn. 

13-16— International  Newspaper  Advertising  Executives,  Sheraton  Bos¬ 
ton,  Boston. 

22-23 — Contemporary  Newspaper  Design  Workshop,  sponsored  by  the 
Northwestern  University’s  Medill  School  of  Journalism  and  the 
Inland  Daily  Press  Association’s  Foundation,  Northwestern  Uni¬ 
versity,  Evanston,  III. 

20-25 — Inland  Daily  Press  Association,  Circulation  Managers’  School, 
Marriott  O’Hare,  Chicago. 


AUGUST 


3-7 — Landon  Summer  Seminar  "Strategic  Planning”,  The  Homestead, 
Hot  Springs,  Va. 

24-26— New  York  State  Publishers  Association  59th  annual  convention, 
Gideon  Putnam,  Saratoga  Springs,  N.Y. 

30-Sept.  2 — Texas  Daily  Newspaper  Association,  Del  Monte  Hyatt  House, 
Monterey,  Calif. 


SEPTEMBER 


5-7 — Maine  Press  Association,  Prout’s  Neck,  Me. 

6— Hoosier  State  Press  Association  ad  seminar,  Marriott  Inn,  In¬ 
dianapolis. 

9-10 — Inland  Daily  Press  Association,  Group  Newspaper  Seminar, 
O’Hare  Hyatt,  Chicago. 

11-13 — Mid-America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 
Me. 

11- 13 — PNPA  annual  classified  clinic,  Stouffer’s  Valley  Forge  Hotel,  King 

of  Prussia,  Pa. 

12- 14 — National  Wire  Watch,  Capitol  Hilton,  Washington,  D.C. 

14- 16 — Central  States  Circulation  Managers  Association  Conference, 

Hyatt  Regency,  Milwaukee,  Wise. 

15- 16— 6th  annual  Editors’  Seminar  at  the  United  Nations,  sponsored  by 

the  UN  Association  of  the  U.S.A. 

15-16— Allied  Fall  Publishers’  meeting,  Baranof  Hotel,  Juneau,  Alaska. 
15-19 — Inland  Daily  Press  Foundation,  Annual  Aspen  Institute  Meeting, 
Aspen  Colo. 

17- 19 — Suburban  Newspapers  of  America’s  ad  conference,  Netherlands 

Hilton,  Cincinnati. 

18- 21— New  England  AP  News  Executives  Association,  Sebasco  Estates, 

Mai  ne. 

19- 21 — Illinois  Newspaper  Production  Conference,  Sheraton  Inn,  Wauke¬ 

gan,  III. 

23- 26— National  Conference  of  Editorial  Writers,  Huntington,  W.  Va. 

24- 26 — PNPA  56th  annual  convention,  Erie  Hilton,  Erie,  Pa. 

25- 28— Florida  Newspaper  Advertising  Executives  sales  conference, 

Doral  Country  Club,  Miami. 

25- 28 — New  York  Press  Association,  Montauk  Yacht  Club,  Star  Island, 

Montauk,  L.I.,  N.Y. 

26- 28 — New  York  State  Newspaper  Production  Conference,  Kutscher’s 

Country  Club,  Monticello,  N.Y. 

28-Oct  1 — Southern  Newspaper  Publishers  Association  Annual  Conven¬ 
tion.  The  Broadmoor.  Colorado  Springs,  Colo. 


OCTOBER 


2-5 — New  England  Newspaper  Production  Conference,  Dunfey’s  Re¬ 
sort  Hotel,  Hyannis,  Mass. 

9-10 — Pennsylvania  Society  of  Newspaper  Editors  seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

19-21 — Inland  Daily  Press  Association’s  annual  meeting,  Drake  Hotel, 
Chicago. 

23-25— National  Council  of  College  Publications  Advisors/Associated  Col¬ 
legiate  Press,  Hyatt  Regency,  Chicago. 
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Newsbriefs 


HOT  NAME — When  an  unusual  June  heat  wave  sent 
Oklahoma  temperatures  into  the  100s,  with  humidity  to 
match,  the  Tulsa  World  noted  the  event  by  having  its 
nameplate  do  what  the  populace  was  doing — perspire. 
Staff  artist  Brad  Thompson  added  the  heads  of 
perspiration. 

Media  General  buys  weekly  group 

Media  General  acquired  on  June  26  all  of  the  outstanding 
capital  stock  of  Highlander  Publications  Inc.,  one  of  the 
largest  publishers  of  weekly  newspapers  in  Southern 
California,  for  $12.7  million. 

Highlander  publishes  17  weekly  newspapers  in  Los 
Angeles  and  Orange  counties  through  controlled  circulation 
that  reaches  more  than  400,000  households  and  over  one 
million  adult  readers. 

Gary  H.  Smith  started  the  company  in  1964  and  as  part  of 
Media  General  the  company  will  continue  to  operate  under 
its  present  name  and  with  present  management. 

Don  J.  Messick,  president  of  Highlander  Publications, 
will  continue  as  president  and  chief  executive  officer. 


Chief  Daryl  Gates,  left,  seated  next  to  Herald  Examiner 
Publisher  Francis  L.  Dale,  holds  a  copy  of  the  "Dallas" 
script. 

Who  shot  J.R.  Ewing? 

Los  Angeles  Herald  Examiner  knows  but  isn’t  telling.  It 
also  is  not  revealing  its  source  of  the  information. 

The  newspaper  became  the  target  for  scores  of  phone 
calls  from  all  over  the  world  after  publisher  Francis  L.  Dale 
called  a  press  conference  June  27  to  announce  that  he  was 
returning  to  the  producers  of  the  tv  show  "Dallas”  a  copy 
of  the  "who  shot  J.R.  Ewing”  script. 

The  scenario,  entitled  "Whodunit,”  identifies  the  man  or 
woman  who  shot  J.R.  Ewing,  the  series’  villain  played  by 
Larry  Hagman. 

Dale  said  the  script  came  to  the  Herald  Examiner  by  way 
of  a  "new  source”  he  declined  to  identify. 

"We  did  not  realize  this  was  stolen  property  until  it  was 
announced,”  Dale  explained.  The  publisher  said  it  is 
against  the  paper’s  policy  “to  harbor  stolen  material.”  He 
then  handed  the  script  to  Chief  Gates  for  return  to  Lorimar. 


‘Other  media’  invest  in  newspaper 

National  advertising  in  daily  newspapers  by  other 
media — radio,  television,  magazines  and  books — increased 
sharply  in  the  first  quarter  of  1980,  according  to  the 
Newspaper  Advertising  Bureau,  Inc. 

Measurements  by  Media  Records,  Inc.  in  a  sample  of  44 
cities  showed  a  29.2%  gain  for  the  Publishing  and  Media 
classification  of  national  newspaper  advertising,  and  the 
Bureau  estimates  on  this  basis  that  total  advertising  for  this 
grouping  in  the  quarter  came  to  $65.2  million. 
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**ln  order  to  give 
our  readers  the  best 
possible  coverage 
we  added  UPl  to  our 
wire  senfice  lineup.** 


Saul  Kohler,  Executive  Editor 
The  Patriot-News  Company 
Harrisburg,  PA 


The  Trend  Continues. 

When  you’re  responsible  for  two  major  dailies  and  a  combined 
Sunday  paper,  you  quickly  learn  how  hungry  editors  can 
be  for  wider  coverage.  They  eat  up  news  at  an  almost  incredible 
rate...  and  then  want  more.  That’s  why  Saul  Kohler  signed  up 
with  GPI ...to  give  his  editors  the  widest  possible  choice. 

No  wonder  there’s  been  a  trend  toward  ClPl. 

And,  Saul  Kohler  has  proved  that 
the  trend  continues. 


LEBANON  LOmON 


America  is  changing. 

Markets  are  chai^ii^. 

The  old  ruies  no  ioi^r  appiy. 
Ibday  smart  advertisii^  and 
marketii^  professionais  must 
chart  the  chai^ies  in  search 
of  competitive  advantage. 


mm 


ILLINOIS 


KENmiif 


Now  ADWEEK  brings  its  □  Bom- Again  Cities . . .  and  the  Advertising  Opportunity 

readers  a  new  kind  of  Market  economic  opportunities  they  This  will  be  an  unusually 

Report  to  meet  the  challenges  of  the  represent  interesting  issue  of  ADWEEK.  One 

80’s.  A  people-and-places  analysis.  □  The  new  supply-side  economics  to  be  saved  and  studied  for  months 

A  look  forward  at  a  marketing  map  and  how  it  will  change  advertis-  to  come.  And  thus  it’s  a  very  special 

of  America  unlike  any  seen  before.  ing  and  marketing  advertising  opportunity  as  well. 

Features  will  include—  □  Demographic  Trends  Reserve  your  space  now.  Just  call 

□  The  Ten  Hottest  Markets  □  Concise  market-by-market  your  ADWEEK  Representative. 

□  East  vs.  West — The  New  Region-  analyses 

alism  □  The  New  American  Power  Axis 

□  “Why  I  Live  Here”  by  people  rich  □  Mental  maps  of  America 
enough  to  live  anywhere 

Re-Mapping  America:  Speciai  Market  Report 


Ad  Ciosing:  July  18 


East 

(212)661-8080 


Midwest 

(312)467-6500 


Wp^t 

(213)384-7100 


Southwest 

(214)747-2385 


Southeast 

(404)881-6442 
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WhaVs  the  hurry? 

It  is  difficult  to  understand  why  some  members  of  Con¬ 
gress — contrary  to  their  usually  slow,  plodding,  careful  and 
painstaking  ways — are  determined  to  rush  into  considera¬ 
tion  of  an  important  piece  of  legislation  that  has  been  circu¬ 
lated  publicly  for  only  a  little  more  than  two  weeks. 

Senate  bill  S.  2827  would  amend  the  Communications  Act 
of  1934,  which  for  46  years  has  been  the  basic  law  govern¬ 
ing  the  telecommunications  industry,  and  set  the  pattern 
for  future  decades.  It  was  first  circulated  June  16  and  was 
scheduled  to  be  acted  upon  by  the  Senate  Commerce  Com¬ 
mittee  this  past  week. 

Under  the  old  legislation,  AT&T  was  a  government-pro¬ 
tected  monopoly  and  grew  to  become  the  world’s  largest 
business  enterprise.  Some  provisions  in  the  new  legislation 
would  give  AT&T  the  green  light  to  get  into  the  dissemina¬ 
tion  of  news  and  information  into  the  home,  (services  tradi¬ 
tionally  supplied  by  newspapers)  and  because  of  its  size 
practically  insure  monopolization  in  that  area. 

Competition  in  delivering  printed  information  into  the 
home  over  tv  or  home  computer  screens  will  be  healthy,  and 
newspapers  expect  that.  But  AT&T  is  already  wired  into 
more  than  85%  of  the  nation’s  homes  and  its  subsidiaries  in 
research  and  manufacturing  are  at  its  command. 

Why  is  the  Senate  in  such  a  hurry?  There  have  been  no 
hearings  on  the  Senate  bill  or  the  House  version  pending 
before  the  House  Commerce  Committee. 

It  is  imperative  this  complex  piece  of  legislation  receive 
more  serious  consideration  than  it  apparently  has  had  up  to 
now. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22,  1684;  Newspaperdom  established 
March,  1892;  the  Fourth  Estate  March  1, 1894;  Editor  & 
Publisher.  June 29, 1901 ;  Advertising.  January 22, 1925. 


Managing  Editor:  Jerome  H.  Walker,  Jr. 


Associate  Editors:  John  P.  Consoli,  Bill  Gloede, 
Andrew  Radolf,  Lenora  Williamson,  Earl  W. 
Wilken 


Midwest  Editor:  Celeste  Huenergard 


Washington  Correspondent:  1.  William  Hill 


West  Coast  Correspondent:  M.L.  Stein 


Promotion  Manager:  George  Wilt 


Advertising  Manager:  Donald  L.  Panrin 

Sales  Representatives:  Steven  Ahmuty, 
Richard  J.  Flynn,  Norman  Messer,  Robert). 
Mathes,  Ourland  Stewart 


Advertising  Production  Manager:  Louise  A. 
Villani 


Circulation  Manager:  Donna  Lea  Waick 


Classified  Advertising  Manager:  Donna  P. 
Bates 


Librarian:  Adelaide  Santonastaso 


OFFICES 

General:  575  Lexington  Ave.,  New  York,  N.Y. 
10022.  Phone  212-752-7050.  TELEX  12  5102. 


Chicago:  111  East  Wacker  Drive  60601.  Phone 
312-565-0123.  Celeste  Huenergard,  Editor. 
Norman  Messer,  Ad  Representative. 


Powerful  testimonial 


Los  Angeles:  3450  Wilshire  Boulevard  Suite 
407,  90010.  Phone  213-382-6346.  William 
Marshall— Scott,  Marshall,  Sands  &  McGin- 
ley. 


We  have  said  frequently  the  most  important  testimonial 
to  the  power  of  newspaper  advertising  is  the  broad  use  of  it 
made  by  other  media  in  their  programs  to  enlarge  their  own 
audiences. 

The  Newspaper  Advertising  Bureau  reports  that  for  the 
first  quarter  of  this  year  radio  and  television  stations  in¬ 
vested  $40.1  million  in  newspaper  advertising,  an  increase  of 
32.4%  over  the  same  period  in  1979.  Magazines  spent  $9.2 
million,  an  increase  of  32.9%. 

These  figures  represent  an  acknowledgement  from  those 
media  that  only  newspapers  can  take  the  place  of  what  is 
lacking  in  their  own  coverage. 

No  comment 

An  E&P  subscriber  in  Evanston,  Ill.,  reports  that  on  June 
23  last  the  postman  delivered  his  copy  of  our  November  4, 
1978,  edition. 

“Neither  snow,  nor  rain,  nor  heat,  nor  gloom  of  night, 
stays  these  couriers  from  the  swift  completion  of  their  ap¬ 
pointed  rounds.” 


Long  Beach,  Calif:  5050  Garford  St.  90815. 
Phone  213-597-2931.  M.L.  Stein,  West  Coast 
Correspondent. 

San  Francisco:  433  California  St.,  Suite  505, 
94104.  Phone  415-421-7950.  Peter  Scott, 
Richard  Sands— Scott,  Marshall,  Sands  & 
McGinley. 

Washington:  1295  National  Press  Building. 
Washington,  D.C.  20045.  Phone  202-628- 
8365. 1.  William  Hill,  Correspondent. 


INDEX  TO  THIS  ISSUE 


Ad  scene . 30 

Calendar  .  2 

Newsbriefs  .  2 

Newspeople  in  news . 28 

Syndicates .  38 

Stock  prices  . 40 


Microfilmed  copies  of  Editor  &  Publisher  are  available 
from:  University  Microfilms  International,  300  North 
Zeeb  Road.  Ann  Arbor,  Ml  48106.  London:  18  Bedford 
Row,  London,  WC1R  4EJ.  England. 


6 


EDITOR  &  PUBLISHER  for  July  5.  1980 


Letters 


HALF  THE  STORY 

The  article  on  advertising  inserts  set¬ 
ting  a  record  among  daily  newspapers  in 
1979  (E&P,  May  31,  pg.  22)  was  all  right 
as  far  as  it  went. 

I  am  sure  advertising  department 
heads  and  dollar-conscious  publishers 
found  the  statistics  revealing  and  will  put 
them  to  good  use. 

But  in  one  editor’s  opinion,  you  pre¬ 
sented  only  half  the  story.  Did  advertis¬ 
ing  in  “live”  news  sections  remain  the 
same  with  this  healthy  increase  in  ad  in¬ 
vestments  for  preprint  sections?  Did 
anyone  bother  to  ask  the  Newspaper 
Advertising  Bureau  Inc.  whether  it  could 
provide  the  answer  to  the  previous  ques¬ 
tion?  Did  the  advertising  bureau  even 
bother  to  ask  those  in  the  survey  whether 
the  pre-print  linage  increase  had  a  coun¬ 
terbalancing  effect  on  the  amount  of  ad¬ 
vertising  that  appeared  in  their  regular 
daily  sections? 

My  interest  is  in  knowing  what  future 
trends  can  be  predicted  for  the  size  of 
daily  newshole,  especially  as  they  affect 
the  amount  of  “breaking”  stories 
(otherwise  known  as  spot  news  reading) 
that  can  be  carried  daily. 

One  well  respected  theory  is  that  most 
ad  buyers  in  any  given  market  have  only 
so  many  dollars  to  invest  in  newspaper 
advertising.  So,  the  theory  continues, 
the  average  advertiser  is  more  likely  to 
divert  dollars  out  of  “live  page”  ads  be¬ 
fore  he  will  increase  his  total  advertising 
budget  when  he  is  approached  on  buying 
preprint  section  space.  And  when  adver¬ 
tising  shrinks  in  the  daily  product,  so  does 
the  amount  of  reading  space  devoted  to 
breaking  news  of  the  day — at  least  that 
appears  to  be  so  for  newspapers  that 
promote  balanced  newshole  budgets  and 
some  degree  of  profitability. 

In  the  event  there  is  a  newshole  in  any 
particular  preprint  section,  spot  news 
takes  a  back  seat  to  timeless  copy,  if  the 
above  theory  is  carried  to  its  extreme.  In 
many  cases,  excellent  news-editorial 
material  can  go  into  preprint  newsholes 
when  the  right  elements  are  present — 
proper  scheduling,  coordination  and 
planning.  In  other  cases,  I  for  one  would 
prefer  to  have  that  space  in  my  daily 
news  package. 

In  light  of  the  story  that  appeared  in 
E&P,  maybe  we  should  consider  chang¬ 
ing  the  name  of  the  magazine  to  Pub¬ 
lisher  &  Editor? 

Kent  W.  Cockson 
(Cockson  is  executive  editor  of  Pen¬ 
sacola  (Fla.)  News-Journal .) 

COMPETITION 

Your  reporter  Andrew  Radolf  missed 
the  real  story  behind  “Big  City  Dailies 
Expand  Business  News  Coverage.”  The 
EDITOR  &  PUBLISHER  for  July  5,  1980 


principal  reason  for  this  welcome  event 
is  that  the  dailies,  especially  the  Wash¬ 
ington  Post  and  the  Chicago  Tribune,  are 
feeling  the  competitive  heat  from  re¬ 
gional  business  newspapers. 

The  Post’s  self-styled  “anemic”  busi¬ 
ness  coverage  provided  an  opportunity 
two  years  ago  for  the  Business  Review  of 
Washington  to  begin  publishing  a  weekly 
regional  business  newspaper  which  now 
ranges  from  24-32  pages.  The  Post’s  be¬ 
lated  discovery  of  the  market  led  to  their 
new  weekly  tabloid  section.  Their  pro¬ 
motion  for  the  new  section,  a  self-styled 
weekly,  contained  so  many  false  and  mis¬ 
leading  claims  that  this  newspaper  was 
forced  to  file  a  complaint  with  the  Fed¬ 
eral  Trade  Commission,  leading  to  an 
apology  and  retraction  in  The  Post. 

Unfortunately,  the  Post’s  reputation  is 
so  sacrosanct  that  some  publications,  in¬ 
cluding  Editor  &  Publisher,  failed  to 
consider  the  problem  serious  enough  to 
cover  the  professional,  business  and 
ethical  implications  of  the  chaises. 

Reports  like  yours  in  the  issue  of  June 
7,  which  gave  the  Post’s  advertising  di¬ 
rector  a  chance  to  blow  a  few  more  false 
notes  on  the  Post’s  so-called  “unique” 
advertising  opportunity  only  compound 
the  problem. 

Esther  Smith 

(Smith  is  editor  of  theBusiness  Review .) 

Short  takes 


Julie  Harris,  on  a  crouch  weeping,  be¬ 
comes  the  victim  of  running 
mascara. — New  York  Times. 

*  *  ^ 

The  Metropolitan  Edison  Co.  aborted 
the  planned  entry  of  two  unclear  en¬ 
gineers  into  the  building  housing  the 
damaged  reactor. — Washington  Post. 

*  ♦  * 

The  week  of  arts  and  farts  runs 
through  to  May  4. — Woodstock  (Ont.) 
Daily  Sentinel-Review. 

^ 

(E&P pays  $2  for  amusing  typographi¬ 
cal  errors  that  appear  in  newspapers  and 
are  published  here.) 


Corrections 


The  editorial,  “No  radiation  hazard,” 
(E&P,  May  31),  incorrectly  identified  the 
Bureau  of  Radiological  Health  as  part  of 
National  Institute  for  Occupational 
Health  and  Safety.  The  bureau  is  one  of 
several  elements  of  the  Food  and  Drug 
Administration.  NIOSH  is  a  component 
of  the  Center  for  Disease  Control.  FDA 
and  CDC  are  part  of  the  Department  of 
Health  and  Human  Services. 

♦  *  * 

In  the  story  about  how  the  Spokane 
Spokesman-Review  coped  with  the  erup¬ 
tions  of  Mt.  St.  Helens,  (E&P,  June  7), 
the  word  “not”  was  omitted  in  the  sen¬ 
tence  which  said  local  health  officials  ad¬ 
vised  that  they  did  NOT  think  the  ash 
was  toxic;  hence  the  paper’s  decision  to 
distribute  papers  and  face  masks  to  their 
carrier  force. 

*  *  * 

In  the  report,  “Most  Guild  reporters 
earn  more  per  week,”  (E&P,  June  21), 
the  top  minimum  scale  for  six-year  Guild 
reporters  at  the  Stockton  (Calif.)  Record 
as  of  May  1,  1980  is  $497.80  per  week 
(not  $460  per  week  as  reported).  On  May 
1,  1981,  the  scale  goes  to  $537.08  per 
week  (not  on  May  1,  1980  as  reported). 

Ik  :k  :k 

Two  stories  concerning  the  Journal 
Company,  Milwaukee,  contained  inac¬ 
curacies.  The  June  7  item  on  the  reported 
$300  million  takeover  should  have  stated 
that  the  offer  came  from  an  “uniden¬ 
tified”  publishing  company.  In  the  June 
14  issue,  a  story  on  the  company’s  1979  fi¬ 
nancial  report,  a  headline  read,  “Journal 
Co.,  Milwaukee,  reports  lower  earn¬ 
ings,”  while  the  lead  stated,  “reported 
5.8%  earnings  gain.”  The  lead  is  right. 

*  *  « 

The  article  in  the  May  31  issue  dealing 
with  the  $50  million  libel  suit  filed  by 
Phoenix  Newspapers  Inc.  against  New 
Times  Weekly  reported  that  the  weekly 
“.  .  .  alleged  that  the  Phoenix  dailies 
engaged  in  illegal  wiretapping  of  phones 
of  union  activists.”  New  Times  Weekly 
only  reported  that  the  Guild  was  going  to 
file  charges  to  that  effect,  which  they  did. 
The  New  Times  Weekly  alleged  nothing. 
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How  opening  federal  lands  to  oil 
and  natural  gas  exploration  will 
raise  YOurfeniily%  standard  of  living. 


America  has  been  sending  more 
and  more  money  overseas  for 
foreign  oil  every  year.  When 
U.S.  dollars  leave  the  country  to 
pay  for  this  oil,  the  effect  is  a 
lessening  in  the  value  of  the 
dollar. ..and  a  nibbling  away  at 
every  American's  standard  of 
living. 

To  help  cut  its  dependency  on 
foreign  oil,  America  must  pro¬ 
duce  more  oil  and  natural  gas 
here  at  home.  Our  country  has 
rich,  untapped  reserves;  the 
problem  is  that  much  of  them 
are  under  federal  lands.  About  a 
third  of  our  country  is  controlled 
by  the  federal  government.  Most 
of  this  land  is  currently  off 
limits  to  energy  exploration  and 
development.  And  proposed 
legislation  would  shut  these 
lands  off  permanently. 

Energy  lands  should  be 
developed. 

Just  one  example;  in  the  Rockies 
of  Idaho,  Montana,  Utah  and 
Wyoming,  a  mineral-rich 


geologic  area  that's  part  of  the 
"Overthrust  Belt"  contains 
8  billion  barrels  of  oil  and  100 
trillion  cubic  feet  of  natural  gas  by 
some  estimates.  But  nearly  half 
of  this  land  may  be  put  off  limits. 

Some  government  land  manage¬ 
ment  people  feel  that  they  have 
to  draw  a  permanent  line  on  land 
use:  a  line  protecting  every 
facet  of  the  environment  in  its 
natural  state  from  oil  and  natural 
gas  development.  At  Amoco,  we 
believe  that  energy  can  be  pro¬ 
duced  on  these  lands  while  main¬ 
taining  their  natural  integrity. 

The  environment  can  live  with 
oil  and  gas  development. 

Now  don't  get  us  wrong.  We  are 
not  for  the  wholesale  exploitation 
of  America's  natural  wilderness. 
But  we  would  like  to  be  able  to 
explore  public  lands  to  find 
those  having  the  potential  for 
holding  oil  and  natural  gas 
deposits.  Further,  we'd  like  to 
be  permitted  to  drill  on  those 
lands  where  large  quantities  of 


oil  and  natural  gas  are  most  likely 
to  be  found. 

Amoco  believes  that  America 
can't  afford  to  cut  itself  off 
from  any  opportunity  to  increase 
its  energy  reserves.  Because 
producing  secure  American 
petroleum  supplies  is  the  best 
way  to  lessen  the  influence  that 
foreign  oil  producers  have  on 
every  American's  standard 
of  living. 


America  runs 
better  on 
American  oil. 


July  5,  1980 


Angry  Neuharth  calls  decision  “outrageous” 

Gannett  ordered  to  return 
N.M.  daily  to  former  owner 


A  federal  judge  in  Santa  Fe  ordered  on 
June  30  that  Gannett  Company  must  re¬ 
turn  the  Santa  Fe  New  Mexican  to  its 
original  owner,  Robert  McKinney. 

Judge  Santiago  Campos  issued  his 
order  after  a  six  member  jury  decided 
Gannett  had  breached  a  contract  with 
McKinney,  giving  him  back  control  of  the 
paper  for  five  years  after  he  sold  it  in 
1 976  for  over  $ll  million. 

The  1 4  week  trial  was  the  longest  in 
New  Mexico’s  history.  McKinney  had 
filed  his  suit  in  December  I978. 

The  jury  found  Gannett  had  breached 
the  contract  on  five  occasions.  Judge 
Campos  also  found  a  contract  violation, 
to  make  six  breaches  in  all  ruled  at  trial. 

McKinney  also  had  alleged  in  his  suit 
that  Gannett  entered  into  the  contract 
with  the  intention  of  never  fulfilling  it, 
but  in  this  instance  the  jury  found  in 
Gannett’ s  favor,  saying  no  fraud  had 
been  committed  by  the  company. 

McKinney  had  originally  asked  for  $I5 
million  in  damages  from  the  contract 
breach  in  addition  to  rescission.  During 
the  course  of  the  trial  he  waived  his  dam¬ 
age  claims  and  decided  to  seek  only  the 
return  of  the  New  Mexican. 

In  issuing  his  decision.  Judge  Campos 
called  the  six  breaches  of  contract  “seri¬ 
ous  and  substantial.’’ 

The  judge  said  Gannett  officials  had 
“laid  out  a  clear  trail  as  to  their  attitude 
.  .  .  which  clearly  indicated  they  wanted 
Mr.  McKinney  off  the  masthead  and  that 
they  wanted  to  strip  him  of  his  respon¬ 
sibilities.” 

Judge  Campos  added  that  any  solution 
to  the  matter  other  than  recission  would 
be  “just  a  patchwork  job.” 

McKinney’s  contract  gave  him  several 
top  posts  at  the  New  Mexican  including 
publisher,  editor-in-chief,  and  chairman 
of  the  board. 

One  of  the  contract  breaches  the  jury 
found  occurred  when  Gannett  removed 
Stephen  Watkins  as  president  of  the  New 
Mexican  and  replaced  him  with  N.  Wal¬ 
ter  Ryals  without  first  informing  McKin¬ 
ney. 

A  memo  produced  during  the  trial  said 
Gannett  fired  Watkins  because  he  was 
“unsure  who  he  was  working  for”  and 
would  consult  with  McKinney  before 
carrying  out  orders  from  Gannett. 

Judge  Campos  ruled  another  breach 
occurred  when  Ryals  and  Barclay  Jame¬ 


son,  then  the  New  Mexican’s  managing 
editor,  would  not  modify  an  editorial  en¬ 
dorsing  Democrat  Bruce  King’s  guber¬ 
natorial  bid  according  to  McKinney’s  di¬ 
rections. 

McKinney  fired  Ryals  and  Jameson 
for  their  refusal.  Gannett  reinstated  the 
two  men  and  removed  McKinney  from 
his  management  positions. 

The  dispute  over  the  firings  prompted 
McKinney  to  file  his  lawsuit. 

Gannett  had  argued  in  court  that  its 
actions  against  McKinney  were  justified 
because  he  did  not  live  up  to  the  terms  of 
his  employment  contract. 

Outside  the  courtroom,  Douglas 
McCorkindale,  Gannett  senior  vicepres¬ 
ident  for  finance  and  law,  said  the  con¬ 
tract  called  for  McKinney  to  be  in  Santa 
Fe  managing  the  New  Mexican  for  about 
two-thirds  of  year.  McCorkindale  stated 
McKinney  spent  less  than  one-fourth  of 
his  time  in  New  Mexico,  partly  because 
doctors  had  told  McKinney  Santa  Fe’s 
altitude  would  aggravate  his  heart  condi¬ 
tion. 

McKinney  lives  in  Middleburg,  Vir¬ 
ginia  and  maintains  a  residence  in  New 
York  City.  A  former  ambassador  to 
Switzerland  under  President  Kennedy, 
he  is  a  board  member  of  TWA  and  Mar¬ 
tin-Marietta  Corp. 

The  rescission  order  ends  the  first 
phase  of  this  two  part  trial. 

Judge  Campos  set  August  5  as  the 
starting  date  for  the  trial’s  second  part 
which  will  have  the  same  6  member  jury. 

The  second  proceeding  will  determine 
how  the  rescission  will  take  place.  This 
proceeding  will  also  have  several  parts  to 
it:  an  accounting  to  be  decided  by  Judge 
Campos,  and  alleged  damages  to  the 
newspaper  which  the  jury  will  decide. 
The  jury  may  also  decide  if  McKinney  is 
entitled  to  any  of  the  $I0  million  in  puni¬ 
tive  damages  he  is  seeking. 

The  rescission  order  means  McKinney 
must  receive  the  New  Mexican  in  a  con¬ 
dition  as  if  he  had  been  running  it  all 
along.  Gannett  must  return  the  newspa¬ 
per  to  him  plus  any  net  profits.  McKin¬ 
ney  must  turn  over  to  Gannett  his 
300,000  shares,  of  stock  plus  any  div¬ 
idends. 

During  the  accounting  Judge  Campos 
will  decide  how  capital  improvements  in¬ 
cluding  the  addition  of  seven  new  press 
units  and  a  front  end  system  by  Gannett 
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Every  Saturday  since  1884 

affect  the  amount  of  profits  owed  to 
McKinney.  The  judge  also  must  consider 
the  current  value  of  McKinney’s  Gannett 
stock  versus  its  value  when  received, 
proceeds  from  the  sale  of  stock,  and 
McKinney’s  salary  and  benefits  in  ac¬ 
counting  for  what  McKinney  owes  Gan¬ 
nett. 

McKinney  also  alleges  the  New  Mexi¬ 
can’s  reputation,  circulation,  and  adver¬ 
tising  suffered  under  Gannett.  The  jury 
will  decide  what  monetary  sum,  if  any, 
should  be  attached  to  McKinney’s  claim. 
This  damage  claim  is  a  separate  issue 
from  McKinney’s  claim  for  punitive 
damages. 

Gannett  announced  it  intends  to  ap¬ 
peal  the  rescission  order  immediately  to 
the  lOth  Circuit  Court  of  Appeals  in  Den¬ 
ver _ _ 


“An  outrageous  decision  based 
on  politics  and  provincialism” — 
Allen  Neuharth, 

Gannett  chairman 


Judge  Campos  has  not  decided  yet  if 
he  will  issue  his  rescission  ruling  as  an 
interlocutory  order  or  as  a  final  order. 
The  circuit  court  is  more  likely  to  con¬ 
sider  an  appeal  of  a  final  order  than  an 
interlocutory  one,  explained  Judge  Cam¬ 
pos’s  law  clerk,  Lynn  Eby. 

McKinney,  at  his  home  in  Virginia, 
had  no  comment  on  the  trial’s  results. 
His  attorney,  Victor  Marshall,  stated, 
“We  are  pleased  by  the  result,  but  be¬ 
cause  the  case  is  still  pending  we  can’t 
have  any  further  comment.” 

Gannett  chairman  and  president  Allen 
H.  Neuharth,  in  a  prepared  statement, 
called  Judge  Campos’s  rescission  order 
“an  outrageous  decision  based  on  poli¬ 
tics  and  provincialism.  This  judge  has 
overruled  a  jury  which  had  decided  unan¬ 
imously  that  Gannett  was  innocent  of 
any  fraud  or  dishonesty.  For  the  judge  to 
attempt  to  punish  Gannett  so  severely 
for  the  jury’s  finding  of  minor  technical 
violations  of  an  employment  contract 
such  as  a  few  hirings  and  firings  is  a 
preposterous  miscarriage  of  justice.” 

Saying  he  was  “confident  that  ulti¬ 
mately  a  just  verdict  will  be  rendered,” 
Neuharth  concluded,  “In  the  meantime, 
Gannett  will  continue  to  provide  readers 
of  the  Santa  Fe  New  Mexican  with  a 
newspaper  based  on  professionalism  and 
integrity.” 

An  official  at  the  New  Mexican,  who 
asked  not  to  be  identified,  described  the 
mood  at  the  paper  as  “Not  bad.  No¬ 
body’s  packing  their  bags  yet.  A  final 
decision  is  at  least  a  year  away.” 

He  added,  “I  don’t  think  anybody 
here  wants  to  see  McKinney  get  the 
paper  back.” 


9 


Closed  trials  ruled  out 
by  U.S.  Supreme  Court 


By  I.  William  Hill 

In  a  victory  for  the  public  and  the 
press,  the  Supreme  Court  (July  2)  held 
that  both  have  a  Constitutional  right  to 
attend  criminal  trials. 

This  gave  notice  to  judges  throughout 
the  country  that  neither  can  be  barred 
from  a  criminal  trial  except  as  a  last  re¬ 
sort  to  insure  fairness  to  the  defendant. 

The  decision  reversed  an  opinion  by 
the  Virginia  Supreme  Court  which  had 
held  that  a  Virginia  judge  was  acting  with 
legal  authority  when  he  barred  two 
Richmond  reporters  from  covering  a 
murder  trial. 

The  high  court’s  ruling  was  by  a  7  to  1 
vote  with  Justice  William  H.  Rehnquist 
dessenting.  Justice  Lewis  F.  Powell  Jr.,  a 
Virginian,  took  no  part  in  the  considera¬ 
tion  of  the  case. 

Chief  Justice  Warren  E.  Burger  deliv¬ 
ered  the  main  majority  opinion  in  which 
he  was  joined  by  Justices  Byron  R. 
White  and  John  Paul  Stevens  both  of 
whom  filed  brief  concurring  opinions. 
Justice  William  J.  Brennan  Jr.  filed  a 
concurring  opinion  in  which  Justice 
Thurgood  Marshall  joined.  Justices  Pot¬ 
ter  Stewart  and  Harold  A.  Blackmun  also 
filed  consurring  opinions. 

In  his  majority  opinion,  the  Chief  Jus¬ 
tice  stated  fiatly  that  a  decision  in  this 
case  was  necessary  because  last  year’s 
Gannett’s  decision  only  allowed  a  Judge 
to  bar  reporters  from  pre-trial  proceed¬ 
ings.  He  then  went  on  to  say  that  the 
First  Amendment  can  be  read  as  protect¬ 
ing  the  right  of  everyone  to  attend  trials 
so  as  to  give  meaning  to  explicit 
guaratees  that  the  public  has  freedom  of 
communication  on  matters  relating  to 
function  of  government. 

He  said:  “We  hold  that  the  right  to 
attend  criminal  trials  is  implicit  in  the 
guarantees  of  the  First  Amendment; 
without  the  freedom  to  attend  such  trials, 
which  people  have  exercised  for  cen¬ 
turies,  an  important  aspect  of  freedom  of 
speech  and  ‘of  the  press  could  be  evisc¬ 
erated.’  ’’ 

Burger  also  emphasised  in  the  Virginia 
case  the  judge  had  made  no  findings  to 
support  clousure. 

Justice  Rehnquist,  the  only  dissenter, 
based  his  thinking  on  his  belief  that 
neither  the  First  or  Sixth  Amendments, 
as  made  applicable  to  the  states,  by  the 
Fourteenth  Amendment,  requires  that  a 
state’s  reasons  for  denying  public  access 
to  a  trial,  where  both  the  prosecuting  at¬ 
torney  and  defendent  have  consented  to 
an  order  of  clousure  approved  by  the 
judge  “are  subject  to  any  additional  con¬ 
stitutional  review  at  our  hands.’’ 

Four  paragraphs  in  the  second  section 
of  the  Richmond  Times-Dispatch  for  De- 
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cember  3,  1975 — that  was  all  the  cover¬ 
age  given  to  the  murder  that  launched  four 
years  of  legal  controversy,  involved  56 
newspapers,  and  then  finally  climaxed  this 
week  in  the  decision  of  the  Supreme  Court. 

So  routine  was  the  trial  of  a  Baltimore 
truck  driver  charged  with  slaying  a 
middle-aged  woman  motel  manager  that 
the  local  weekly  newspaper  didn’t  bother 
to  send  a  reporter  to  Hanover  Court¬ 
house  in  Virginia  in  June  of  1978. 

Yet  it  was  here,  in  the  courtroom  of 
the  245-year-old  building,  where  the 
voice  of  Patrick  Henry  once  echoed,  that 
Circuit  Court  Judge  Richard  H.C.M. 
Taylor  ordered  the  room  cleared  of  press 
and  spectators  so  the  murder  trial  could 
proceed  in  total  secrecy.  The  action  was 
unprecedented.  It  set  the  stage  for  a  con¬ 
frontation  that  turned  out  to  need  the 
attention  of  the  highest  court  to  adjudi¬ 
cate  between  the  First  Amendment 
guarantees  of  a  free  press  and  the  Sixth 
Amendment’s  provision  for  a  fair  and 
impartial  trial. 

It  all  began  when  the  stabbed  and 
partly  nude  body  of  Lillian  Keller,  a  55- 
year-old  divorced  grandmother,  was 
found  on  the  bed  of  her  apartment  at  the 
Holly  Court  motel,  where  she  was  resi¬ 
dent  manager. 

Police  arrested  three  men.  They  were 
Howard  Franklin  Bittorf,  32,  a  janitor 
who  lived  in  the  motel  unit  adjoining 
Mrs.  Keller’s;  his  brother-in-law,  John 
Paul  Stevenson,  a  sometime  truck  driver 
from  Baltimore;  and  Jeffrey  Alan  Taylor, 
20,  another  motel  tenant. 

These  three  faced  separate  trials  in 
1976,  before  another  judge  in  the  circuit, 
Stevenson  was  tried  first,  found  guilty 
and  sentenced  to  10  years  in  prison,  Bit¬ 
torf,  tried  next,  was  found  guilty  and 
given  20  years.  Taylor’s  first  trial  ended 
in  a  hung  jury  with  a  second  trial  bringing 
a  directed  verdict  of  acquittal. 

During  the  Stevenson  trial,  defense  at¬ 
torney  C.  Willard  Norwood  argued 
against  admission  of  his  client’s  bloody 
knit  pullover  shirt,  saying  it  amounted  to 
hearsay  and  was  improper.  The  judge, 
however,  overruled  Norwood’s  objec¬ 
tion.  Then,  on  October  7,  1977,  the  Vir¬ 
ginia  Supreme  Court  agreed  with  Nor¬ 
wood  and  overturned  the  convictions  of 
Stevenson  and  Bittorf. 

The  next  round  of  trials  were  con¬ 
ducted  by  Judge  Taylor,  who  little 
dreamed  of  the  magnitude  of  his  ap¬ 
proaching  actions.  Taylor,  who  at  49  had 
only  been  a  judge  for  a  year,  is  Short  and 
has  tousled  hair,  and  says  he  has  never 
sought  public  office,  as  part  of  the  Byrd 
political  machine,  he  was  a  “backroom 
man.’’  Twice  he  helped  elect  Miles  E 
Godwin  in  Governor  and  it  was  Godwin 


who  named  him  a  judge.  A  bachelor, 
Taylor  lives  in  with  his  85-year-old 
mother  in  the  house  in  which  he  was 
born,  a  quarter  of  a  mile  from  the  court¬ 
house. 

Again  Stevenson’s  trial  came  first  and 
the  first  request  to  close  the  courtroom 
was  made  on  June  6,  1978  by  Defense 
Attorney  Norwood.  Soon  after  the  jury 
had  been  selected,  Norwood  moved  to 
exclude  everyone  from  the  court  during 
the  course  of  the  trial. 

Asked  by  Judge  Taylor  if  he  meant  to 
include  the  press,  Norwood  said  that  he 
thought  so.  Commonwealth  Attorney 
Patrick  R.  Bynum,  32,  a  part-time  prose¬ 
cutor,  raised  no  objection  and  Taylor 
granted  the  motion. 

Among  those  forced  to  leave  the  court¬ 
room  were  reporters  Timothy  B.  Wheeler 
of  the  Richmond  Times-Dispatch  and 
Kevin  McCarthy,  who  had  been  looking 
forward  to  covering  his  first  murder  trial 
for  the  Richmond  News-Leader. 

Before  any  testimony  was  given,  how¬ 
ever,  Taylor  declared  a  mistrial  because 
one  juror  had  been  overheard  telling 
another  that  the  defendant  had  been  tried 
and  convicted  on  the  same  charge  al¬ 
ready  but  that  the  verdict  had  been  over¬ 
turned  on  appeal. 

Before  a  new  jury  could  be  chosen,  it 
was  September  11,  1978.  Again  Defense 
Attorney  Norwood  asked  for  a  closed 
court  and  again  Prosecutor  Bynum  said 
he  did  not  object. 

Once  more  McCarthy  telephoned  his 
office  to  say  he  and  Wheeler  had  been 
forced  to  leave. 

Then  behind  closed  doors,  the  pros¬ 
ecution  presented  its  case.  Norwood 
then  moved  that  the  murder  charge 
against  Stevenson  be  dismissed  for  insuf¬ 
ficient  evidence. Judge  Taylor  agreed. 

Why  has  never  been  explained.  The 
only  record  of  the  trial  is  a  tape  record¬ 
ing,  made  by  part-time  court  stenog¬ 
rapher  Patricia  S.  Wright,  but  which  has 
never  been  transcribed  although,  for  a 
fee,  she  has  played  it  to  interested  par¬ 
ties. 

The  Richmond  Newspapers  were  re¬ 
buffed  in  their  appeal  of  Judge  Taylor’s 
ruling  and  pushed  the  case  all  the  way  to 
the  Supreme  Court. 

Fifty-six  newspapers,  including  the 
New  York  Times,  Los  Angeles  Times, 
Wall  Street  Journal  and  Washington 
Post,  along  with  all  three  television  net¬ 
works,  filed  friend-of-the-court  briefs. 

The  widespread  interest  was  the  result 
of  the  5-to-4  ruling  by  the  Supreme  Court 
in  July,  1979  on  the  Gannett  case  which 
held  that  pretrial  proceedings  could  be 
held  behind  closed  doors.  Whether  the 
same  thing  applied  to  trials  was  unclear, 
with  five  justices  taking  differing  stands 
in  public  speeches. 

As  a  consequence  of  this  ruling,  260 
attempts  by  judges  to  close  or  uphold 
closing  of  criminal  proceedings  have 
been  reported  by  the  Reporters  Commit¬ 
tee  for  Freedom  of  the  Press. 
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The  western  news  agencies 
do  not  ignore  the  Third  Worid 


By  Robert  L.  Stevenson 

All  the  debate  over  what  is  called  the 
New  World  Information  Order  has  pro¬ 
duced  more  heat  than  light  so  far.  Yet  it 
is  clear  that  the  four  Western  interna¬ 
tional  news  agencies  occupy  one  of  the 
biggest  hotspots.  The  four  worldwide 
agencies — Associated  Press,  United 
Press  International,  Reuters  and  Agence 
France-Presse — are  castigated  for 
monopolizing  the  international  flow  of 
news,  for  failing  to  serve  the  needs  of  the 
Third  World  and  for  misrepresenting  that 
two-thirds  of  humanity  to  itself  and  the 
rest  of  the  world. 

Like  so  much  of  the  rhetoric  in  this 
highly  charged  debate,  some  of  the  com¬ 
plaints  against  the  Big  Four  agencies  are 
legitimate,  but  others  are  outright  con¬ 
trary  to  the  evidence.  And  in  too  many 
cases,  evidence  with  which  to  convert 
some  of  the  heat  into  light  is  lacking.  As 
part  of  a  larger  study  of  foreign  news 
which  we  have  undertaken  jointly  with 
colleagues  in  several  other  countries,  we 
have  examined  the  quantity  and  quality 
of  news  that  is  supplied  to  parts  of  the 
Third  World  by  the  four  Western  news 
agencies. 

World  news  flow 

An  important  point  about  the  network 
of  news  sources  around  the  world  is  that 
the  four  Western  agencies  do  occupy  a 
special  place  of  importance,  but  they  are 
not  alone.  A  recent  count  by  Freedom 
House  identified  104  government  agen¬ 
cies,  representing  68%  of  all  nations. 

These  national  agencies  participate  in 


the  international  news  flow  in  two  ways. 
First,  many  exchange  copy  with  each 
other  or  distribute  their  files  to  other 
agencies  (see  sidebar).  And  these  100- 
plus  agencies  are  also  important  because 
they — not  the  media  themselves — 
subscribe  to  the  external  news  agencies. 
In  70%  to  80%  of  Third  World  countries 
(Latin  America  is  the  main  exception), 
the  services  of  AP,  UPI  and  Reuters  are 
sold  to  the  government  agency  rather 
than  straight  to  the  media.  This  arrange¬ 
ment  empowers  the  national  news 
agency  to  control  the  picture  of  the  world 
that  is  painted  for  the  nation’s  readers, 
viewers  and  listeners.  If  the  Western 
(and  other  foreign)  agencies  provide  an 
off-color  or  alien  view  of  the  world,  the 
national  agency  has  the  power  to  correct 
that  distortion. 

Most  of  the  current  controversy  about 
Western  values  concerns  a  handful  of 
terms  like  “terrorist”  or  “guerrilla”  that 
from  some  local  perspectives  can  be  seen 
as  “freedom  fighter”  or  “liberator.” 
Perhaps  we  need  a  more  neutral  term  for 
people  who  throw  bombs  or  conduct  ir¬ 
regular  warfare,  but  the  fact  is  that  very 
little  Western  wire  copy  contains 
ideological  labeling  of  any  kind.  Most  of 
it  is  added  at  the  national  news  agency. 

Unesco  debate 

The  dominance  of  the  Western 
agencies — and  indeed  the  dominance  of 
the  West  in  all  phases  of  modern 
communication — has  been  vigorously 
debated  by  Unesco  since  the  mid-1970s. 
Following  the  1976  General  Conference 
in  Nairobi,  Unesco  requested  a  study  of 


foreign  news  from  the  International  As¬ 
sociation  for  Mass  Communication  Re¬ 
search  (lAMCR).  lAMCR,  an  academic 
organization  with  about  1,000  members 
in  more  than  60  countries,  undertook  the 
project  and  invited  members  to  partici¬ 
pate.  We  were  asked  to  assume  respon¬ 
sibility  for  the  U.S.  part  of  the  project 
and,  with  additional  funds  from  the  U.S. 
International  Communication  Agency, 
expanded  our  participation  to  include 
other  countries  and  the  Big  Four  news 
agencies.  We  also  asked  TASS  and  the 
new  Non-Aligned  News  Agencies  pool 
to  participate,  but  they  did  not. 

Most  of  our  efforts  to  date  have  fo¬ 
cused  on  foreign  news  in  the  media  of  the 
countries  we  are  studying,  but  we  have 
also  examined  the  kinds  of  news  made 
available  by  the  four  Western  news 
agencies.  A  summary  of  preliminary 
findings  was  published  in  E&P  on  Feb. 
23.  In  this  report,  we  look  at  news  agency 
coverage. 

News  agency  coverage 

The  Unesco  study  contains  three  ele¬ 
ments  that  are  of  interest  here:  the  geo¬ 
graphic  emphasis  in  our  samples  of  wire 
service  content;  the  range  of  topics  cov¬ 
ered  in  the  foreign  news;  and  the  dis¬ 
tribution  of  a  set  of  themes  representing 
cultural  values  and  ideologies.  We  want 
to  look  first  at  how  these  different  factors 
are  represented  in  the  wire  services,  then 
compare  the  wire  service  “menu”  of 
foreign  news  with  the  national  media 
“diet.” 

The  geographic  emphasis.  A  com- 
(Continued  on  page  15) 


Table  1:  Coverage  of  Three  Worlds  by  Western  News  Agencies. 


THUD  MOILD 


.  . 

/_./! 

/-•/I 

.  . 

nil  1 

m  m 

.  , 

nil  1 

/_./! 

nil  1 

4_./l 

z_r7i 

/_./l 

mi  1 

nil  1 

nil  1 

mi  1 

IBXI  1 

1X11  1 

nil  1 

nil  1 

mi  1 

nil  1 

mi  1 

nil  1 

mi  1 

nil  1 

mi  1 

_iiii  1 _ 

nil  i_ 

/mil  / 

'mi  1 

/"nil  1  7 

'mi  1 

/  mi  1 

/  mi  1 

/mil  / 

mi  1 

/  nil  1  / 

mi  1 

/  nil  1 

/  mi  1 

mi  1  / 

mi  1 

/  11X1  1  / 

mi  1 

/  mi  1 

/  mi  1 

lUI/  / 

1111/ 

/  lUl/  / 

lUl/ 

/  lUI/ 

/  nil/ 

/ 

/  / 

/ 

/ 

52  / 

53 

/  69  / 

/  n 

/  40 

rilST  SOHLO 


/ 

/ 

/ 

.  / 

/ 

/ 

/ 

/ 

/ 

/ 

/ 

/ 

/ 

/ 

/ 

/ 

/ 

/ 

/ 

B)BL0  / 

/ 

/ 

.  . 

/ 

/ 

/-•/I  / 

/_• 

/-./  /_•  /-•/ 

/  4_-/ 

/ 

4-./ 

/ 

£.-/ 

/ 

lUI/  / 

/-•/I 

/_•/! 

/ 

/ 

/ 

/•_• 

/ 

mi  1 

2  mi  1  3 

/  i 

/ 

2 

/ 

2 

//_•/! 

•  / 

zmi  1 

/nil  1  _ ./i _ /_/_./!_ 

_ __i 

_ /mi  i_ 

/  nil  r 

/  mi  1  / 

nil  1  / 

mi  1 

/ 

/ 

mi  1 

/ 

/  mi  1 

/  mi  1  / 

nil  1  / 

mi  1 

/ 

mi  1 

/ 

nil  1 

/ 

/  mil 

/  mi  1  / 

mi  1  / 

mi  1 

/ 

mi  1 

/ 

mi  1 

/ 

/  lUI/ 

/  11X1/  / 

nil/  / 

nil/ 

/ 

lUI/ 

/ 

lUI/ 

/ 

/ 

/  / 

/ 

/ 

/ 

/ 

/  *4 

/  *•  / 

29  / 

3* 

/ 

21 

/ 

34 

/ 

-U _ 


on  LIT  SS  IBUTBI  LitBB  IFt  LBT  SB 


Numbers  in  each  block  represent  proportion  of  news  originating  in  each  geographic  area. 
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Rocky  Mountain  News 
overtakes  Denver  Post 


Scripps-Howard’s  Rocky  Mountain  Turning  to  his  opposition,  Howard 
News  in  Denver.  said  he  thought  the  late  Palmer  (Ep) 

He  was  Michael  Balfe  Howard,  grand-  Hoyt,  renowned  editor  of  the  Post  from 
son  of  the  late  Roy  W.  Howard,  co-  >946  to  1971,  “ran  a  really  great  paper, 
founder  of  the  Scripps- Howard  group.  Since  then,  though,  I  think  the  Post  has 
and  son  of  Jack  R.  Howard,  now  chair-  become  a  bit  fat  and  comfortable  .  .  . 
man  of  the  executive  committee  of  the  rested  on  its  laurels  a  bit.  That  is  a 
E.W.  Scripps  Co.,  parent  of  the  newspa-  dangerous  thing  to  do,  not  to  continue 
per  group.  tbe  race  when  you’re  really  ahead  of  the 

Michael  Howard  is  now  editor  of  the  other  guy.” 

Rocky  Mountain  News.  This  year  he  saw  “1  have  the  highest  regard  for  Bill 
the  brash  morning  tabloid  reach  the  pin-  Hornby  (William  Hornby,  editor  of  the 
nacle  of  its  121  years  of  publication.  For  Post)  as  a  newspaper  editor,”  he  said, 
the  first  time  in  modem  history,  the  news  “However,  I  believe  my  freedom  is 
is  Denver’s  weekday  circulation  leader,  greater,”  he  said.  “Like  all  Scripps- 
It  passed  the  long-dominant  evening  Howard  editors,  I  have  no  conflicts  with 
Denver  Post  in  the  weekday  sales,  the  business  office  to  worry  about.” 
271,153  to  260,331.  (See  accompanying  Howard  added  that,  as  far  as  mnning 
box).  the  News  goes,  “I  haven’t  paid  any  at- 

The  Denver  situation  is  another  exam-  tendon  to  the  Post.  I’ve  had  no  time  to 
pie  of  the  trend  that  shows  a  rise  nation-  worry  about  it.  We  have  enough  confi- 
ally  in  morning  circulation  and  a  de-  dence  to  plow  new  ground.” 
crease  in  the  evening.  Editor  &  Pub-  William  Hornby,  editor  of  the  Denver 
usher’s  1980  Year  Book  figures  show  Post  and  immediate  past  president  of  the 
morning  papers  up  more  than  900,000  in  American  Society  of  Newspaper  Editors, 
circulation  in  1979,  while  evening  papers 
lost  nearly  700,000. 

Editor  Howard  said  in  an  interview 
that  he  has  no  intention  of  sitting  back 
and  savoring  the  heady  news. 

“We  are  not  going  to  let  up  now,”  said 
Howard,  who  will  be  38  years  old  on  July 
24.  “Now  is  the  time  to  do  an  even  better 
job.  If  you  don’t,  that’s  when  you’ll 
really  get  kicked  in  the  ass.” 

Howard  said,  “We  want  to  go  forward 
and  give  the  paper  even  more  an  identity 
and  character  of  its  own.  Whether  you 
love  Michael  Howard  or  hate  Michael 
Howard  or  think  Michael  Howard’s 
crazy,  this  paper  has  a  personality.  The 
circulation  will  keep  growing.  There’s  no 
question  about  it.” 

Discussing  reasons  for  his  paper’s 
growth,  Howard  said,  “The  strongest 
thing  going  for  us  is  a  great  format,  the 
tabloid  format,  which  is  really  accepted 
in  this  town.  Also,  being  a  morning  pa¬ 
per,  coupled  with  people’s  evening  tv 
habits,  gives  us  an  advantage.  I’d  say  the 
Rocky  Mountain  News  is  a  good  paper, 
although  not  great — yet.” 

However,  he  went  on,  “In  five  to 
seven  years  this  newspaper  should  be  the 
most  significant  vehicle  in  journalism  be¬ 
tween  Chicago  and  L.A.  If  it  isn’t,  we’ll 
be  doing  something  wrong.  Just  being  the 
circulation  leader  is  not  good  enough  for 
me.” 

With  its  newly  acquired  position, 

Howard  said  the  News  should  be  able  to 
expand  its  influence.  He  mentioned 
“taking  part  in  community  affairs,  being 
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Denver  Circulation  Figures 
(From  Audit  Bureau  of  Circulation) 

For  six-month  periods  ending  March  31 

1979  1980  Gain  or  loss 

Rocky  Mountain  News  (morning) 

Mon.-Sat.  261,079  271,153  plus  10,074 

Sunday  285,109  293,004  plus  7,895 

Denver  Post  (evening) 

Mon.-Fri.  267,034  260,331  minus  6,703 

Saturday  247,175  243,067  minus  4,108 

Sunday  357,047  351,149  minus  5,898 
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(Continued  from  page  12) 
where  some  things  aren’t  checked  with 
the  publisher.  In  our  case,  it’s  political 
endorsements  and  stories  which  have  as 
their  principal  characters  executives  of 
the  paper.  I  have  absolutely  no  com¬ 
plaints.” 

Comparing  the  two  newspapers, 
Hornby  said,  “We  are  appealing,  to 
some  extent,  to  different  audiences.  The 
News’  appeal  is  to  blue-collar  people,  a 
lower  income  class,  less  affluent.  Ours  is 
to  the  upper  categories.” 

He  continued,  “I  think  we’re  sort  of 
the  paper  of  record,  as  opposed  to  the 
single-shot,  feature-oriented  (News).  We 
have  a  larger  Washington  bureau — four 
people  there — and  more  people  in  the 
Legislature,  City  Hall,  the  courts  and 
special  beats.” 

Hornby  admitted,  “Our  big  problem  is 
that  a  number  of  readers  prefer  the  com¬ 
pact  tabloid  format.  There  is  a  conveni¬ 
ence  factor.  But  I  think  the  News,  on  its 
big  days,  is  as  hard  to  get  through  as  the 
Post.  We’re  sectionalized,  they’re  not. 

“Studies  show  that  people  think  of  us 
as  being  thorough  and  objective,  al¬ 
though  gray  and  dull.  To  some  extent 
that’s  justified  and  we’re  trying  to  put 
more  emphasis  on  features  and  col¬ 
umns.” 

Concerning  his  paper’s  appearance, 
Hornby  said,  “We  have  been  trying  to 
spruce  up  in  a  sort  of  rolling  change.”  He 
said  there  were  no  plans  for  a  total  rede¬ 
sign  because,  “In  a  total  remake,  you 
lose  about  as  many  readers  as  you  pick 
up.” 

Hornby  also  acknowledged  that  the 
Post  has  considered  a  morning  edition  to 
combat  the  News  in  single-copy  sales. 

“We  certainly  have  looked  at  that  op¬ 
tion  and  I  wouldn’t  rule  that  out,  but  it’s 
a  tremendous  investment  for  relatively 
modest  circulation  gains,”  he  said. 
“There  is  nothing  imminent  on  it,  but  it 
is  very  clear  that  single-copy  sales  is 
where  we  have  to  do  something.” 

Howard’s  view  of  the  possibility  of  the 
Post  adding  a  morning  edition  was,  “I 
think  that  would  be  a  disaster  for  them.  It 
would  be  very  costly  from  a  manning  and 
newsprint  standpoint.  Also,  I  think  read¬ 
ership  habits  in  Denver  are  pretty  well 
defined.” 

As  an  afterthought,  he  added,  “I  think 
it  (the  Post)  is  in  the  throes  of  some  kind 
of  identity  crisis.” 

Howard’s  rise  to  the  editorship  of  the 
News  was  rapid  and  traditional.  From 
1965,  when  he  joined  the  paper,  the  rec¬ 
ord  looks  like  this:  1968— city  editor; 
1971 — managing  editor;  1975 — editor, 
succeeding  Vincent  Dwyer,  who  retired. 

Since  Howard  took  over  in  January 
1975,  the  circulation  of  the  paper  has  in¬ 
creased  by  about  52,000  daily  and  about 
50,000  Sunday. 

Why?  he  was  asked. 

“I’ll  quote  Ep  Hoyt — the  only  thing 
that  sells  newspapers  is  news.  Names  are 
news  and  no  one  is  sacrosanct.  You  can’t 
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Michael  B. Howard 


play  favorites,  as  distasteful  as  it  may  be 
sometimes  when  it  involves  a  friend — or 
even  yourself.” 

(The  News  has  covered  fully  the  story 
of  Howard’s  arrest  in  August,  1977,  in  a 
gun-waving  incident  and  his  subsequent 
legal  troubles  and  acquittal.) 

“An  aggressive  editor  must  know 
people  and  get  around  a  lot  and  find  out 
what  we  don’t  know,”  Howard  said. 

He  said  he  gives  managing  editor  Mike 
Nolan  and  city  editor  Charles  Carter  a 
steady  stream  of  story  ideas  and  tips  and 
that  “most  days  four  or  five  enterprise 
stories  are  my  ideas.” 

The  editor  contended  that  “no  one 
works  for  Michael  Howard,  they  work 
with  Michael  Howard.”  His  manage¬ 
ment  philosophy,  he  said,  is  simple: 
“Give  them  all  the  rope  in  the  world  and 
they  can  run  with  it  or  hang  themselves.” 

His  news  staff,  including  clerks  and 
library  employees,  numbers  about  120, 
compared  to  roughly  200  at  the  Denver 
Post. 

“That’s  about  right  for  us — lean  and 
hungry,”  Howard  said. 

Howard  expressed  pride  in  the  newly 
designed  editorial  and  commentary 
pages  of  the  Rocky  Mountain  News.  He 
also  is  pleased  with  the  greatly  increased 
(Continued  on  page  14) 
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Denver  Post 
entertains 
buy  offers 

Trustees  and  stockholders  of  the  Den¬ 
ver  Post  voted  to  seek  the  newspaper’s 
market  value  after  management  received 
“an  offer  of  substantial  nature”  for  its 
purchase  from  an  unnamed  party. 

Post  editor  William  Hornby,  speaking 
on  behalf  of  management,  told  Editor  & 
Publisher  the  Post  “has  not  been  sold 
and  there  is  no  agreement  to  sell.  We  are 
entertaining  offers  but  a  sale  is  not  a 
foregone  conclusion.” 

Hornby  would  neither  confirm  nor 
deny  rumors  that  Denver  oilman  Marvin 
Davis  had  offered  $75  million  for  the  pa¬ 
per. 

In  1977  Davis  attempted  to  buy  the 
Oakland  A’s  baseball  team  for  $12  mil¬ 
lion.  The  deal  fell  through  when  the  A’s 
owner,  Charles  O.  Finley,  could  not  get 
out  of  his  ten  year  lease  with  the  Oakland 
Coliseum. 

In  a  statement  appearing  in  the  Post  on 
June  30,  president  and  publisher  Donald 
Seawell  said  the  paper  is  continuing  to 
show  a  profit. 

“There  will  be  no  forced  sale  of  the 
paper,”  he  remarked. 

Though  the  Post  declined  to  reveal 
how  much  money  had  been  offered, 
Seawell  said  the  amount  “would  inject 
capital  funds  we  could  not  hope  to  ac¬ 
cumulate  for  years.” 

In  explaining  his  decision  to  bring  the 
“substantial”  purchase  offer  to  the  at¬ 
tention  of  the  trustees,  Seawell  stated, 
“Before  any  offer  can  be  acted  upon,  the 
trustees  legally  must  seek  the  market  to 
entertain  other  offers  in  an  effort  to  estab¬ 
lish  the  fair  market  price  of  the  Denver 
Post  so  that  the  pending  offer,  as  well  as 
any  other  future  offer,  may  be  viewed  in 
the  proper  perspective.” 

The  Helen  G.  Bonfils  and  Frederick  G. 
Bonfils  Foundations  own  about  90%  of 
the  Post’s  stock.  The  Denver  Post 
Employees  Stock  Trust  owns  most  of  the 
remaining  10%. 

Seawell  said  the  Post  will  reveal  no 
further  details  on  any  purchase  offers 
until  a  conclusive  development  occurs. 

Earlier  this  month,  Donald  Abert, 
chairman  of  board,  of  the  employee 
owned  Journal  Company,  Milwaukee, 
confirmed  that  a  $3()0  million  bid  was 
made  to  take  over  the  company.  The 
offer  was  relayed  by  a  broker  who  said  he 
represented  a  U.S.  publisher,  but  did  not 
further  identify  the  prospective  buyer. 

Sports  editor 

Sam  Pollack,  formerly  with  the  Dallas 
Times  Herald,  has  been  named  sports 
editor  of  the  Arizona  Daily  Star  in  Tuc¬ 
son.  Beth  Wickenberg,  who  came  from 
the  Natchez  (Miss.)  Democrat,  has  been 
hired  on  the  Star’s  sports  desk. 
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163  groups.  .  who  is  No.  1? 
four  ways  to  score  them 


Which  is  the  biggest  of  the  163  U.S. 
newspaper  groups  listed  in  the  1980 
Editor  &  Publisher  International  Year 
Book? 

The  answer  depends  upon  whose  score 
card  you  read. 

With  82  daily  newspapers  Gannett  is 
indisputably  No.  1  in  that  category.  In 
second  place  is  Thomson  USA  with  66 
dailies.  That’s  one  way  to  rate  them. 

Gannett’s  claim  to  first  place  on  the 
basis  of  aggregate  average  daily  circula¬ 
tion  measured  by  the  Audit  Bureau  of 
Circulations,  as  of  September  30,  1979,  is 
challenged  by  Knight-Ridder  statisti¬ 
cians  who  use  another  method  of  calcula¬ 
tion. 

To  establish  its  assertion  of  group 
leadership  Knight-Ridder  has  chosen  a 
formula  suggested  several  years  ago  by 
Editor  &  Publisher  which  takes  into  ac¬ 
count  the  fluctuations  in  six-day  aver¬ 
ages  and  adds  the  Sunday  Sales.  This 
results  in  a  compilation  of  total  weekly 
circulation  .  .  .  five-day  average  (times 
5)  plus  Saturday  plus  Sunday.  All-day  is 
counted  as  a  unit. 

Following  Knight-Ridder’s  acquisition 
of  the  Fort  Wayne  (Ind.)  News-Sentinel 
early  this  year,  the  standing  was: 

Knight-Ridder  .  25,323,792 

Gannett  .  24,353,723 

That’s  the  second  way  to  rate  them. 
The  traditional  calculation  of  ABC 
weekday  averages — a  third  way  to  rate 
them — showed  this  standing; 

Gannett  .  3,542,569 

Knight-Ridder  .  3,495,224 

In  neither  case  is  K-R  credited  with 
any  of  the  circulation  of  the  Seattle 
(Wash.)  Times  and  Walla  Walla  Union- 
Bulletin  in  which  it  has  a  slightly  less 
than  50%  ownership. 

The  margin  between  No.  1  and  No.  2  is 
so  close  that  the  circulation  of  non¬ 
dailies  owned  by  both  groups  might  bring 
a  different  result.  K-R  has  12  free  and 
paid  semi-weeklies  while  Gannett  has  21 . 

Knight-Ridder’s  21  Sunday  papers 
have  more  circulation  than  Gannett’s  53 
(also  without  counting  Seattle  and  Walla 
Walla).  The  standings; 

Knight-Ridder  .  4,039,939 

Gannett  .  3,348,866 

But  the  real  No.  1  for  Sunday  sales  is 
the  (Chicago)  Tribune  group  of  eight  pa¬ 
pers  with  an  aggregate  of  4,053,016. 

A  fourth  basis  for  separating  the  lead¬ 
ers  of  the  group  list  could  be  their  re¬ 
ported  revenue  from  newspaper  opera¬ 
tions.  As  stated  in  their  annual  reports  to 
stockholders  the  standings  are: 

Knight-Ridder  . $916,939,000 

Gannett  .  832,441,000 

K-R  had  more  income  from  advertis¬ 
ing  than  Gannett — $730  million  as  against 
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$638.4  million,  but  Gannett’s  circulation 
revenues  were  greater — $194  million  as 
against  $186.8  million. 

Applying  the  weekly  sales  formula  the 
relative  positions  of  the  top  10  among  the 
groups  look  like  this: 

Knight-Ridder  .  25,323,792 

Gannett  .  24,353,723 

Tribune  .  22,128,123 

Newhouse  .  19,218,454 

Times-Mirror  .  14,809,107 

Scripps-Howard  .  12,842,432 

Hears!  .  12,334,766 

Dow  Jones  .  11,279,900 

Cox  .  8,356,138 

New  York  Times  .  7,670,345 

The  top  10,  on  the  basis  of  ABC  aver¬ 
age  daily  circulation  for  September  30, 
1979,  were: 

Gannett  .  3,542,569 

Knight-Ridder  .  3,495,224 

Newhouse  .  3,216,548 

Tribune  .  3,074,766 

Dow  Jones  .  2,096,127 

Times-Mirror  .  2,065,246 

Scripps-Howard  .  1,887,108 

Hearst  .  1,542,185 

Cox  .  1,122,087 

Thomson  .  1,064,511 

The  1 1  groups  that  have  places  on  the 
foregoing  lists  consist  of  the  following 
numbers  of  papers  (exclusive  of  non¬ 
dailies): 


Weekday  Sunday 


Gannett  . 

82 

53 

Thomson  . 

66 

29 

Knight-Ridder  _ 

33 

21 

Newhouse  . 

29 

21 

Dow  Jones  . 

21 

9 

Cox  . 

20 

11 

Scripps  Howard  . . 

17 

7 

Hearst  . 

13 

9 

New  York  Times  . 

10 

6 

Tribune  . 

8 

6 

Times  Mirror  . 

7 

5 

Shifts  to  all  day 
on  ABC  report 

The  Detroit  News  announced  that  it  is 
changing  its  designation,  as  reported  to 
the  Audit  Bureau  of  Circulations 
(A.B.C.),  from  an  “Evening”  newspaper 
to  an  “All  Day”  newspaper. 

The  change  to  the  All  Day  designation 
is  being  made  to  more  accurately  reflect 
The  News’  total  circulation. 

“The  move  reflects  the  public  accep¬ 
tance  and  continued  growth  of  the  News’ 
morning  edition,”  said  Robert  C.  Nel¬ 
son,  vicepresident  and  general  manager 
of  Detroit  News. 


Salem  daily  merges 

The  evening  Salem  (Ore.)  Capital 
Journal  will  suspend  publication  July  1 , 
merging  editorial  operations  with  its 
morning  sister,  the  Oregon  Statesman. 

Publisher  John  H.  McMillan  said  the 
decision  was  based  on  economics,  espe¬ 
cially  the  escalating  cost  of  gasoline. 

“We  have  a  circulation  area  twice  the 
size  of  Rhode  Island,”  he  said. 

Gannett  newspapers  bought  the  dailies 
five  years  ago  from  two  local  families. 
McMillan  said  the  Capital  Journal  has 
fallen  from  25,000  to  1 5,000  readers  since 
the  group  took  over.  The  circulation  of 
the  Oregon  Statesman  is  expected  to 
reach  50,000  after  the  merger.  The  papers 
have  been  combined  on  Saturday  and 
Sunday  since  April,  1976,  with  a  cir¬ 
culation  of  about  62,000  each  day. 

As  a  result  of  the  current  move,  the 
morning  paper’s  news  hole  will  be  ex¬ 
panded  by  l^tween  16  and  20  pages,  and 
another  edition  will  be  added  to  its  cur¬ 
rent  press  run.  Advertising  rates  will  re¬ 
main  unchanged. 

Previous  evenings  mergers  with  morn¬ 
ing  dailies  at  Gannett  have  included: 
Rockford  (III.)  Register  Star  and  Hun¬ 
tington  (W.  Va.)  Herald  Dispatch.  The 
Capital  Journal’s  demise  lowers  Gan¬ 
nett’s  total  count  of  dailies  from  82  to  81 . 

Buys  rep  firm 

Marty  Steinberg,  advertising  director 
of  the  Tallahassee  Democrat,  has  pur¬ 
chased  Publishers  Representatives  of 
Florida  from  Clark  Bloom  who  will  re¬ 
main  with  the  Jacksonville-based  firm 
until  the  end  of  the  year.  Bloom  also  is 
executive  secretary  of  the  Florida  News¬ 
paper  Advertising  Executives.  His  firm 
has  represented  a  score  of  Florida  news¬ 
papers  for  many  years. 


Denver  dailies 

(Continued  from  page  13) 


number  of  letters  to  the  editor  now  ap¬ 
pearing. 

“We’ve  come  down  out  of  the  ivory 
tower  in  the  editorial  page,”  he  said. 
“We  don’t  take  ourselves  too  seriously 
either.  That’s  a  great  mistake,  being 
pompous.” 

Under  Howard,  there  have  been  four 
managing  editors  in  four  years — Tom 
Gavin,  Anthony  Ripley,  John  Swagerty 
and  now  Mike  Nolan,  former  city  editor 
and  business  editor. 

“Maybe  I’m  just  a  difficult  person  to 
work  with,”  Howard  said  with  a  laugh. 
“But  the  turnover  is  not  so  great  when 
you  compare  with  other  phases  of  indus¬ 
try.  Henry  Ford  went  through  a  lot  of 
people  before  he  got  the  right  team.” 

As  for  himself,  Howard  contends  he 
has  no  desire  to  move  elsewhere,  either 
in  the  Scripps-Howard  group  or  out  of  it. 
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Some  light  instead  of  heat  on 
“The  New  World  Information  Order” 


(Continued  from  page  II) 
puter-generated  model  of  the  geo¬ 
graphic  origin  of  regional  files  of  the  four 
Western  agencies  which  we  have 
analyzed  to  date,  and  a  “composite” 
wire  service  made  up  of  the  same  four 
from  a  similar  study  in  Asia  by  Professor 
Wilbur  Schramm,  shows:  more  news 
from  Latin  America  is  carried  by  the  files 
to  Latin  America  than  from  any  other 
part  of  the  globe;  more  news  to  Africa  on 
AFP  comes  from  Africa;  more  news  to 
the  Middle  East  on  Reuters  comes  from 
that  part  of  the  world;  and  more  news 
from  Asia  is  carried  on  the  composite 
wire  to  Asia. 

These  figures,  in  fact,  underestimate 
the  proportion  of  news  about  these  areas 
because  each  story  is  tagged  according  to 
the  point  or  origin  only.  In  an  earlier 
analysis  of  Latin  American  data,  we 
found  that  while  44%  of  the  news  to  Latin 
America  from  the  four  Western  wire  ser¬ 
vices  was  from  Latin  America,  52%  was 
about  Latin  America. 

This  is  a  pattern  we  also  found 
throughout  the  world’s  media.  In  our  full 
report  of  the  data,  we  looked  at  more 
than  40  recent  studies  covering  a  wide 
range  of  media  samples  and  time  periods. 
In  every  media  system  for  which  current 
data  exist,  more  attention  is  given  to  the 
immediate  geographic  region  than  to  any 
other  part  of  the  world.  On  the  average, 
from  40%  to  50%  of  the  foreign  news 
comes  from  the  immediate  region.  Then 
comes  Western  Europe,  in  most  cases, 
with  about  half  that  amount,  and  then 
North  America  with  even  less,  usually 
10%  to  15%.  The  two  blind  spots  in  the 
world’s  media  are  intra-Third-World- 
news — African  news  in  Asian  media, 
Latin  American  news  in  the  Middle  East 
media,  etc. — and  the  socialist  countries. 

As  Table  1  shows  dramatically,  it  is  the 
second  world  of  European  socialism,  not 
the  Third  World,  which  is  invisible  in 
Western  wire  service  files  to  the  Third 
World  and  in  the  media  as  well.  Re¬ 
gionalism  is  the  dominant  characteristic 
of  news  media  in  all  parts  of  the  world:  in 
the  West,  more  attention  is  given  to  that 
part  of  the  world  than  to  any  other;  in 
Eastern  Europe,  it  is  the  socialist  coun¬ 
tries  of  the  region  that  get  most  cover¬ 
age.  And  in  every  Third  World  country 
we  studied,  that  vast  part  of  the  globe  got 
far  more  coverage  than  either  the 
capitalist  West  or  socialist  East. 

Range  of  news  topics.  What  is  it  that 
gets  reported  about  different  parts  of  the 
world?  Is  it  true,  as  Mustapha  Mas- 
moudi,  Tunisian  minister  of  information, 
charges,  that  the  Western  news  agencies 
“present  these  (Third  World)  com- 
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munities —  when  indeed  they  do  show 
interest  in  them — in  the  most  unfavora¬ 
ble  light,  stressing  crises,  strikes,  street 
demonstrations,  putsches,  etc.,  or  even 
holding  them  up  to  ridicule”? 

We  looked  at  the  distribution  of  main 
topics  in  the  wire  service  files  and  in  the 
national  media  they  serve.  The  data  are 
too  voluminous  to  report  here,  but  two 
points  can  be  made.  First,  news  around 
the  world  is  mainly  politics — both 
domestic  and  international — and  news¬ 
makers  are  mainly  political  leaders.  Sec¬ 
ond,  natural  disasters  and  accidents  do 
not  figure  prominently  in  the  news  of  any 
nation. 

On  the  whole,  we  have  found  no  evi¬ 
dence  either  that  any  part  of  the  world  is 
held  up  to  an  unusually  unfavorable  light 
or,  more  important,  that  the  Third  World 
is  singled  out  for  any  special  negative 
coverage. 

In  all  the  countries  we  studied,  news  is 
narrowly  confined  to  politics  and  news¬ 
makers  are  limited  to  politicians.  This 
seems  to  apply  to  all  media  systems  in  all 
parts  of  the  world.  If  this  were  a  condi¬ 
tion  unique  to  Western  journalism,  it  is 
unlikely  that  we  would  find  the  same  pat¬ 
tern  in  the  Soviet  media  or  in  the  media 
of  Third  World  countries  which  explicitly 
reject  the  Western  definition  of  news. 

What  themes  were  found?  The  third 
area  of  this  study  concerns  the  set  of 
themes  and  references  covering  a  wide 
range  of  social  and  political  values.  We 
looked  for  mention  of  such  things  as  ra¬ 
cism,  human  rights,  detente,  develop¬ 
ment  and  terrorism  as  well  of  such  purely 
ideological  references  like  imperialism 
socialism,  capitalism  and  democracy. 

The  important  finding  here  is  what  the 
data  do  not  show.  In  most  cases  in  the 
wire  services  files — about  75%  on  the 
average — the  stories  do  not  contain  any 
of  these  emotional  and  cultural  tags. 
Most  stories  follow  the  AP  dictum  about 
such  things:  no  adjectives.  A  similar  pat¬ 
tern  was  generally  evident  in  the  national 
media  we  well,  although  the  use  of  these 
themes  and  references  was  more 
extensive — particularly  in  Third  World 
media — ^than  in  the  wire  service  copy. 

It  is  difficult  to  make  a  strong  case  that 
the  Western  news  agencies  even  provide 
the  bulk  of  foreign  news  in  the  Third 
World.  The  practice  of  crediting  news 
varies  from  country  to  country,  and  a 
great  deal  of  the  information  printed 
without  credit  of  any  kind  or  credited  to 
the  home  country  agency  is,  or  course, 
based  on  Western  agency  files.  But  what 
is  surprising  is  that  15%  to  20%  of  foreign 
news  in  even  the  smallest  and  poorest 
countries  in  our  study  is  credited  to  the 
country’s  own  correspondents.  On  the 


whole,  the  amount  credited  to  the  West¬ 
ern  agencies  averages  less  than  10%,  al¬ 
though  the  true  figure  is  surely  higher 
than  that. 

Western  dominance? 

If  the  dominance  of  the  Western  agen¬ 
cies  is  weaker  than  many  of  the  advo¬ 
cates  for  a  world  information  order  ar¬ 
gue,  their  influence  is  still  important. 
They  supply  a  great  deal  of  information, 
and  they  seem  to  set  the  agenda  for  na¬ 
tional  media  at  the  level  of  influencing 
what  parts  of  the  world  get  attention  and 
what  topics  get  covered.  What  is  it  that 
makes  news  from  AP,  UPI,  Reuters  or 
AFP  so  palatable  in  so  much  of  the 
world? 

Part  of  the  reason  seems  to  be  that 
their  files  arrive  largely  devoid  of  idelog- 
ical  baggage.  And  part  of  the  reason,  we 
believe,  is  the  timeliness  of  the  informa¬ 
tion.  Only  these  four  agencies  have  the 
technical  system  and  reportorial  re¬ 
sources  to  get  the  information  about 
events  in  any  part  of  the  world  to  sub¬ 
scribers,  literally  at  the  speed  of  light. 

The  notion  of  timeliness  as  a  key  news 
value  is  also  tied  into  the  current  debate 
and  represents  one  of  the  more  substan¬ 
tial  criticisms  against  Western  jour¬ 
nalism.  Some  aigue  that  the  world  infor¬ 
mation  order  does — or  should — refer  less 
to  the  means  of  delivering  information 
than  to  the  content.  Process,  they  say, 
not  events,  is  what  matters  in  the  world 
and  is  what  should  be  reported.  This 
view  is  echoed  in  the  call  for  more  “de¬ 
velopment  news,”  a  phrase  that  often 
means  simply  the  good  news  from  the 
Third  World  but  can  also  mean  reporting 
with  a  better  sense  of  historical  perspec¬ 
tive  and  a  greater  emphasis  on  slow  but 
significant  social  and  political  change. 

The  tongue-in-cheek  variation  of  the 
motto  of  The  New  York  Times — all  the 
news  that  fits — has  more  than  a  kernel  of 
truth  in  it.  Media  do  have  to  go  to  press 
or  on  the  air  to  meet  deadlines,  and  their 
editors  have  to  make  do  with  what  is 
available  at  the  time.  A  British 
sociologist,  James  D.  Halloran,  has  ar¬ 
gued  that  frequency  of  publication  is  a 
major  reason  for  news  emphasis  on  cur¬ 
rent  events:  “Events  are  more  likely  to 
be  picked  up  by  the  media  working  to  a 
publication  cycle  if  they  occur  within  the 
space  of  one  day.”  Or  more  simply,  the 
trouble  with  daily  papers  is  that  they 
come  out  every  day! 

Such  a  criticism  should  be  tempered 
with  the  acknowledgement  that  event- 
oriented  media — the  daily  newspapers 
and  broadcasts  and  the  news  agencies — 
do  not  constitute  the  only  news  media 

(Continued  on  page  32) 
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Capital 

Photographer 

The  Library  of  Congress  in  Washing¬ 
ton  provides  Summertime  setting  for 
prize  winning  photographs  in  the  1980 
Awards  of  the  White  House  Press 
Photographers  Association. 

James  Thresher,  staff  photographer  of 
the  Washington  Post,  has  the  major  hon¬ 
ors  in  the  37th  annual  showing  as 
“Photographer  of  the  Year” — also  add¬ 
ing  first  and  third  place  honors  and 
honorable  mentions  in  several  cate¬ 
gories. 

Thresher  began  his  newspaper  career 
at  the  Post  in  1972  as  a  photo  news  aide. 
By  December  of  1978  he  had  made  it  to 
full-time  staff  photographer. 

He  once  said  the  biggest  asset  a  photog¬ 
rapher  can  have  is  energy  to  move  around 
a  lot:  “It  is  the  only  way  to  get  what 
your  editor  needs.  The  photographer  fol¬ 
lows  the  news — it  does  not  come  to  him.” 
come  to  him.” 

Before  landing  in  the  newspaper 
world.  Thresher  had  been  a  bricklayer 
for  a  construction  company.  A  keen  ar¬ 
chitectural  and  structural  eye  shows  in 
his  work.  He  also  had  served  in  the  U.S. 
Army  as  a  helicopter  crew  chief  and  a 
tank  gunner.  School  years  included 
Greenbrier  Military  School,  Lewisburg, 
West  Virginia,  and  Clarkson  College  of 
Technology  in  Potsdam,  New  York. 

The  entire  show  in  the  Lower  Level 
Gallery  runs  through  September  2  and  is 
open  daily  from  8:30  a.m.  to  9:30  p.m. 
and  to  6  p.m.  Saturday,  Sunday  and 
holidays.  The  1980  Awards  Book  of  the 
photographers’  association  is  available  at 
the  Information  Counter  of  the  Library 
of  Congress. 

— Lenora  Williamson 


"Misty  Potomac” 

Pictorial- 
honorable  mention 


Baltimore  Alley 


Pictorial — 
honorable  mention 
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"Warden  Collins” 

Personalities— 
third  place  b/w 


James  Thresher  as  seen  by  James 
Thresher — his  own  environmental  mug  shot 
high  above  Washington  panorama. 


‘Prisoner’s  Looking  G/ass 

Picture  story  (excerpt)— 
first  place  b/w 


Window  Washers  Rescued 

Picture  story  (excerpt)— 
honorable  mention  b/w 


EDITOR  &  PUBLISHER  for  July  5.  1980 


Racial  controversy  causes  rift 


By  Andrew  Radolf 

Who  should  cover  news  of  the  black 
community? 

A  columnist’s  attempt  to  explore  this 
question  became  the  center  of  a  con¬ 
troversy  at  the  St.  Petersburg  Times  and 
resulted  in  her  resignation  from  the 
newspaper  after  6V2  years  on  its  staff. 

It  all  started  on  the  afternoon  of  May 
17,  a  Saturday,  when  an  all  white  jury  in 
Tampa,  Florida  found  four  white,  Dade 
County  policemen  not  guilty  of  murder¬ 
ing  Miami  insurance  executive  Arthur 
McDuffie,  a  black  man. 

Times  assistant  city  editor  Janice  Mar¬ 
tin,  who  was  on  duty  that  day,  sensed 
trouble  might  break  out  in  Miami’s  black 
community  in  reaction  to  the  verdict. 
She  sent  reporter  Johnnie  Roberts  to 
cover  the  story. 

“A  black  reporter  probably  would  be 
in  less  danger  and  would  be  able  to  go 
places  a  white  reporter  couldn’t,”  Martin 
wrote  in  a  memo  to  city  editor  Mike 
Foley  on  why  she  sent  Roberts. 

Riots  did  break  out  in  Miami’s  Liberty 
City  area  on  May  17  and  lasted  until  May 
19.  The  violence  left  16  persons  dead. 

On  May  18  Marcia  Slacum  asked  to  go 
to  Miami.  One  of  the  Times’s  regular 
court  reporters,  Slacum  had  been  cover¬ 
ing  the  McDuffie  trial  for  several  weeks. 

The  paper  granted  her  request  and  also 
assigned  photographer  Jackie  Greene  to 
the  story.  Like  Roberts,  they  too  are 
black. 

Dorothy  Smiljanich,  assistant  to  the 
editor,  wrote  a  column  June  4  in  which 
she  explained  to  readers  some  of  the 
reasons  why  the  Times  decided  to  send 
three  black  journalists  to  Miami. 

Her  column  cited  the  safety  considera¬ 
tions  mentioned  in  Martin’s  memo  and 
emphasized  the  journalists’  qualifica¬ 
tions  and  experience. 

Smiljanich’ s  column  went  on  to  dis¬ 
cuss  the  reactions  of  some  other  Times 
reporters  to  the  paper’s  decision  about 
its  Miami  coverage.  She  quoted  the  re¬ 
porters  anonymously. 

“Two  Times  staffers  wondered  if  black 
reporters  covering  a  riot  by  blacks  might 
be  put  in  a  ‘difficult’  or  ‘compromising’ 
position,”  Smiljanich  wrote.  “Another 
Times  staffer  observed,  ‘I’m  always  sad 
to  see  black  news  covered  only  by  black 
reporters.  I  think  it  is  stereotyping  the 
news  and  the  reporters.  Besides,  white 
reporters  should  have  those  kinds  of  ex¬ 
periences.  I  wouldn’t  have  been  com¬ 
fortable  (going  to  Miami),  but  I  would 
have  gone.’  ” 

Smiljanich  concluded  by  quoting 
Times  city  editor  Foley  who  said  of  the 
Miami  coverage,  “It  all  worked  out  the 
way  1  knew  it  would.  We  got  excellent 
coverage  and  everybody  came  back  safe 
and  sound.” 
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Roberts,  Slacum,  and  Greene  pro¬ 
tested  Smiljanich’s  column  to  Times 
executive  editor  Robert  J.  Haiman.  They 
claimed  it  was  insensitive  and  made  un¬ 
fair  implications  about  their  abilities  as 
journalists. 

The  three  spoke  with  Editor  &  Pub¬ 
lisher  about  their  objections. 

“It  projects  the  totally  obscene  notion 
that  blacks  covering  blacks  are  vulnera¬ 
ble  to  being  compromised,”  Roberts  as¬ 
serted.  “The  article  does  not  raise  the 
corollary  to  that:  Are  white  reporters 
covering  all  white  events  placed  in  com¬ 
promising  or  difficult  positions?  It  re¬ 
vealed  to  a  quarter  of  a  million  readers 
that  inside  this  organization  there  are 
whites  who  are  questioning  the  ethics  of 
their  journalistic  colleagues  who  are 
black.” 

He  added  the  kind  of  criticisms  which 
appeared  in  the  column  can  damage  his 
effectiveness  as  a  reporter  and  also  give 
readers  “an  out  for  writing  off  black 
news.” 

Roberts,  whose  regular  beat  is  trans¬ 
portation,  does  believe  “because  I’m 
from  the  black  community,  it’s  my  re¬ 
sponsibility  to  write  about  it.  But  I  don’t 
want  to  cover  only  news  of  blacks.  It’s 
just  as  important  for  me  to  cover  city 
government.” 

Slacum  had  the  same  feelings  as 
Roberts  about  the  column. 

“It  cast  doubts  about  black  reporters 
simply  because  they  were  black,”  she 
remarked.  “I  was  deeply  upset  about 
unnamed  staffers  casting  doubts  about 
my  ability  to  be  objective.  I  was  never 
given  a  change  to  respond  to  that.” 

Slacum  stressed  her  belief  that  a  report¬ 
er’s  objectivity  “does  not  rest  solely  on 
the  color  of  skin.” 

“All  reporters  may  have  some  bias  at 
some  time,”  she  stated.  “When  you 
cover  stories,  you  are  influenced  by  your 
experiences.  As  a  professional  reporter  I 
feel  I  can  put  any  biases  aside  and  write 
an  objective  story.  I  cover  courts.  If 
they’re  white,  if  they’ie  black,  I  cover 
it.” 

Slacum’s  reason  for  wanting  to  cover 
the  Miami  riots  was  simple.  “It  was  an 
extension  of  my  story,”  she  said.  “I  was 
involved  from  the  beginning.” 

“News  is  news.  It’s  people.  Not  black 
people  or  white  people,”  stated  photog¬ 
rapher  Jackie  Greene.  “The  column 
made  black  and  white  an  issue.  It  raised  a 
lot  of  questions,  but  didn’t  answer  them 
very  well.” 

Greene  said  after  the  column  appeared 
in  the  Times,  “People  kept  bringing  it  up 
every  time  I  went  out  on  assignment.  1 
went  to  take  photographs  at  a  school  and 
the  principal  followed  me  around  to  ask 
about  it.  People  had  misunderstand¬ 
ings.” 

Greene  noted  that  when  the  Times 


sent  a  former  Cuban  refugee  to  photo¬ 
graph  the  Cuban  exodus  landing  at  Key 
West,  “No  one  raised  questions  about 
him.” 

Greene  also  complained  that  Smil¬ 
janich  had  mentioned  his  name  in  the 
column  “without  her  talking  to  me.” 

Roberts  and  Slacum  addressed  the 
question  of  whether  or  not  being  black 
gave  them  any  advantages  in  covering 
the  riots.  Both  believed,  in  certain  cases, 
it  did. 

“I  had  access  to  restricted  areas  where 
much  of  the  rioting  was  going  on,” 
Roberts  said. 

Slacum  felt  her  “insights  and  experi¬ 
ences”  helped  her  “know  who  or  where 
to  go  to  get  answers”  in  Liberty  City. 

“Some  white  reporters  were  reluctant 
to  go  into  inner  city  areas,”  she  said. 
“Whites  were  targets.  I  was  able  to  drive 
around  alone.” 

Slacum  also  felt  being  a  woman  made 
her  seem  less  threatening  to  policemen 
and  national  guardsmen. 

Roberts  and  Slacum  stated  being  black 
did  not  make  them  immune  to  danger. 

“Whites  were  out  there  shooting  too,” 
Roberts  remarked.  “White  policemen 
were  fidgety  and  edgy.  That  posed  a 
danger  to  me.” 

Roberts  recalled  that  when  he  was 
phoning  in  a  story  near  the  police  com¬ 
mand  post,  an  officer  told  him  “to  get  off 
the  phone  because  I  made  him  nervous.” 

Slacum  also  noted  “whites  were  riding 
around  and  shooting”  during  the  riot.  “If 
you  didn’t  get  it  from  one  side,  you  get  it 
from  the  other.  The  danger  was  there  for 
both  blacks  and  whites,”  she  said. 

Jackie  Greene  also  encountered 
danger  in  Miami.  While  he  was  photo¬ 
graphing  a  mob  burning  a  car,  “20  or  30 
people”  surrounded  him.  One  man  in  the 
crowd  grabbed  for  Greene’s  camera 
hanging  by  a  strap  around  his  neck. 

“The  guy  threatened  to  kill  me  and  ran 
a  knife  across  my  fingers,”  Greene  re¬ 
called. 

The  Times  photographer  said  his  being 
black  helped  him  “to  an  extent”  in  get¬ 
ting  out  of  the  confrontation  with  both 
his  body  and  camera  intact. 

“A  lady  intervened  and  said,  ‘Look, 
he’s  a  brother  just  trying  to  earn  a  liv¬ 
ing,’  ”  Greene  explained.  “I  think  she 
may  have  convinced  them  I  was  only 
doing  my  job.” 

Times  executive  editor  Haiman  agreed 
with  the  criticisms  levied  against  Smil¬ 
janich’s  story  by  Roberts,  Slacum,  and 
Greene.  He  decided  an  apology  was  in 
order  and  asked  Smiljanich  to  write  a 
second  column  to  rectify  the  “unfair  or 
insensitive  tone”  of  the  first  one. 

Smiljanich  had  already  apologized  at  a 
staff  meeting  on  June  6  for  any  hurt  or 
offense  her  column  may  have  caused. 

(Continued  on  page  22) 
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Despotism  can  no  more 
exist  in  a  nation  until 
the  liberty  of  the  press 
bedestnQ^,than 
the  night  can  happen 
before  the  sun  is  set. 


C.  C.  COLTON; 
LACON.  1820 


Charles  Caleb  Colton  was  an  English 
clergyman  who  shocked  many  people 
in  his  day,  with  both  his  words  and 
deeds.  Although  in  many  ways  his 
reputed  lifestyle  was  not  admirable,  he 
was  a  thinker  whose  two 
volumes  of  aphorisms 
have  lived  on.  Fortunately, 
so  has  belief  in  the  free 
press  he  supported. 

Today,  the  world  is  still 
involved  in  struggles  between 
despotism  and  the  right  to 
speak  and  print  all  shades  of 
opinion.  Here  in  the  United 
States,  these  rights  depend  on  our  First 
Amendment  —  and  on  you  in  the 
newspaper  publishing  industry  who 
exercise  its  guarantee. 


We  know  the  effort  you  expend 
and  the  care  you  take  in  fulfilling  that 
role,  because  we  have  worked  with  you 
as  a  supplier  of  newspaper  production 
systems  for  almost  a  century. 

Because  we  are  so 
much  a  part  of  your 
industry,  we  are  interested 
in  both  your  challenges 
and  your  goals.  And 
we  want  to  do  all  we  can  to 
help  you  meet  them  by 
making  sure  you  get 
dependable  equipment, 
good  service  and  innovative 
technology. 

Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago  IL  60650. 


We're  cencerned.  We’re  Rockwell-Gess. 


Rockwell 

International 


...where  science  gets  down  to  business 


An  iltumination  by  Sol  Nodel,  commissioned  by  Peters,  Griffin.  Woodward,  inc. .  and  reprinted  with  their  permission. 


The  arts  honor  four  distinguished  Daikis  performers. 

Christine  Dunham.  Ballerina.  Chosen  as  senior  rank-  Brad  Richards.  Violinist.  Recipient  of  the  Grand  Prize 

ing  woman  to  represent  the  U.S.  in  the  International  in  the  1980  Dallas  Symphonic  Competition. 

Ballet  Competition  in  Varna,  Bulgaria. 


Mary  Rohdt.  Playwright.  Recipient  of  the  1980 
Rockefeller  Foundation  Grant. 


Lm  Suiltar.  Publisher  of  the  Dallas  Times  Herald. 

The  only  newspaper  to  be  recipient  of  the  prestigious 
national  “Business  In  The  Arts”  award  in  1980. 

As  well  as,  one  of  two  firms  chosen  as  Outstanding 
Corporate  Sponsors  of  500  Inc.,  one  of  the  leading 
Dallas  arts  support  organizations.  At  the  Dallas  Times 
Herald,  we’re  proud  of  the  supporting  role  we  play 
in  the  arts.  And  the  chance  it  gives  you,  our  audience, 
to  participate. 

Dallas  Times  Herald 

The  newspaper.Dallas  con  be  proud  of. 


Racial  rift 

(Continued  from  page  18) 


In  attempting  a  second  column,  Smil- 
janich  wrote  how  her  editor  viewed  the 
June  4  column  and  about  the  feelings  of 
the  three  reporters  involved.  She  did  not 
write  in  her  second  column  that  she 
agreed  with  her  editor’s  judgment  her 
original  piece  had  been  unfair  and  insen¬ 
sitive. 

Haiman  rejected  the  column.  He  told 
Smiljanich  that  if  she  felt  unable  to  con¬ 
cur  with  him  on  the  need  for  her  to  pub¬ 
lish  an  apology,  she  should  resign  from 
the  newspaper. 

Smiljanich  handed  in  a  letter  of  re¬ 
signation  on  June  11.  The  next  day 
Haiman  wrote  a  column  with  the  head¬ 
line,  “Editors  apologize  for  insen¬ 
sitivities.” 

Haiman  wrote,  in  part:  “A  column  that 
appeared  in  this'  space  .  .  .  conveyed 
an  unintended  implication  about  the 
abilities  of  the  reporters  assigned  to  de¬ 
liver  an  uncompromisingly  fair  and  accu¬ 
rate  report.  Although  nothing  of  the  kind 
was  meant,  the  fact  that  some  readers — 
and  some  staff  members — drew  that  in¬ 
ference  is  enough  to  underscore  that  the 
best  of  intentions,  given  inexact  expres¬ 
sion,  can  hurt  people.” 

Referring  to  the  anonymous  quotes 
from  Times  staffers  in  Smiljanich’ s  col¬ 
umn,  Haiman’s  article  stated,  “These 
speculations  conveyed  a  pejorative 
connotation  that  was  not  meant,  but  was 
present.  All  human  beings  have  personal 
feelings  and  opinions.  To  raise  the  possi¬ 
bility  that  he  or  she  is  compromised  in 
this  respect  is  to  challenge  professional 
integrity.  To  raise  it  about  someone  be¬ 
cause  of  skin  color  can  convey,  in  addi¬ 
tion,  a  racial  innuendo.  To  those  who 
construed  it  that  way,  we  apologize.  The 
inference  was  no  more  true  than  was  the 
characterization  of  the  Miami  riot  as 
black  news  ...  it  was  an  agonizing 
event  for  all  involved:  black,  white,  and 
Hispanic.” 

Haiman  added,  “Nor  should  this 
newspaper  have  quoted  anonymous 


sources  on  its  own  staff  when  our  policy 
is  to  strive  to  name  all  sources.” 

Editor  &  Publisher  contacted  Smil¬ 
janich  at  her  home  in  St.  Petersburg. 

“I  never  intended  to  cause  offense. 
They  misunderstood  and  misinterpretted 
my  column,”  she  said  overthe  phone.  “I 
could  not  concur  that  my  column  was 
racist  or  insensitive.” 

In  her  letter  of  resignation  to  Haiman 
and  Times  editor  and  president  Eugene 
Patterson,  Smiljanich  wrote  she  consid¬ 
ered  the  matter  “a  difference  of  opinion 
among  well  meaning  persons  ...  I  in¬ 
tended  no  insult,  hurt  or  condescension, 
and  if  they  (her  colleagues)  perceived 
any,  I  am  sorry.  I  will  not,  however,  dig¬ 
nify  a  charge  of  racism  with  a  defense.” 

Smiljanich,  whose  duties  at  the  Times 
included  editing  letters  to  the  paper  and 
handling  readers’  phone  calls,  also  told 
E&P  her  June  4  column  received  “not  a 
word  from  the  public  except  from  a  man 
who  said,  ‘How  dare  you  defend  the 
Times  for  sending  all  blacks  to  Miami 
when  the  Times  questioned  the  ability  of 
an  all  white  jury  to  judge  Arthur  McDuf¬ 
fie’s  case.’  ” 

Smiljanich  remarked  that  executive 
editor  Haiman  had  read  her  column  over 
and  approved  it  for  publication. 

Reached  at  his  office,  Haiman  said  to 
E&P,  “She  wrote  her  column  two  or 
three  times  and  I  edited  it  several  times.  I 
thought  the  piece  was  in  shape  to  be  pub¬ 
lished,  but  obviously  it  was  not.  1  did  not 
accurately  focus  on  some  things  which 
would  reflect  on  the  abilities  of  the  re¬ 
porters.” 

Haiman  stated  Smiljanich’ s  resigna¬ 
tion  resulted  from  “a  substantial  differ¬ 
ence  of  editorial  judgment  (in)  a  great 
area  of  sensitivity.” 

“It  isn’t  a  matter  of  making  a  mis¬ 
take,”  Haiman  said.  “If  you  make  an 
error,  what  are  you  going  to  do  about  it? 
I  apologized.  Dorothy  could  not  agree. 
It’s  her  right  not  to  agree.  It’s  also  the 
right  of  an  editor  to  require  that  people 
who  work  with  him  see  the  basic  truths  in 
the  same  way.” 

On  the  Times’s  decision  to  send  three 
black  journalists  to  Miami,  Haiman 
commented,  “A  number  of  white  report¬ 


ers  had  rocks  thrown  at  them.  There  was 
no  question  they  were  in  some  danger.  If 
we  were  covering  a  huge  Ku  Klux  Klan 
rally,  it  would  not  be  fair  to  send  a  black 
reporter  because  it  would  place  that  re¬ 
porter  in  peril  of  his  or  her  life.  Editors 
have  an  obligation  to  consider  safety.” 

Cap  Cities  hires 
minority  trainees 

Capital  Cities  Communications,  Inc. 
has  announced  the  eight  participants  in 
the  company’s  third  annual  Minority 
Training  Program. 

The  trainees,  who  reported  to  work 
June  23,  will  spend  one  year  at  Capital 
Cities’  newspapers.  Assignments  are  ro¬ 
tated  every  three  months  to  afford  the 
young  journalists  experience  at  publica¬ 
tions  of  varying  sizes. 

Capital  Cities  owns  the  Kansas  City 
Star  and  Times,  Fort  Worth  (Tex.) 
Star-Telegram,  the  Belleville  (Ill.) 
News-Democrat,  the  Arlington  (Tex.) 
Citizen-Journal,  the  Oakland  Press  in 
Pontiac,  Mich,  and  the  Wilkes-Barre 
(Pa.)  Times-Leader. 

This  year’s  training  program  partici¬ 
pants  are:  Louis  Porter  of  New  Orleans, 
a  May  graduate  of  Boston  University;  Er- 
roll  Brown  of  Washington,  D.C.,  a  spring 
graduate  of  Florida  A  &  M  University  at 
Tallahassee;  Savannah  Burno  of  Nor¬ 
folk,  Va.,  a  candidate  for  December, 
1980  graduation  from  Norfolk  State  Uni¬ 
versity;  Fred  Mares  of  Denver,  a  May 
graduate  of  Drake  University  in  Des 
Moines;  Paul  Iwanaga  of  Santa  Monica, 
CA,  a  1977  graduate  of  UCLA’s  School 
of  Fine  Arts  whose  special  interest  is 
photojournalism;  Rhonda  Lokeman  of 
Baltimore,  who  received  her  journalism 
degree  from  the  University  of  Maryland 
last  month;  Evelyn  Hernandez  of 
Hartford,  a  May  graduate  of  Boston 
University;  and  Joe  Lozano  of  Seguin, 
Texas,  a  1980  graduate  of  the  University 
of  Texas. 

Since  Capital  Cities  initiated  its  Minor¬ 
ity  Training  Program  in  1978,  13  jour¬ 
nalists  have  been  accepted.  Gerald  Gar¬ 
cia,  assistant  to  the  publisher  of  the  Kan¬ 
sas  City  Star  and  Times,  is  the  program 
director. 

ARF  elects  Lyman 

Robert  Lyman,  senior  vicepresident- 
finance  and  a  member  of  the  board  of 
directors  of  Benton  &  Bowles,  Inc.,  has 
been  elected  treasurer  of  the  Advertising 
Research  Foundation. 

Media  supervisor 

Kathleen  M.  Clark  has  joined  the 
Media  Department  of  D’Arcy-Mac- 
Manus  &  Masius,  St.  Louis,  as  a  media 
supervisor  for  the  Red  Lobster  Inns  ac¬ 
count. 
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Circulation  Computer  Software 

Offering  an  excellent  newspaper  Circulation  Distribution/ Ac¬ 
counting  System  for  papers  large  or  small.  Software  was  developed 
by  newspaper  personnel  and  is  designed  for  use  on  IBM  System  32  or 
34  computers.  Complete;  including  carrier  billing,  PIA’s,  mail,  truck 
manifests,  mailroom,  cash  accounting,  ABC,  etc.  Proven  system,  in 
day  to  day  use  over  3  years.  For  more  information  write  for  booklet 
or  contact  any  one  of  the  following: 

THE  VICTORIA  ADVOCATE 

James  McHaney,  Circulation  Manager  P.  0.  Box  2393 

Floyd  Swoap,  Controller  Victoria.  Tx.  77901 

Robert  Supak,  Data  Processing  Manager  I5J2)  5751451 
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Times  Mirror  Co. 
to  sponsor  minority 
media  program 

The  Times  Mirror  Company  will  spon¬ 
sor  the  creation  of  a  media  training  pro¬ 
gram  for  minorities  at  the  University  of 
Southern  California,  according  to  Robert 
F.  Erburu,  president  of  Times  Mirror, 
and  Edward  P.  Bassett,  director  of  the 
use  School  of  Journalism. 

The  Media  Institute  for  Minorities  will 
be  established  with  a  three-year  grant,  in 
excess  of  $228,000,  from  the  Times  Mir¬ 
ror  Foundation.  The  University  will  also 
provide  support  to  the  institute.  Dr.  Clint 
C.  Wilson  II  will  head  the  program, 
which  is  scheduled  to  begin  on  July  1. 

The  institute  will  attempt  to  develop 
greater  minority  representation  in  the 
media  through  a  broad  program  including 
paid  intern  media  positions  for  minority 
students. 

A  major  conference  will  be  staged  each 
year,  in  which  communications  profes¬ 
sionals  and  authorities  will  assess  both 
minority  involvement  in,  and  access  to, 
the  media.  The  institute  will  also  develop 
a  nationwide  Job-referral  service,  and,  to 
a  limited  extent,  support  research  in  the 
role  of  minorities  in  mass-media  organi¬ 
zations. 

“We  wish  to  contribute  toward  in¬ 


creased  minority  representation  in  the 
media  and  believe  this  goal  can  best  be 
accomplished  through  better  education 
and  training,”  Erburu  said.  “This  pro¬ 
gram  holds  great  promise.” 

Business  writers 
eiect  new  officers 

Margaret  Daly,  features  editor  of  Bet¬ 
ter  Homes  &  Gardens,  has  been  elected 
president  of  the  Society  of  American 
Business  and  Economic  Writers. 

Jerry  Heaster,  business  editor  of  the 
Kansas  City  Star  was  named  vice  presi¬ 
dent,  and  John  Rumsey  of  the  Rochester 
(N.Y.)  Times  Union,  was  elected  trea¬ 
surer.  Bruce  Ellison,  business  editor  of 
the  Fort  Lauderdale  (Fla.)  Sun-Sentinel, 
is  the  group’s  new  secretary. 

The  Society  is  a  professional  associa¬ 
tion  of  writers  active  in  reporting  on  bus¬ 
iness  and  the  economy.  It  holds  an  an¬ 
nual  convention  that  provides  speakers 
on  business  topics,  and  an  opportunity 
for  members  to  discuss  problems  and 
practices  in  their  profession. 

Meeting  in  May  in  Dallas,  the  group 
set  the  next  annual  meeting  for  May  3-6, 
1981,  in  New  York,  where  the  new  Grand 
Hyatt  hotel,  now  nearing  completion, 
will  be  the  meeting  site. 

The  1982  convention  will  be  held  in 
Kansas  City,  and  the  1983  session  in 
Washington,  the  executive  board  de¬ 
cided. 


Museum  display 
honors  Pulliam 

The  Phoenix  Newspapers,  Inc. 
(Arizona  Republic  and  Phoenix  Gazette) 
has  created  a  window  museum  for  the 
public  on  the  ground  floor  of  its  building 
on  East  Van  Buren  Street  in  downtown 
Phoenix. 

The  display,  which  is  dedicated  to  the 
late  Eugene  Pulliam,  contains  a  number 
of  hot  lead  mementos,  including  a 
Linotype,  hell  box,  Ludlow  typesetter, 
Hammond  Glider  Saw,  proof  press,  mat 
former,  lead  plates  and  a  plate  dolly. 

Recently,  700  employees  and  their 
families  turned  out  for  the  exhibit. 
Photos  of  the  event  were  shot  and  each 
family  was  given  a  picture  of  itself. 

Lester  joins  CWO&O 

Shannon  Lester  has  joined  the  sales 
staff  of  the  Dallas  office  of  Cresmer, 
Woodward,  O’Mara  &  Ormsbee,  Inc. 

Lester  holds  a  BA  degree  in  Joumal- 
ism/Public  Relations  from  Texas  Tech 
University.  Her  newspaper  experience 
includes  advertising  sales  for  newspapers 
in  Dallas  and  Houston.  She  comes  to 
CWO&O  from  DallasIFt.  Worth  Home 
Garden  Magazine,  where  she  held  the 
position  of  advertising  account  execu¬ 
tive. 

CWO&O’s  Dallas  office  is  headed  by 
James  S.  Alley,  Vice-President. 
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Bob  Braymen,  former  sports  editor  of 
the  Upper  Sandusky  (Ohio)  Daily 
Chief-Union,  was  named  news  editor 
and  Bette  Snyder  promoted  to  city 
editor  from  staff  reporter,  in  a  reassign¬ 
ment  of  newsroom  duties. 

Chris  Lenhart  joined  the  staff  as 
sports  editor.  He  previously  worked  for 
three  Ohio  papers,  Bellevue  Gazette, 
Portsmouth  Times  and  Bucyrus 
Telegraph-Forum. 

*  4c  4: 

Lajuan  Joyce,  advertising  manager  of 
the  Fort  Stockton  (Texas)  Pioneer — 
resigned  to  assume  ownership  with  her 
husband  of  a  Fort  Stockton  flower  shop. 

*  4c  ♦ 

Peggy  Oakes  succeeds  Andrew  P. 
Wolfe  as  classified  advertising  manager 
of  the  Fort  Myers  (Fla.)  News-Press. 
Wolfe  resigned  to  become  president  of 
Wolfe  and  Associates,  a  new  advertising 
agency  in  Fort  Myers.  Oakes  has  been 
with  the  newspaper  more  than  five  years 
in  classified  posts. 

4c  4c  4c 

George  Markevicz,  with  the  Fort 
Myers  (Fla.)  News-Press  for  two  years, 
was  appointed  to  the  newly  created  posi¬ 
tion  of  home  delivery  manager. 

4:  4c  4: 

Doug  Lyke,  publisher  of  the  Ripon 
Commonwealth-Press  since  1962,  was 
elected  president  of  the  Wisconsin 
Newspaper  Association,  succeeding 
Louie  Lange,  Jr.’,  publisher  of  the  Fond 
du  Lac  Reporter. 

4c  4c  4c 

Elizabeth  G.  Huckle  has  retired  as 
publisher  of  the  Concord  (N.H.)  Tribune 
after  30  years  with  the  newspaper. 

4c  4c  4c 

Tom  Eblen,  who  spent  last  year  as 
Gannett  Professional  in  Residence  at  the 
University  of  Kansas  School  of  Jour¬ 
nalism,  is  now  editor  and  general  man¬ 
ager  of  the  Fort  Scott  (Kan.)  Tribune. 

4c  4c  4c 

Rose  Kologrivov  was  appointed  clas¬ 
sified  advertising  manager  of  The 
Ridgewood  (N.J.)  Newspapers. 


Newspeople  in  the  news 


John  L.  Altman,  classified  advertising 
manager  of  the  Freeport  (Ill.)  Journal- 
Standard,  was  named  advertising  direc¬ 
tor.  He  succeeds  Robert  Marshall,  who 
moved  to  advertising  director  of  the 
Casper  (Wyo.)  Star-Tribune.  Betty  Rup- 
now,  classified  department  staffer  for  10 
years,  has  been  promoted  to  classified 
advertising  manager. 

4c  4c  4c 

Stephan  J.  Sosinski,  formerly  manag¬ 
ing  editor  of  the  Kittanning  (Pa.) 
Leader-Times ,  recently  was  named  man¬ 
aging  editor  of  the  Carlisle  (Pa.)  Evening 
Sentinel.  Sosinski  has  served  also  as 
managing  editor  of  Sedloff  s  Publication 
weeklies  headquartered  in  Portage,  Pa. 

4c  4c  4c  • 

James  H.  Firmin  has  been  named  direc¬ 
tor  of  advertising  of  the  Escondido 
(Calif.)  Times- Advocate.  He  has  held 
posts  of  national  ad  manager  and  clas¬ 
sified  manager. 

Joan  A.  Tanner  succeeds  Firmin  as 
classified  manager. 

4c  4c  4c 

Daniel  Francis  Clancy,  who  never  at¬ 
tended  college  or  high  school,  has  ended 
a  38- year  newspaper  career,  retiring  after 
24  years  with  the  Columbus  (Ohio)  Dis¬ 
patch.  He  was  a  columnist,  state,  medi¬ 
cal,  military  and  religion  writer  for  the 
Dispatch.  (Tlancy’s  career  began  at  the 
Logansport  (Ind.)  Press  and  later  he  was 
with  the  Springfield  (Ohio)  Sun. 

4c  4c  4c 

John  P.  Ancona  was  recently  named 
sales  manager,  suburban  division,  in  the 
New  York  Daily  News  advertising  de¬ 
partment.  Ancona,  with  the  News  since 
1%6,  has  held  retail  and  national  sales 
positions. 

4c  4c  4c 

Raymond  J.  Luyendyk,  with  the  Pas¬ 
saic  (N.J.)  Herald  News  for  25  years, 
most  recently  as  production  manager, 
has  joined  Garden  State  Paper  Company 
as  eastern  region  sales  service  represen¬ 
tative. 
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PHOTO  EDITOR  HONORED— Chicago 
Sun-Times  picture  editor  Maury  Falstein 
(left)  is  congratulated  by  publisher 
Marshall  Field  upon  winning  a  1979 
Marshall  Field  Award  for  outstanding 
service.  Falstein's  award — including  a 
bronze  plaque  and  cash  prize — cited 
his  achievements  in  more  than  four 
decades  plus  accomplishments  of  a 
single  year. 


Richard  M.  Stout  was  named  general 
manager  of  the  Virgin  Islands  Daily 
News  and  also  will  be  general  manager  of 
the  The  Virgin  Islander,  a  Gannett 
monthly  magazine.  Stout  had  been  circu¬ 
lation  director  of  the  St.  Cloud  (Minn.) 
Daily  Times  since  1975. 

Stout  succeeds  Richard  A.  Shapiro, 
now  regional  circulation  manager  for 
Gannett  Westchester  Rockland  Newspa¬ 
pers. 

*  ♦  ♦ 

Glen  E.  Ellman  is  the  newly  named 
chief  photographer  for  the  Wilkes-Barre 
(Pa.)  Times  Leader.  He  joined  the  news¬ 
paper  from  the  Syracuse  (N.Y.)  Herald- 
Journal,  where  he  was  a  staff  photog¬ 
rapher. 

♦  4t  * 

Albert  C.  Smith  III,  formerly  pub¬ 
lisher  of  the  Smyth  County  News,  Mar¬ 
ion,  Virginia,  has  moved  to  publisher  of 
the  Richlands  News-Press  and  the 
Clinch  Valley  News  in  Tazewell,  Vir¬ 
ginia.  He  succeeds  the  late  Charles 
Greever. 
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Tom  Whitfield  joined  the  Kansas  City 
Times  copy  desk  in  the  sports  depart¬ 
ment.  He  formerly  was  news  center 
editor  at  UPI’s  Washington  bureau. 

*  *  * 

Kent  Baker,  former  Sunday  editor  of 
the  Des  Moines  Sunday  Register,  has 
moved  to  executive  news  director  of 
KHON-tv,  the  Register  Broadcast 
Group’s  station  in  Honolulu. 

Mike  Pauly,  who  edited  the  Sunday 
Register’s  Picture  magazine,  was  named 
Sunday  editor,  and  Ron  Linn,  art  direc¬ 
tor  of  the  magazine  moved  up  to  editor. 
Bud  Appleby,  assistant  Sunday  editor, 
took  on  duties  as  associate  editor  of  the 
magazine. 

* 

Jim  Twitty,  staff  writer  for  the  Tampa 
Tribune’s  Inverness  bureau,  moved  to 
chief  of  the  Citrus-Hemando  County  edi¬ 
tion,  and  George  R.  Wilkens,  chief  of  the 
Ocala  (Fla.)  Star-Banner  Citrus  County 
bureau,  moved  to  staff  writer,  Tampa 
Tribune,  Inverness  bureau. 

Jorge  Sanchez,  Ocala  Star-Banner 
staff  writer  in  the  Citrus  County  bureau, 
was  named  bureau  chief. 

9ic  :(c  :|c 

Stanley  Moss  was  named  publisher  of 
the  Vista  (Calif.)  Press  and  San  Marcos 
(Calif.)  Courier,  succeeding  Joseph  Bos- 
cHETTi,  Jr.  in  the  post.  Boschetti  resigned 
to  become  president  and  publisher  of 
Coos  Newspapers,  Inc.,  Coos  Bay,  Ore¬ 
gon,  in  which  he  has  purchased  an  inter¬ 
est.  Moss  most  recently  has  been 
Press-Courier  director  of  sales  and  mar¬ 
keting. 

*  *  * 

Ben  V.  Schneider,  Jr.,  resigned  as  a 
director  of  Knight-Ridder  Newspapers, 
Inc.,  to  open  his  own  media  consulting, 
brokerage  and  appraisal  business  with  of¬ 
fices  in  Haines  City,  Florida.  Schneider 
was  vicepresident/finance  for  Ridder 
Publications  and  became  senior  vicepres- 
ident/finance  of  Knight-Ridder  Newspa¬ 
pers,  Inc.  when  Knight  and  Ridder 
merged  in  1974. 

*  *  * 

Phillip  G.  Quinton  was  appointed  pro¬ 
duction  manager  of  the  Peninsula  Times 
Tribune,  Palo  Alto,  California,  and  will 
be  responsible  for  the  daily  production  as 
well  as  the  weekly  Valley  Journal  and 
two  Times  Tribune  weeklies. 


CORRESPONDENTS  RECEIVE  MEDALS— Commandant  of  the  U.S. 
Marine  Corps,  General  Robert  H.  Barrow,  talks  with  newsmen  who 
received  the  bronze  medal  for  bravery  from  the  Corps  for  heroism  while 
covering  the  Vietnam  War.  They  aided  a  Marine  shot  through  the 
throat  during  a  1 968  battle  in  Hue.  From  left:  Charles  Mohr  of  the  New 
York  Times,  David  S.  Greenway  of  the  Boston  Globe  and  Alvin  B.  Webb 
of  United  Press  International. 

Dennis  Atkin  was  appointed  to  the  Harold  Schlotthauer,  general  man- 
newly  created  position  of  advertising  di-  ager  of  the  San  Mateo  Times  Newspaper 
rector  of  the  Buffalo  (N.Y.)  Courier-Ex-  Group,  has  retired.  His  successor  is 
press.  Previously,  Atkin  was  advertising  Carl  Cranor,  formerly  assistant  general 
director  of  the  Baltimore  News  Ameri-  manager.  Also  promoted  is  John  Clint- 
can  and  was  with  the  Br/dgeH'a/er  (N.J.)  on,  general  manager  of  the  group’s 
Courier-News  as  advertising  director  and  South  San  Francisco  plant.  He  moves  to 
Knight-Ridder  newspapers  for  8  years.  assistant  to  publisher  J.  Hart  Clinton. 
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Copy  editing 
to  be  taught 
at  seminars 

A  new  program  to  improve  newspaper 
copy  editing  and  headline  writing  was 
announced  by  the  Frank  E.  Gannett 
Newspaper  Foundation. 

A  series  of  seminars  will  be  held  for 
mid-career  newspaper  professionals  and 
collegiate  journalism  school  teachers  and 
students.  The  seminars  will  be  conducted 
by  John  B.  Bremner,  Oscar  S.  Stauffer 
Distinguished  Professor  of  Journalism, 
William  Allen  White  School  of  Jour¬ 
nalism,  University  of  Kansas. 

Gannett  Foundation  president  John  A. 
Scott  and  director  of  education  Gerald 
M.  Sass  said  the  foundation  will  be  the 
primary  funder  of  the  program.  Bremner 
will  be  on  academic  leave  in  1980-81. 

“John  Bremner  is  widely  recognized 
as  a  master  teacher  of  editing  and  writ¬ 
ing,  both  in  journalism  classes  and  as  a 
consultant  leading  critiques  and  seminars 
for  newspaper  people,”  SasS  said.  “Our 
foundation  is  delighted  to  help  bring 
Prof.  Bremner’ s  superb  skills  to  a  broad 
range  of  people  and  places  during  the 
next  year.” 

Bremner’s  seminar  schedule  is  now 
being  arranged.  Sass  asked  newspapers, 
newspaper  groups  or  journalism  schools 
interested  in  sponsoring  or  participating 
in  the  seminars  to  contact  either  him  or 
Bremner.  The  Gannett  Foundation’s  ad¬ 
dress  is  Lincoln  Tower,  Rochester,  N.Y. 
14604,  and  Bremner’s  address  is  2614 
Orchard  Lane,  Lawrence,  Kan.  66044. 

Bremner  has  called  copy  editors  “the 
guardians  of  a  newspaper’s  reputation 
and  honesty”  and  the  copy  desk  “the 
last  line  of  defense”  against  errors  in  fact 
and  word  usage. 

“I  work  on  the  premise  that  the  lan¬ 
guage  in  American  newspapers  is 
English — not  jargon,”  Bremner  says.  “I 
think  that  newspaper  readers  want  and 
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deserve  both  good  grammar  and  good 
taste,  along  with  good  information.” 

Bremner  has  written  two  books, 
“HTK:  S  Study  in  News  Headlines”  and 
the  newly-published  “Words  on  Words: 

A  Dictionary  for  Writers  and  Others 
Who  Care  About  Words,”  which  column¬ 
ist  James  J.  Kilpatrick  calls  “a  work 
that  every  writing  man  or  woman  will 
want  on  a  reference  shelf.” 

Born  in  Brisbane,  Australia,  Bremner, 
59,  worked  in  Australia  as  a  magazine 
editor,  newspaper  columnist  and  radio 
writer  and  announcer.  Since  coming  to 
the  United  States  in  1950,  he  has  been  a 
weekly  newspaper  editor,  political  col¬ 
umnist  and  book  reviewer. 

Bremner  received  a  bachelor’s  degree 
in  theology  from  Propaganda  Fide  Uni¬ 
versity  in  Rome,  a  master’s  in  journalism 
from  Columbia  University  and  a  docto¬ 
rate  in  mass  communications  from  the 
University  of  Iowa. 

Bremner  won  two  distinguished  teach¬ 
ing  awards  from  the  University  of  Kan¬ 
sas,  which  he  joined  in  1969.  He  previ¬ 
ously  taught  journalism  at  the  University 
of  San  Diego  and  the  University  of  Iowa. 

The  Gannett  Foundation  was  estab¬ 
lished  in  1935  by  the  late  founder  of  the 
Gannett  newspapers  but  is  independent 
of  Gannett  Co.,  Inc.  It  contributes  na¬ 
tionally  to  journalism-related  programs 
and  locally  to  charitable  causes  in  com¬ 
munities  served  by  Gannett  newspapers, 
broadcast  stations  and  outdoor  advertis¬ 
ing  companies. 

Ad  exec  group 
changes  name 

The  Advertising  Executives  Associa¬ 
tion  of  Ohio  Daily  Newspapers,  a  state¬ 
wide  organization  with  74  member  pa¬ 
pers,  has  changed  its  name. 

The  new  name  is  Ohio  Newspapers 
Advertising  Executives  which  was  for¬ 
merly  adopted  at  the  ONAE  Spring 
meeting  in  May. 

Officers  for  1980  are:  president,  Wil¬ 
liam  Cahill,  Napoleon  Northwest  Signal; 
vicepresident,  Ed  O’Neil,  Dayton 
Newspapers;  secretary.  Jack  Weaver, 
Elyria  Chronicle-Telegram;  treasurer, 
James  Jerow,  Cincinnati  Newspapers. 


Columnists  elect  new 
executive-secretary 

Dave  Wallace,  columnist  for  the 
Grand  Rapids  (Mich.)  Press,  was  elected 
executive-secretary  of  the  National  So¬ 
ciety  of  Newspaper  Columnists  at  the  so¬ 
ciety’s  annual  meeting  held  May  30-June 
1  at  The  Greenbrier  in  White  Sulphur 
Springs,  W.  Va. 

As  executive-secretary,  Wallace  will 
be  responsible  for  the  circulation  of  a 
quarterly  newsletter.  His  office — ^at  2712 
Kraft,  Grand  Rapids,  49506 — will  serve 
as  a  clearing  house  for  information.  The 
society  accepts  all  newspaper  columnists 
writing  on  a  regular  basis  for  membership 
but  is  composed,  principally,  of  writers 
who  do  general  interest  columns. 

The  Greenbrier  meeting’s  workshop 
session  featured  talks  by  Julius  Duscha, 
columnist  and  director  of  the  Washing¬ 
ton  Journalism  Center;  Paul  A.  Poor- 
man,  editor  and  vice-president  of  the 
Akron  Beacon-Journal,  and  Rollo 
Taylor,  editor  and  columnist  of  the 
Welch  (W.  Va.)  Daily  News. 

James  Dent,  columnist  for  the  Char¬ 
leston  (W.  Va.)  Gazette,  served  as 
chairman  of  the  annual  meeting.  Sam 
Lowe,  columnist  for  the  Phoenix 
Gazette,  will  host  next  year’s  meeting  in 
Phoenix  at  a  date  to  be  announced. 

Columnists  attending  the  meeting  in 
White  Sulphur  Springs  included:  Richard 
Des  Ruisseaux  and  Bob  Hill  of  Louisville 
Times;  John  Kelso,  Austin  American- 
Statesman;  Joan  O’Steen  Hill,  Oak 
Ridger,  Oak  Ridge,  Tenn.;  Glenn 
Rutherford,  Louisville  Courier-Journal; 
Bets  E.  Helsel,  Altoona  (Pa.)  Mirror; 
John  Lacy,  Hartford-Courant;  Charles 
Robins,  Tampa  Times;  Lawrence  Mad- 
dry,  Norfolk  Virginian-Pilot;  Wayne 
Mackey,  Oklahoma  City  Times;  Dave 
Wallace  and  Tom  La  Belle,  Grand 
Rapids  Press;  Jane  Myers,  Ann  Arbor 
News;  Joe  Browne,  Pittsburgh  Post 
Gazette;  Steve  Clark,  Richmond  (Va.) 
News  Leader;  Shelley  Rolfe,  Richmond 
Times  Dispatch;  George  Constable, 
Mansfield  (Ohio)  News  Journal;  Mike 
Kelly,  Austin  American  Statesman;  Ron 
Wiggins,  Palm  Beach  (Fla.)  Post;  John 
Anders,  Dallas  Morning  News;  John 
Schellie,  Tucson  Citizen,  Patsy  Milligan, 
Milligan  Syndicate,  Chicago,  Ill.;  Bill 
Walraven,  Corpus  Christi  Caller;  Sam 
Lowe,  Phoenix  Gazette,  and  Jim  Dent, 
Charleston  Gazette,  Charleston,  W.  Va. 

SSC&B  gets  Olympus 

SSC&B,  the  nation’s  seventh-largest 
advertising  agency,  has  been  assigned 
the  Olympus  Camera  Corporation  ac¬ 
count  and  its  estimated  $16  million  in 
annual  billings. 

The  account  assignment  is  effective 
October  1.  Olympus  is  currently  with 
Wells  Rich  Greene. 
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Volume  discount  plan 
started  by  weekly  rep 


AD  PROMOTION— Thomas  R. 
Gormley  is  the  new  advertising  direc¬ 
tor  of  The  Pittsburgh  Press  Company, 
succeeding  Robert  J.  O'Connell,  who 
was  promoted  to  business  manager. 
Gormley  joined  The  Press  in  February 
as  advertising  manager  from  three 
years  with  the  Cincinnati  Post  as  assis¬ 
tant  to  the  advertising  director  and  di¬ 
rector  of  marketing  and  advertising. 
Gormley  is  the  outgoing  president  of 
the  International  Newspaper  Advertis¬ 
ing  Executives. 

Cageao  joins  S&K-S 
as  computer  manager 

Steven  G.  Cageao  has  joined  Story  & 
Kelly-Smith  as  manager  of  the  computer 
service  department. 

Cageao,  28,  was  formerly  a  research 
supervisor  at  the  New  York  News  and 
later  research  director  of  the  Newark 
(N.J.)  Star  Ledger. 

Story  &  Kelly-Smith  has  been  utilizing 
their  own  DECwriter  II  Computer  Ter¬ 
minal  in  the  firm’s  New  York  office  and  a 
second  in  their  Los  Angeles  office. 
These  terminals  give  access  to  Telmar, 
Windsor  and  I.M.S.  data  systems. 

In  addition,  Cageao  will  supervise 
work  on  an  I.M.S.  System  9  Micro- 
Media  Computer  in  the  New  York  office. 
This  computer  will  provide  Story  & 
Kelly-Smith  sales  personnel  with  Reach 
and  Frequency  Data,  plus  Media  Mix 
schedules,  target  audience  definition  and 
other  computer  stored  research  data. 

Story  &  Kelly-Smith  sales  personnel 
will  be  using  the  information  and  statis¬ 
tics  developed  by  Cageao  in  their  total 
sales  effort  for  the  36  newspapers  rep¬ 
resented  by  this  organization. 

In  the  Story  &  Kelly-Smith  Los 
Angeles  office,  Ed  Fonte  will  be  in 
charge  of  the  computer  terminal  based 
on  his  heavy  past  working  experience  in 
research  and  statistical  work  with  adver¬ 
tising  agencies.  Fonte  was  marketing  and 
media  director  of  the  Parker  Advertising 
Agency,  an  associate  media  director  at 
both  Doyle,  Dane  &  Bernbach  and 
Foote,  Cone  &  Belding  in  Los  Angeles. 
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American  Newspaper  Representa¬ 
tives,  which  counts  among  its  clients 
some  94%  of  all  U.S.  weekly  newspapers 
and  53  non-metro  dailies,  has  developed 
a  volume  discount  plan  which  this  month 
has  attracted  its  first  major  client. 

Continental  Telephone  Co.,  which  has 
been  running  ads  in  roughly  425  ANR- 
repped  newspapers,  is  the  first  account 
to  buy  the  ANR  Volume  Discount  Plan. 
And  the  discounts  offered  under  the  plan 
have  prompted  Continental  to  approxi¬ 
mately  triple  previously  planned  linage. 

The  ANR  Volume  Discount  Plan, 
while  conceived  after  the  Newspaper 
Advertising  Bureau’s  Newsplan  exhib- 
ted  considerable  success,  differs  sub¬ 
stantially  from  its  predecessor. 

The  ANR  plan,  like  Newsplan,  is  de¬ 
signed  to  encourage  national  advertisers 
to  consider  substantial  increases  in  lin¬ 
age  commitments  for  weekly  newspa¬ 
pers.  However,  unlike  Newsplan,  the 
ANR  plan  is  not  tied  to  specific  ad  sizes 
or  frequency  of  placement. 

The  plan  is  based  on  total  linage  run  in 
a  particular  newspaper  in  a  12-month 
period.  A  10,000  line  firm  commitment 
earns  a  10%  discount;  20,000  lines  earns 
15%;  and  anything  over  80,000  lines 
earns  a  25%  discount.  Failure  to  achieve 


the  linage  commitment  on  the  part  of  the 
advertiser  causes  the  loss  of  the  discount 
and  the  return  to  the  applicable  national 
rate. 

According  to  Ed  Redmond,  ANR’s 
eastern  sales  manager,  not  a  single 
newspaper  placed  on  the  Continental 
discount  schedule  has  turned  down  the 
business.  As  a  result  of  the  discount,  he 
says,  newspapers  which  were  carrying  an 
average  of  4,000  to  5,000  lines  for  Conti¬ 
nental  last  year  should  be  averaging 
12,000  to  15,000  this  year.  Some  papers, 
he  said,  have  received  commitments  for 
up  to  38,000  lines  to  be  run  in  36  weeks. 

He  explained  that,  much  like  News- 
plan,  ANR’s  discount  plan  was  initiated 
in  the  middle  of  the  advertising  fiscal 
year,  so  its  full  impact  may  not  be  felt 
until  advertisers  have  the  time  to  con¬ 
sider  the  discount  plan  in  formulating 
budgets. 

Redmond  said  ANR  will  be  targeting 
the  cigarette  and  airline  companies  in  fu¬ 
ture  sales  efforts. 

Media  managers 

Marcie  Kazdin,  Ann  Mazzini  and 
Diane  Ricketts  have  all  been  promoted  to 
assistant  media  managers  at  Compton 
Advertising,  Inc. 


how  toboosi 
your  ad  linage 
for  only  $10 

Now  you  can  increase  your  ad  linage  with  eight  11  x  15-inch 
pages  of  reproduction  quality  bowling  features,  eye  catching 
photographs,  PBA  profiles  and  fascinating  bowling  news  items. 
Use  this  effective,  camera-ready  editorial  material  as  the 
framework  for  your  own  pre-season  bowling  supplement. 

Fast  food  chains,  beverage  bottlers  and  distributors,  sporting 
goods  stores,  bowling  center  proprietors,  automobile  dealers 
and  many  other  retailers  love  to  advertise  in  high  readership 
sports  supplements  like  this. 

Cash  in  on  this  profit-making  supplement  material  for  only  $10. 
Just  send  your  check  or  money  order  to  the  National  Bowling 
Council,  1919  Pennsylvania  Avenue,  N.W,  Washington,  D.C.  20006. 

n  can’t  go  wrong!  Here’s  my  $10,  please  send~{ 

I  NBCs  bowling  supplement  package  to:  I 

J  Name  | 

i  I 

I  Publication  a 

I  Address  J 

I  City  aate  Zip  | 
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Newspaper  librarians  blast 
their  portrayal  on  Lou  Grant 


By  I.  William  Hill 

Turning  briefly  from  convention  dis¬ 
cussion  of  such  things  as  computer  in¬ 
dexing  and  microfiche,  the  Newspaper 
Division  of  the  Special  Libraries 
Association  last  week  turned  heavy  fire 
on  the  popular  CBS  television  show, 
“Lou  Grant.” 

The  largest  organization  of  news  media 
librarians  in  the  world,  representing 
major  newspapers  and  news  organiza¬ 
tions  throughout  the  United  States, 
Canada,  Europe  and  Asia,  the  division 
passed  the  following  resolution: 

“Whereas  the  modem  news  librarian 
is  an  efficient  and  effective  information 
specialist  who  is  essential  to  a  quality 
news  product,  and 

“Whereas  the  ‘Lou  Grant’  show  has 
depicted  the  newspaper  librarian  as  inept 
and  bumbling, 

“Be  it  resolved  that  the  Newspaper 
Division  of  the  Special  Libraries  Associ¬ 
ation  protests  this  misrepresentation  to 
the  producers  of  ‘Lou  Grant’,  CBS,  Wil¬ 
liam  Paley  and  Ed  Asner,  and  offers  to 
assist  in  preparing  a  script  accurately 
portraying  the  news  librarian’s  essential 
role  in  the  operation  of  the  modern  daily 
newspaper.” 

The  news  librarian  convention,  part  of 
the  2500-member  association  that  spilled 
over  both  the  Shoreham  and  Washington 
Hilton  hotels  in  Washington,  held  a  con¬ 
ference  program  June  9-12  after  two  days 
of  continuing  education  seminars  on 
newspaper  library  basics. 

Distinguished  service  by  librarians, 
alive  and  dead,  was  honored  at  an  award 
luncheon  at  which  one  speaker  recog¬ 
nized  today’s  library  atmosphere  by  re¬ 
marking  “It’s  better  to  push  buttons  than 
to  push  librarians.” 

Sandra  K.  Hall  (Arizona  Daily  Star  in 
Tucson)  was  presented  an  Award  of 
Merit  as  retiring  division  chairman  by 
Julia  M.  Vance  (Atlanta  Journal  and 
Constitution). 

Homer  E.  Martin,  Jr.,  The  Record; 
Bergen  County,  N.J.,  made  a  charter 
member  honor  roll  presentation  for  in¬ 
clusion  in  division  archives. 

Three  roll  of  honor  awards  were  made. 
Beatrice  DuBois,  retired  librarian  of  the 
American  Newspaper  Publishers  As¬ 
sociation,  was  praised  by  both  Rose  L. 
Vormelker,  of  Kent  State  University  and 
the  ANPA  general  manager  who  sup¬ 
ported  Ms.  DuBois  in  developing  the  as¬ 
sociation’s  library,  Stanford  Smith.  Roy 
T.  King,  retired  librarian  of  the  St.  Louis 
Post-Dispatch  was  presented  his  award 
by  his  successor,  Nancy  E.  Williams 
Stoddard,  and  hailed  his  retirement  by 
saying  he  no  longer  needs  his  aspirin  bot¬ 
tle. 


A  posthumous  award  to  Joseph  E. 
Molloy,  late  librarian  of  the  Philadelphia 
Inquirer,  was  made  by  Clement  G.  Vitek 
(Baltimore  Sun)  and  accepted  by  Mrs. 
Molloy.  It  was  recalled  that,  during  side 
work  for  a  Philadelphia  auctioneer,  Mol¬ 
loy  once  discovered  an  early  copy  of  the 
Declaration  of  Independence  worth  hun¬ 
dreds  of  thousands  of  dollars. 

Ralph  J.  Shoemaker,  deceased  librar¬ 
ian  of  the  Louisville  Courier-Journal 
and  Times,  was  given  his  award  by 
Joseph  O.  Mehr  (Providence  Journal- 
Bulletin),  who  read  a  librarian  poem  writ¬ 
ten  and  submitted  many  years  ago  to 
E&P  by  Shoemaker.  This  award,  called 
the  Joseph  F.  Kwapil  Memorial  Award, 
carries  a  $100  grant  and  a  plaque  and  is 
the  highest  honor  bestowed  by  the  news 
librarians. 

During  the  convention,  Julia  Vance  of 
the  Atlanta  Newspapers  was  elected  to 
succeed  Sandra  Hall  as  Division  Chair¬ 
man,  the  latter  being  elected  as  a  direc¬ 
tor,  along  with  Barbara  Newcombe 
(Chicago  Tribune).  Shirley  Mooney 
(Vancouver  Province  and  Sun)  was  cho¬ 
sen  chairman-elect,  and  Kathleen  Trim¬ 
ble  (Toledo  Blade)  secretary-treasurer. 

In  a  panel  presentation  of  the  automa¬ 
tion  of  news  clipping  collections,  six  par¬ 
ticipants  agreed  that  library  automation 
makes  increased  demands  on  library 
staff  skills.  The  panelists  were  Julia 
Vance,  Atlanta  Newspapers;  Moderator 
Shirley  Mooney,  Pacific  Press  Library; 
Cecily  Surace,  Los  Angeles  Times: 
Nancy  Stoddard,  St.  Louis  Post-Dis¬ 
patch;  Jennifer  Chao,  Boston  Globe; 
Doris  Batliner,  Louisville  Courier  Jour¬ 
nal  and  Times;  and  Dr.  W.  Schmitz- 
Esser,  of  Gruner  &  Jahr,  in  Hamburg, 
West  Germany. 

All  these  agreed  on  benefits  of  auto¬ 
mated  systems;  the  fact  the  data  base  can 
be  sold  to  subscribers  to  generate  money 
for  the  newspaper;  clips  can’t  be  lost  or 
stolen;  clerical  time  is  saved  and  errors 
cut  down;  multiple  use  of  files  at  the 
same  time  is  easy;  reportorial  accuracy 
can  be  improved  and  libel  chances  re¬ 
duced  because  corrections  can  easily  be 
incorporated  into  the  files;  and  minute 
facts  in  the  text  of  articles  can  be  found 
in  minutes  instead  of  hours  or  days. 

In  another  program,  three  vendors  of 
automated  databases — Predicasts,  Inc., 
Disclosure,  Inc.  and  Lockheed  Dia¬ 
log — urged  the  news  librarians  to  widen 
their  reference  service  base  by  using  on¬ 
line  commercial  retrieval  systems. 

These  give  the  librarian  (or  editor)  with 
a  telephone-connectable  terminal  the 
means  to  find  specific  information  speed¬ 
ily  without  having  to  stock  a  library  full 
of  documents  and  books. 

Costs  vary  but  a  trained  searcher  can 
usually  find  the  information  desired  for 


about  $15.  An  example  cited  was  to  seek 
background  information  on  Mt.  Saint 
Helens  in  the  Information  Access 
“Newsearch”  database,  then  to  search 
the  words  ‘‘Mt.  Saint  Helens”  in  a  geol¬ 
ogy-oriented  database,  thus  finding 
names  of  geologists  who  had  written 
about  the  volcano.  After  that,  a  search 
under  those  names  in  the  dissertation 
abstracts  index  produced  information  on 
those  scientists,  thus  enabling  a  reporter, 
in  minutes,  to  learn  of  an  expert  who 
could  be  interviewed. 

A  system  combining  new  and  flexible 
equipment  has  saved  the  Congressional 
Research  Service  $250,000  in  faster  cler¬ 
ical  services,  Felix  Krayeski,  of  House 
Select  Committee  on  Committees,  told 
the  news  librarians.  The  new  system, 
called  “Scorpio,”  is  designed  to  help  re¬ 
searchers  serve  congressional  commit¬ 
tees  by  compiling,  analyzing  and  dis¬ 
semination.  The  system  incorporates 
facsimile  transmission  and  terminals  to 
get  the  data  to  congressional  offices; 
photo-typesetting,  word  processing  and 
computer  output  microfilm  to  facilitate 
report  production;  storage  of  data  on  mi¬ 
crofilm,  tape  or  in  the  computer  mem¬ 
ory;  and  it  can  be  produced  on  film,  tape 
or  paper,  then  back  to  tapes  from  film 
through  OCR. 

Other  uses  of  the  computer  in  addition 
to  service  as  a  clip  file  were  discussed  by 
a  panel  moderated  by  Julia  Vance  with 
four  speakers:  Barbara  May  (Dallas 
Morning  News),  Anita  Gauthier 
(Owensboro  (Kent.)  Messenger-Inquir¬ 
er),  Nora  Medley  (Miami  Herald), 
Elizabeth  B.  Eddison  (Warner-Eddison 
Associated,  Inc.). 

Opening  with  the  statement  that  Wash¬ 
ington,  with  its  2,973  journalists,  has 
more  than  any  city  in  the  world,  Jo  Kirks 
(Washington  bureau  librarian  for 
Knight-Ridder)  introduced  a  program  de¬ 
tailing  operation  of  bureau  libraries  in 
Washington. 

“In  this  news-junkie’s  paradise,”  Ms. 
Kirks  said,  “a  total  of  31  persons  from  21 
bureau  libraries  have  even  organized 
their  own  librarians’  association.” 

Carolyn  Hardnett,  Chicago  Tribune 
bureau  librarian,  told  how,  with  her  li¬ 
brary  index  existing  only  in  her  head,  she 
plays  information  mother  and  disciplinar¬ 
ian  to  13  Washington  correspondents, 
and  how  she  takes  pride  in  the  help  she’s 
able  to  give  to  create  award-winning  and 
page  one  stories. 

Gloria  Doyle,  of  the  Los  Angeles 
Times  bureau,  described  the  pleasures 
and  problems  of  researching  information 
for  26  reporters.  “One  thing  I’ve  found 
out,”  she  said,  “is  that  congressmen  like 
to  spend  a  great  deal  of  time  talking  to 
librarians.”  She  told  how,  when  she  was 
sent  to  the  Pentagon  to  gather  facts,  the 
attitude  toward  her  cooled  when  it  was 
discovered  she  was  researching  facts  for 
an  expose  story. 

(Continued  on  page  29) 
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Achievement 
award  won  by 
Lynn  Stewart 

Lynn  Stewart,  at  age  30,  assistant 
managing  editor  of  Shreveport  (La.) 
Times,  was  named  winner  of  the  1980 
“Woman  of  Achievement”  competition 
by  the  National  Federation  of  Press 
Women  meeting  in  annual  convention 
this  week  in  Des  Moines. 

Stewart  also  heads  the  Enterprise 
Team,  of  the  daily  Times. 

NFPW  named  three  runners-up  to 
Stewart,  from  among  21  finalists  from  as 
many  states:  Christine  Buchanan,  co¬ 
publisher-editor  of  the  Washington 
County  News,  Kansas;  Betty  Magie, 
co-publisher-editor-business  manager  of 
three  weekly  newspapers  near  Cabot, 
Ark.;  and  Sherry  Robinson,  assignment 
editor,  at  32  years  of  age,  for  KGGM-tv, 
in  Albuquerque,  N.M. 

Presiding  at  the  awards  presentation 
was  NFPW  Wo  A  program  director  Lea 
Flanders,  a  Daily  Times-Call  staff  writer 
in  Longmont,  Colo.;  and  1979  Wo  A  win¬ 
ner  Dr.  Joanne  Easley  Arnold,  associate 
vicechancellor  for  academic  affairs  at  the 
University  of  Colorado  at  Boulder. 

The  1980  WoA  Stewart  was  named 
editor  of  the  investigating  Enterprise 
Team  in  1977  “because  of  outstanding 
work  and  leadership  qualities,”  accord¬ 
ing  to  Times  editor  Raymond  L. 
McDaniel.  In  her  capacity  as  assistant 
managing  editor.  Special  Departments, 
she  joins  the  team  of  senior  editors  and  is 
responsible  for  a  large  percentage  of  the 
total  work  of  the  Times,  he  said. 

Stewart  joined  the  Times  in  1971  as 
city  desk  assistant,  promoted  to  educa¬ 
tion  writer  in  1972.  During  the  next  four 
years  she  was  winner  of  a  dozen  awards 
for  her  writing,  “from  many  angles,  and 
not  always  the  safest  ones.”  She  has 
many  individual  writing  awards  to  her 
credit  including  a  1976  Sigma  Delta  Chi 
feature  writing  award,  and  several 
Louisiana  Press  Women  awards. 

Enterprise  Team  awards,  won  under 
her  direction,  include  Gannett  Good 
Citizen  Awards  for  news  coverage  of 
Shreveport’s  slum  housing  situation,  a 
series  which  later  received  the  1978  Best 
of  Gannett  Award,  and  for  coverage  of 
the  quality  of  education  in  Caddo  Parish 
public  schools.  A  Best  of  Gannett  Public 
Service  Award  was  for  a  special  section 
on  illegal  aliens. 

Her  professional  contributions  include 
serving  as  treasurer,  among  several  ser¬ 
vices  for  Louisiana  Press  Women,  and 
active  membership  in  Investigative  Re¬ 
porters  and  Editors. 

Stewart  is  involved  in  community  ser¬ 
vice  in  her  personal  life,  including  work 
in  behalf  of  Reading  Is  Fundamental  pro¬ 
gram,  and  for  blind  and  mentally  re- 


Lynn  Stewart 

tarded  youngsters,  as  well  as  several 
other  service  projects  of  Soroptimists  In¬ 
ternational. 

•  Considered  by  her  peers  to  be  a  dedi¬ 
cated  wife  and  mother,  “who  keeps  her 
professional  and  personal  lives  sepa¬ 
rate,”  Stewart  is  supportive  of  her  hus¬ 
band,  Marshall,  sales  team  leader  for 
Cutler-Hammer  Inc.,  and  of  her  son 
Jamie  of  nursery  school  age. 

A  magna  cum  laude  graduate  of 
Louisiana  Tech,  she  received  her  BA  de¬ 
gree  in  journalism  and  was  editor  of  the 
award-winning  Tech  Talk.  She  was  listed 
in  Who’s  Who  Among  Students  in 
American  Universities  and  taught  jour¬ 
nalism  at  Tech  in  1971. 

Buchanan,  as  co-publisher-editor  with 
her  husband  of  the  Washington  County 
News,  is  also  a  weekly  columnist  and 
frequent  award  winner  for  her  newspaper 


work  as  well  as  for  community  service 
and  leadership.  She  has  served  as  presi¬ 
dent  and  contest  director  for  Kansas 
Press  Women  and  as  NFPW  Contest  di¬ 
rector.  During  her  life,  she  has  mothered 
five  children. 

Sherry  Robinson,  as  assignment  editor 
at  32  years  of  age  for  KGGM-tv,  re¬ 
ceived  commendation  for  her  first  big  job 
in  covering  the  1979  New  Mexico  prison 
riots.  She  has  shown  talent,  creativity 
and  concern  for  others  in  her  investiga¬ 
tive  writing,  say  her  peers.  Her  topics 
have  included  energy,  women’s  issues, 
Indian  problems  and  any  other  issue  that 
needs  attention  during  her  work  as  a  wri¬ 
ter  on  the  Grants  Independent,  Al¬ 
buquerque  News,  Sandoval  County 
Times-Independent,  Aspen  Times,  and  at 
KGGM-tv. 

Robinson  has  provided  outstanding 
leadership  in  New  Mexico  Press  Women 
in  several  official  capacities.  At  the 
NFPW  level  she  is  leading  a  crusade  for 
a  legal  defense  fund  for  members,  and 
she  is  Region  5  secretary.  As  a  divorcee, 
Robinson  is  a  single  parent  of  a  young 
child;  and  she  works  with  a  physical  hand¬ 
icap  of  one  arm. 

Judges  for  the  highly  competitive 
competition  were  Dorothy  Kostka, 
well-known  author,  newspaper  woman 
and  longtime  weekly  columnist  for  the 
Denver  Post,  serving  as  judges  coor¬ 
dinator;  Hattie  Thurlow,  director  of  Fed¬ 
eral  Programs  for  Houston  Community 
College  in  Texas  and  a  former  television 
talk-show  host;  and  Mabel  Temby, 
former  president  of  N  FPW  under  whom 
the  Woman  of  Achievement  competition 
originated,  and  editor  of  “Press  Wo¬ 
man,”  NFPW’s  monthly  magazine,  as 
well  as  co-publisher-editor  of  the 
Kewaunee  Enterprise  in  Wisconsin. 
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Ad  scene 


By  Dan  Lionel 


CAMS  unveil  sales  techniques 


“More  sales  and  less  hassle”  is  how 
Barbara  Litrell,  an  advertising  manager 
in  the  New  York  (N.Y.)  Times’  classified 
department  characterized  the  new  per¬ 
sonnel  philosophy  at  the  Times  which 
places  the  emphasis  on  part  time  rather 
than  full  time  help. 

“We’ve  been  able  to  recruit  better 
qualified  people,  more  men  and  predom¬ 
inantly  college  graduates  on  a  part-time 
basis  than  we  were  able  to  with  full  tim¬ 
ers,”  she  said. 

Litrell,  who  headed  up  the  telephone 
sales  seminar  at  the  60th  Annual 
ANCAM  Conference  in  Boston,  said  the 
telephone  staff  now  constitutes  16  full 
timers  and  68  part  timers.  “It  gives  us 
more  flexibility.  The  part  time  people  in¬ 
clude  students  attending  graduate 
school,  artists,  actors,  etc.” 

The  part-timers  are  employed  mainly 
in  sales  and  are  subject  to  a  rigorous 
training  program  which  prepares  them 
for  selling,  not  just  classified,  but  the 
particular  classification  to  which  they 
will  be  assigned.  “Our  telephone  solicit¬ 
ing  division,”  she  said,  “consists  of  44 
people  who  account  for  $20  million  in 
sales.  The  emphasis  here  is  on  sales. 
They  sell  new  accounts  and  call  backs 
but  do  not  service  accounts.  They  sell 
many  new  products  that  the  Times  has 
developed  and  56%  of  their  sales  are 
multiple  insertions.” 

To  spur  them  on,  the  Times  has  de¬ 
veloped  a  commission  incentive  program 
which  offers  the  solicitors  the  possibility 
of  earning  up  to  20%  of  their  yearly  sal¬ 
ary  in  bonuses. 

“Give  them  something  special  to  sell, 
prepare  a  printed  circular  with  a  good 
story  for  a  follow  up  on  the  phone  and 
they’ll  bring  in  the  business,”  Andrea 
Dove,  ’’Chicago  Sun-Times  telephone 
supervisor  told  the  group.  Dove  said  the 
classified  department  was  successfully 
selling  many  “new  products”  out  of  the 
classified  pages  which  are  achieving  high 
readership  and  response  as  well  as 
generating  important  new  revenue.  The 
recent  Valentine’s  Day  section  ran  to  80 
pages  and  included  a  heading  “Jobs 
You’ll  Fall  in  Love  With”  that  attracted 
considerable  recruitment  linage.  An  on¬ 
going  “Fishing”  feature  on  the  sports 
pages  carriers  ads  for  fishing  tackle, 
party  boats,  resorts.  A  party  planning 
classification  has  everything  from  or¬ 
chestras,  to  catering,  and  supplies  of  re¬ 
lated  items.  The  ads  are  sold  for  $6  per 
line  for  the  1st  insertion  and  $4.00  per 
line  for  subsequent  insertions. 

“Careful  training  to  be  sure  the  so¬ 
licitors  are  thoroughly  familiar  with  the 
category  plus  involvement  of  the  so¬ 
licitors  in  planning  the  new  features  are 
important  ingredients  for  success,” 
Dove  said. 
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Allen  Carney,  Boston  Globe  telephone 
manager  said  that  computers  had  in¬ 
creased  the  productivity  of  the  telephone 
sales  staff  by  20%.  The  new  technology 
has  resulted  in  elimination  of  such  non 
productive  activities  as  preparing  mailing 
labels  for  tear  pages  and  for  box  number 
replies,  for  hunting  up  clips  of  previous 
ads,  etc. 

Of  direct  help  in  the  selling  process,  a 
single  touch  of  a  button  calls  up  on  the 
video  display  the  contract  status  of  an 
account  which,  as  Carney  pointed  out, 
enables  the  solicitor  to  advise  the  adver¬ 
tiser  that  a  new  contract  rate  bracket 
might  be  within  reach  or  to  possibly  warn 
him  that  he  is  not  achieving  the  volume 
needed  to  reach  contract  requirements. 
The  same  display  provides  the  account’s 
credit  status,  previous  ads  and  notes  any 
special  requirement  a  given  advertiser 
may  have  relating  to  signature,  pricing, 
etc. 

Another  push  on  a  button  provides 
updated  selling  information  related  to  a 
particular  classification.  Changing  circu¬ 
lation,  market  data  and  trends  which  can 
afford  the  advertiser  additional  sales  op¬ 
portunities  are  shown.  The  computer 
also  quickly  prices  the  ads  for  the  so¬ 
licitor  and  provides  rate  comparisons 
with  competing  media. 

The  computer  also  provides  manage¬ 
ment  with  useful  data  relating  to  each 
solicitor.  It  reflects  how  many  ads  and 
insertions  were  sold  and  at  what  time  of 
day  they  were  put  through.  It  gives  man¬ 
agement  the  information  it  needs  to  help 
devise  incentives  to  offset  weaknesses 
and  encourage  greater  effort. 

Following  are  winners  of  ANCAM’s 
Annual  Exhibit  Awards: 

Category  1  International  Classified 
Advertising  Week  Awards  for  outstand¬ 
ing  achievement  in  promoting  I.C.A.W. 

A.  Under  25,000  circulation — First 
Place:  Frank  J.  Talarico  Bridgeton  (N.J.) 
Evening  News,  title  of  entry:  Classified; 
Second  Place:  Ian  McFadden,  Brockville 
(Ont.)  Recorder  &  Times,  title  of  entry: 
This  is  Classified  Information;  Third 
Place:  NONE. 

B.  25,000  to  49,000  circulation — First 
Place:  Joan  Tanner,  Escondido  (Calif.) 
Times-Advocate,  title  of  entry: 
I.C.A.W.;  Second  Place:  NONE;  Third 
Place:  NONE. 

C.  50,000  to  99,999— First  Place  Willi 
Freemyer,  Las  Vegas  Journal-Review, 
title  of  entry:  Win  a  Week  in  London; 
Second  Place:  Sally  Randazzo;  Macomb 
Daily,  Mt.  Clemens,  Mich.,  title  of  entry: 
I.C.A.W.;  Third  Place:  NONE. 

D.  100,000  &  over — First  Place:  Earl 
Capper,  Riverside  (Calif.)  Press- 
Enterprise,  title  of  entry:  Create  a  Clas¬ 
sified  Page;  Second  Place:  R.  A.  Wedig, 


S.F.  Newspaper  Agency,  title  of  entry: 
I.C.A.W.;  Third  Place:  Larry  Steinman 
Los  Angeles  Valley  News ,  title  of  entry: 
Word  Power  Contest. 

Category  3  Best  black  &  white  Au¬ 
tomotive  advertising — First  Place:  Willi 
Freemyer,  Las  Vegas  Journal-Review, 
title  of  entry:  Gaudin  Ford;  Second  Place: 
Wayne  Groome,  Orlando  Sentinel  Star, 
title  of  entry:  Don  Mealey  Chevrolet; 
Third  Place:  Dennis  Grant,  Chicago 
Tribune,  title  of  entry:  Toyota. 

Category  4  Best  black  &  white 
Employment  advertising —  First  Place 
Paul  Mahoney,  Los  Angeles  Times,  title 
of  entry:  Mickey  Wants  You;  Second 
Place:  Jerry  Hayes,  Phoenix  Republic  & 
Gazette,  title  of  entry:  Honeywell;  Third 
Place:  NONE. 

Category  5  Best  black  &  white  Real 
Estate/Rental  advertising — First  Place: 
Beverly  Klein,  Milwaukee  Journal! 
Sentinel,  title  of  entry:  Wauwatosa  Realty 
Co.;  Second  Place:  Rebecca  Goodwin, 
Madison  Newspapers,  Inc.,  title  of  en¬ 
try:  Suburban  Realtors;  Third  Place: 
Jack  Guerin,  New  York  Times,  title  of 
entry:  55  Liberty  Street. 

Category  7  Best  Color  advertising — 
First  Place:  David  Bonfield,  Contra  Costa 
Times,  title  of  entry:  Better  Homes  Re¬ 
alty;  Second  Place:  Jack  Michel  Denver 
Post  title  of  entry:  Summer  Valley 
Ranch;  Third  Place:  NONE. 

Category  8  Best  Special  Section  or 
Theme  Pages — First  Place:  Don  Bucher, 
Brantford  (Ont.)  Expositor,  title  of  entry: 
Yellow  Service  Directory;  Second  Place: 
Jack  Guerin,  New  York  Times  title  of 
entry:  Careers  in  the  ’80s;  Third  Place: 
Beverly  Klein,  Milwaukee  Journal/ 
Sentinel,  title  of  entry:  Security. 

Converts  to  a.m. 

Medina  County  (Oh.)  Gazette,  a 
17,500  circulation  daily  (Monday- 
Saturday)  converted  from  an  afternoon 
to  a  morning  publication  June  16.  The 
Gazette  has  been  an  afternoon  publica¬ 
tion  for  the  past  15  years.  With  the  con¬ 
version,  three  editions  are  published 
daily,  rather  than  two  as  a  p.m. 


Librarians 

(Continued  from  page  28) 


Sunday  Orme,  of  the  New  York  Times 
Bureau,  pointed  out  that  a  check  had 
revealed  that  40  per  cent  of  the  Times’ 
page  one  stories  emanate  from  Washing¬ 
ton  and  how  her  job  is  complicated  by 
the  fact  the  New  York  Times  is  known  as 
a  “newspaper  of  record.” 

The  librarians  freely  described  how 
they  often  help  each  other  and,  when 
time  allows,  outsiders  seeking  informa¬ 
tion. 

Other  events  during  the  convention  in¬ 
cluded  luncheon  at  The  Washington 
Post,  with  talks  by  its  executives,  and  a 
tour  and  dinner  at  the  home  of  the 
American  Newspaper  Publishers  As¬ 
sociation  in  Reston,  Va. 
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Syndicates 


By  Lenora  Williamson 


Fletcher's  Landing  By  Doviglos  Coffin 


New  strip  focuses  on  small  town  antics 


A  mythical  New  England  town  springs 
up  on  the  comics  pages  Monday,  July  14. 
It  is  “Fletcher’s  Landing,”  the  creation 
of  32-year-old  Douglas  Coffin. 

Newspaper  Enterprise  Association  is 
introducing  the  new  strip  which  focuses 
on  antics  of  spinster  sisters,  Emma  and 
Winona  Randall,  who  run  the  town’s 
general  store. 

Coffin,  a  freelance  artist  and  graphics 
designer,  spends  surnmers  in  South 
Harpswell,  Maine — and  he  gets  many  of 
his  ideas  for  “Fletcher’s  Landing”  right 
there.  “It’s  a  tiny  town.  I  draw  on  the 
places  and  people  there.  For  instance, 
Randall’s  store  did  exist  but  it  was  tom 
down  about  seven  years  ago.” 

Other  featured  characters  include  the 
town  postman,  a  free-wheeling  delivery 
man,  and  Skip  and  Mindy  Duncan  who 
have  a  summer  home  in  the  town  as  an 
excape  from  city  life.  Their  son,  Kings¬ 
ley,  works  as  a  delivery  boy  at  Randall’s 
store. 

Coffin  has  a  strong  identity  with  his 
native  state.  Lewistown-bom,  he  went  to 
high  school  in  France  and  was  graduated 
from  Middlebury  College  in  Vermont 
with  a  bachelor’s  in  art  history. 

The  artist  taught  elementary  school  in 
Vermont  for  a  year  and  went  off  to 
Tehran  to  work  as  a  graphic  designer  for 
a  communications  firm.  He’s  also 
worked  in  New  York  City  as  a  free¬ 
lancer.  Coffin  returned  to  Maine  as  art 
director  for  WGAN-TV,  Portland,  in 
1977.  Soon  the  state’s  weekly  tabloid. 


Douglas  Coffin 


The  Maine  Times,  started  running 
“Cronies,”  a  strip  Coffin  had  been  de¬ 
veloping  in  New  York. 

Coffin  submitted  “Cronies”  to  several 
syndicates  while  it  was  running  in  the 
tabloid  for  two  years.  Roberta  Miller, 
managing  editor  of  comic  art  at  NEA, 
thought  his  work  had  an  antic  quality  and 
art  values  not  ordinarily  found  in  other 
comic  strips.  She  worked  with  Coffin  to 
develop  the  strip,  which  was  renamed 
“Fletcher’s  Landing.”  It  joins  the  NEA 
Daily  Service  July  14,  replacing 
“Zoonies.” 


Fellowship  awarded  to  King  columnist 


John  Chamberlain  was  named  the 
Heritage  Foundation  Distinguished 
Journalism  Fellow  for  1980,  according  to 
an  announcement  by  Heritage  President 
Edwin  Feulner. 

The  second  recipient  of  the  award, 
Chamberlain  succeeds  columnist  and  au¬ 
thor  Nick  Thimmesch,  who  served  as  the 
1979  Fellow. 

In  conjunction  with  his  award,  Cham¬ 
berlain  has  written  a  lengthy  feature, 
“The  New  Enterprising  Americans”, 
which  takes  a  close  look  at  post-World 
War  II  entrepreneurs  who  have  contrib¬ 
uted  to  the  preservation  and  enhance- 
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ment  of  the  American  way  of  life.  A  short 
version  of  this  article  has  been  published 
by  major  newspapers  and  the  whole  will 
appear  in  the  summer  issue  of  Policy  Re¬ 
view,  Heritage’s  quarterly  journal. 

Chamberlain’s  journalism  career  spans 
more  than  50  years.  For  the  past  15 
years,  he  has  commented  on  national 
affairs  in  a  column  syndicated  by  King 
Features. 

Chamberlain  will  be  in  residence  at 
Heritage  from  June  23  to  July  11,  during 
which  time  he  will  present  a  series  of 
lectures. 


Police-Media 
council  formed 

The  Greater  Los  Angeles  Press  Club 
has  formed  a  Police-Media  Council  to 
improve  relations  between  law  enforce¬ 
ment  and  news  media. 

Danelia  Wild,  reporter  for  the  Daily 
Breeze  in  Torrance,  was  named  head  of 
the  new  Council  by  club  president  Bill 
Farr  who  said  his  organization  will 
“make  an  all-out  effort”  to  ease  friction 
between  police  and  some  news  organiza¬ 
tions  in  Los  Angeles. 

Farr  said  the  Council’s  first  project 
will  be  an  exchange  of  speakers  from 
both  sides.  On  the  media  side,  represen¬ 
tatives  from  newspapers,  radio  and  tele¬ 
vision  will  lecture  to  various  classes  at 
the  police  department  and  the  Los 
Angeles  County  Sheriff’s  Training 
Academy. 

“The  idea,”  Farr  explained,  “is  to  im¬ 
prove  law  enforcement  understanding  of 
the  role  played  by  the  press.” 

Wild,  who  currently  covers  the  courts 
for  the  Breeze,  previously  worked  on 
special  police  story  assignments. 

LA.  Times  offers 
history  of  city 

Los  Angeles  Times  has  published  a 
bicentennial  history  of  Los  Angeles 
which  is  being  offered  to  subscribers  at  a 
$10  discount. 

The  320-page  book,  Los  Angeles  200: 
A  Bicentennial  Celebration,  has  been 
written  by  Art  Seidenbaum,  Times  book 
editor  and  columnist.  Retired  staff 
photographer  John  Malmin  shot  more 
than  200  color  pictures  for  the  book.  His¬ 
torian  Will  Durant  has  written  the 
foreword. 

The  volume  traces  the  city’s  develop¬ 
ment  from  the  first  settlers  who  came 
from  Mexico.  It  has  been  designed  and 
produced  by  Harry  N.  Abrams,  Inc. 

Scheduled  for  a  fall  release  at  a  price 
of  $30.00,  the  book  is  being  offered  to 
subscribers  at  $19.95. 


**60  million  people  cry  on 
her  shoulder .  .  .  and  she 
loves  it" 

— Philadelphia  Bulletin 
(6  aw.  —  Daity) 
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Third  World 

(Continued  from  page  15) 


available  to  people. 

Nor  is  it  fair  to  criticize  specific  media 
for  doing  what  they  do  best.  The  news 
agencies  and  their  film  counterparts  are 
superbly  equipped  to  send  words  and  pic¬ 
tures  of  events  around  the  world  quickly. 
On  the  whole,  they  do  it  reasonably  well. 
No  journalist  working  against  a  deadline 
would  contend  that  his  or  her  report  rep¬ 
resents  anything  more  than  a  rough  draft 
of  history.  But  it  is  hard  to  imagine  that 
any  of  us  would  want  to  wait  until  the 
verdict  of  time  is  in  before  learning  about 
important  events  that  are  happening 
around  the  world. 

Some  basic  conclusions 

It  has  been  suggested  that  the  com¬ 
promise  declaration  reached  at  the  Un- 
esco  General  Conference  in  1978,  while 
papering  over  many  of  the  issues  in  the 
current  debate,  represented  a  shift  from 
confrontation  to  negotiation  between  the 
Third  World  and  the  West.  The  new  cli¬ 
mate  offers  the  possibility  of  resolving 
some  of  the  Third  World  complaints  and 
getting  on  with  the  business — largely 
technical  and  mostly  apolitical — of  im¬ 
proving  Third  World  communications. 

This  same  new  climate  may  also  be 
conducive  to  dropping  some  of  the 
charges  that  are  not  supported  by  data 
such  as  those  in  our  project.  As  a  modest 
contribution  to  the  new  phase  of  the  de¬ 
bate,  we  offer  the  following  generaliza¬ 
tions: 

1.  The  amount  of  information  avail¬ 
able  to  the  Third  World,  on  the  whole,  is 
less  a  problem  than  the  kind  of  informa¬ 
tion  available.  Nor  is  the  lack  of  alterna¬ 
tives  to  the  Western  news  agencies  a 
serious  limitation  to  the  ability  of  Third 
World  news  agencies  to  fashion  the  kind 
of  picture  of  the  world  they  want  to  pre¬ 
sent  their  audiences.  To  the  extent  that 
gaps  do  exist  in  the  flow  of  infor¬ 
mation — ^within  regions  or  between  Third 
World  areas,  for  example — technology 
is  available  to  solve  the  problem.  In¬ 
creasing  the  flow  of  information  may 
be  the  easiest  part  of  the  solution  to 
the  problem  of  Third  World  information 
poverty. 

2.  The  assertion  that  the  Western 
agencies  ignore  the  Third  World  in  re¬ 
gional  service  to  those  parts  of  the  world 
is  simply  not  true.  The  industrialized 
West  is  less  prominent  in  these  services 
than  the  audience  region,  and  in  general. 
North  America  gets  less  attention  than 
Europe.  The  invisible  part  of  the  world  is 
the  socialist  Second  World.  The  gaps 
which  exist  in  the  current  inforniation 
flow — regional  information,  particularly 
the  good  news  of  development  news,  and 
exchanges  among  Third  World  regions 
— are  an  ideal  area  for  concentration 
by  the  new  national  and  regional  news 
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agencies.  These  new  services  can  never 
compete  with  the  existing  Western  news 
agencies  for  speed  and  breadth  in  cover¬ 
ing  the  world,  but  there  is  plenty  of 
opportunity  at  the  regional  level  for  news 
and  for  specialized  information  where 
the  need  exists  and  where  the  world 
agencies  do  not  operate.  Division  of 
labor  in  the  world  flow  of  news  is  a  sensi¬ 
ble  alternative  to  fruitless  competition. 

3.  The  argument  that  the  Third  World 
is  singled  out  for  special  treatment  is 
also  not  supported  by  data.  News  em¬ 
phasizing  politics  and  politicans  is  by  and 
large  the  standard  all  over  the  world. 

If  this  narrow  definition  of  news  and 
equally  narrow  definition  of  newsmakers 
is  a  problem  in  journalism,  then  it  is  a 
worldwide  problem,  not  one  of  Western 
coverage  of  the  Third  World. 

4.  The  information  revolution  in¬ 
creases  the  amount  and  diversity  of  in¬ 
formation  but  does  not  seem  to  increase 


World  network  of  news 

In  the  current  international  debate,  the 
emphasis  on  the  four  world  news  agen¬ 
cies  based  in  the  West  ignores  the  100- 
plus  national  news  agencies  and  dozens 
of  specialized  and  regional  agencies. 
Many  of  the  national  agencies,  in  addi¬ 
tion  to  functioning  as  the  sole  source  of 
news  for  media  in  the  country,  exchange 
their  files  with  other  agencies. 

For  example,  from  the  sketchy  data  in 
1975  Unesco  figures,  we  learn  that 
ACAP  (the  national  agency  of  Came¬ 
roon)  receives  AFP,  DPA,  (West  Ger¬ 
many),  UPI,  AP,  TASS,  ATP  (Chad), 
AZAP  (Zaire)  and  ACI  (Congo).  The 
Egyption  agency,  MENA,  an  important 
regional  service,  receives  news  from 
Reuters,  AFP,  DPA,  ADN  (East  Ger¬ 
many),  AGERPRES  (Romania),  CTK 
(Czechoslovakia),  PAP  (Poland),  TAN- 
JUG  (Yugoslavia)  and  TASS.  The  Inter¬ 
national  Organization  of  Journalists 
(lOJ),  a  large  union  of  smaller  unions 
with  headquarters  in  Prague,  credits  TAP 
(Tunisia)  with  exchanges  with  12  news 
agencies,  NNA  in  Lebanon  with  access 
to  seven  news  agencies  and  SANA 
(Syria)  with  15  external  sources. 

The  socialist  countries  are  even  better 
tied  into  the  world  network  of  news.  Ac¬ 
cording  to  lOJ,  ADA  in  East  Germany 
has  contracts  with  65  foreign  agencies, 
AGERPRES  in  Romania  receives  news 
from  36  news  agencies,  CTK  in  Czecho¬ 
slovakia  has  50  agreements,  MTI  (Hun¬ 
gary)  receives  news  from  28  foreign 
agencies,  and  PAP  in  Poland  has  32  ex¬ 
ternal  sources.  TASS  itself  has  ex¬ 
changes  with  69  news  agencies. 

A  study  in  1977  pointed  out  that  the 
Ghana  News  Agency  received  12  differ¬ 
ent  wire  services,  six  of  them  regularly. 
Five  were  from  Western  countries,  five 
from  socialist  countries  and  two  from 
Northern  Africa.  In  its  daily  domestic 
files,  the  Ghana  News  Agency  used — 
despite  frequent  mechanical  breakdowns 


the  quality  of  it  or  the  public’s  knowledge 
and  understanding  of  a  complicated 
world.  Certainly  people  in  the  United 
States,  who  are  surrounded  by  informa¬ 
tion  around  the  clock,  are  evidence  that 
interest  in  the  world  does  not  necessarily 
increase  as  the  diversity  of  information 
increases.  The  real  task  of  journalism — 
one  shared  by  all  journalists — is  to  find 
ways  to  transform  the  flood  of  informa¬ 
tion  into  a  coherent  view  of  the  world 
that  enlightens  as  well  as  informs. 

This  article  is  based  on  a  paper  pre¬ 
sented  to  the  International  Communication 
Association  in  Mexico  in  May  by  Steven¬ 
son,  associate  professor  of  journalism,  and 
Richard  R.  Cole,  dean  of  the  School  of 
Journalism  at  the  University  of  North 
Carolina  at  Chapel  Hill.  Cole  and  Steven¬ 
son  have  been  major  participants  in  a  co¬ 
operative  study  of  foreign  news  in  25-30 
countries.  A  final  report  is  in  prepara¬ 
tion. 


and  atmospheric  interference — about 
10%  of  the  news  it  received. 

Many  of  the  national  agencies,  of 
course,  exist  more  on  paper  than  in  fact. 
Others — including  TASS,  an  interna¬ 
tional  agency  that  attempts  to  cover 
much  of  the  world — are  often  ignored 
even  though  they  are  sometimes  supplied 
without  charge.  But  some  of  the  smaller 
agencies  in  Western  Europe  and  the  new 
regional  agencies  do  in  fact  provide  copy 
that  gets  printed. 

The  problem  is  not  really  an  absence 
of  information.  The  director  of  ANSA, 
the  Italian  agency,  has  commented  that 
his  medium-sized  agency  receives  daily 
“on  merely  average  equipment  working 
only  fifteen  hours  a  day  220,000  words 
from  the  socialist  countries,  110,000 
from  the  Third  World  and  250,000  from 
the  international  agencies.  A  third  of  our 
output  is  foreign  news.  It  stands  to  rea¬ 
son  that  most  of  what  we  receive  goes 
into  the  rubbish-bin,  which  ought  to  be 
the  symbol  of  our  discussions.  Even 
Hsinhua  (China)  sends  me  35,000  words 
a  day.  Interesting  background  material, 
but  mostly  unusable.” 

Houston  daily  buys 
9-unit  Metroliner 

Houston  Chronicle  has  ordered  a 
nine-unit  Goss  Metroliner  press,  five  half 
decks,  a  double  3:2  folder  and  the  Press 
Control  System/Page  Area  Reader.  The 
new  160  page  Metroliner  folder  with 
over-and-under  delivery  can  deliver  two 
identical  products  to  the  operational  side 
of  the  press. 

The  newspaper  will  increase  its  press 
operation  by  adding  the  new  press  to  a 
45-unit  Goss  letterpress  installation. 

In  addition  to  the  half  decks,  every 
other  black  unit  will  be  reversible  which 
allows  improved  color  flexibility. 

The  new  press  is  scheduled  for  ship¬ 
ment  in  March,  1981. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  sanples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


COMIC  STRIPS 


NEW  COMIC  STRIPS,  Puzzles,  Panel 

Comics.  Free;  Over  80  Features  Catalog 

and  Samples.  Write  R-Gabs,  1324  N.  3rd 

St.  Joseph  MO  64501. 


BUSINESS 


SMALL  BUSINESS  COLUMN— Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Philadelphia  Bulletin,  Hous¬ 
ton  Chronicle  and  other  fine  newspa¬ 
pers.  Free  samples.  M.  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


CROSSWORD  PUZZLES 


CHALLENGING;  solvable;  entertaining 
puzzles  prepared  by  non-syndicated 
journalist  with  15  years  experience 
creating  crosswords.  Only  $5  each, 
camera-ready,  based  on  monthly  orders 
of  5  weekly  puzzles.  No  contracts.  Free 
samples.  Alan  Weiss,  1613  Junijjer,  Sol- 
vang  CA  93463. 


CURRENT  AFFAIRS 


Hard  hitting  column  to  grace  your  edito¬ 
rial  page:  weeklies.  The  Eighties  by  Wil¬ 
liam  Wallace  must  improve  your  jjajjer. 
Samples.  Box  15,  Fraser  NY  13753. 


EDUCATION 


TEACHER  FEATURE-Utilize  the 
“Newspaper  as  the  Textbook."  Daily  les¬ 
sons  available  for  grades  K-8.  Developed 
by  certified  teacher/journalist.  Syndi¬ 
cate  rates.  603  Union  Rd,  Spring  Valley 
NY  10977. 


Feature  Your  Feature  In 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


FINANCIAL  COLUMN 


WEEKLY  news-you-can-use  in  my  cur¬ 
rently  published  column,  "You  And  Your 
Money,”  Only  $5  per  week.  Free  sam¬ 
ples.  Alan  Weiss,  1613  Juniper,  Solvang 
CA  93463. 


GENERAL 


FOR  THE  ONE  publisher  in  10  really 

serious  about  promotion — The  Bottom 

Line  tells  your  local  merchant  why  he 

should  use  more  newspaper  advertising. 

Weekly  questions  and  answers  by 

ubiisher-professor  use  fact,  logic  and 

umor.  S.  Gale  Denley,  The  Journal,  Box 

278,  Bruce  MS  38915. _ 

WHICH  PRESIDENT  caught  pneumonia 
during  his  inauguration  and  died  a 
month  later?  Readers  can  find  out  in 
Master  of  Fact.  Allied  Press  Interna¬ 
tional  (202)  638-2749. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan,  1802  S  13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  Weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS — Citation  for  recent  na¬ 
tional  award  says  "entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge,"  6th  year, 
major  dailies.  Edith  Lank,  240  Heming¬ 
way.  Rochester  NY  14620.  (716)  271- 
6230. 


WEEKLY 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reivews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  ujxn  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph:  (404)  253-5355 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


START  YOUR  OWN  WEEKLY— Expansive 
how-to  manual  by  prominent  publisher, 
describes  every  step.  Details  from  Meadow 
Press,  Box  35-E,  Pt  Jefferson  NY  11777. 


NEWSLETTERS 


EARN  EXTRA  MONEY!  Moonlight  as  a  free¬ 
lance  writer/photographer.  New  and  exist¬ 
ing  markets  twice  monthly.  Free  details. 
Freelance  News,  Box  1589,  Albany  OR 
97321. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily 
and  community  newspapers.  Professional, 
confidential. 

Business  Broker  Associates 

(615)  756-7635. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
_ Ph.  (205)  546-3356 _ 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av, 
Haddonfield  NJ  06033  (609)  795-6026 


JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-W35 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales 
No  charge  for  Consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 

JIMMY  CROWE 
CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets 
12  Cutler  Or,  Savannah,  GA  31405,  (912) 
925-86W,  day  or  night. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO.,  INC. 

National  Press  Building 
Washington,  D.C.  20045 

_ (202)  National  8-1133 _ 

SYD  S.  GOULD  ASSOCIATES 
“The  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
Rte.  1,  Box  146,  Theodore  AL  36582 

_ (205)  973-1653 _ 

KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotitations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
daytime;  (813)  446-0871  nights;  or  write 
Box  3364,  Clearwater  Beach,  FI.  33515. 
No  obligation,  of  course. 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc. 
11  Main  St.  Southborough  MA  01772 
(617)  481-8562. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WANT  TO  SELL 
YOUR  NEWSPAPER  .  .  . 

•  At  terms  favorable  to  you! 

•  Discreetly! 

•  Without  business  disruption! 

•  Quickly! 

•  At  lowest  possible  cost! 

Start  the  process  today.  Call 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva  IL  61434 
(309)  932-2270  days,  932-2642  evenings 
HALF  CENTURY  OF  EXPERIENCE  in  get¬ 

ting  good  buyers  and  sellers  together. 
NEWSPAPER  SERVICE  CO.,  INC.,  PO 

Drawer  12428,  Panama  City,  FL  32401. 

NEWSPAPERS  FOR  SALE 


COLORADO  mountain  weekly,  120M,  ex¬ 
cellent  terms,  growth  potential.  Bill  King 
Associates,  865  Golf  View  Or,  Tucson  AZ 
85704. _ 

VIRGINIA-NORTH  CAROLINA  FISHING 
REPORT.  Unopposed  tabloid  published  18 
times  annually.  Already  grossing  $50M— 
only  a  fraction  of  its  potential.  Asking 
$55M.  Box  208,  Williamsburg,  VA  23185. 
(804)  229-6374.  _ 

FLORIDA  WEEKLIES  grossing  $750,000. 
For  sale  at  gross.  $100,000  down,  balance 
over  long  term  or  will  take  land  or  build¬ 
ings.  Press  and  building  additional.  Box 
35006,  Editor  &  Publisher. _ 

ZONE  5  WEEKLY.  Gross  exceeds  4  million. 
Excellent  profit  situation  in  proven  operat¬ 
ing  history.  Qualified  buyers,  principles 
only.  Box  35121,  Editor  &  Publisher, 
WEEKLY  OFFSET.  ZONE  8,  Family  owned 
and  operated.  Gross  yearly  $13SM  plus. 
Excellent  growth  potential  not  fully  real¬ 
ized.  Home  base  competition  not  too  strong 
for  new  aggressive  owner.  $150,000.  One- 
half  down,  balance  10%.  Box  35038, 
Editor  &  Publisher. _ 


VACATION  AREA  Zone  1  rural  weekly, 
47(X)  paid  circulation,  $187,(X)0  gross  and 
growing.  127  years  of  community  leader¬ 
ship.  fw  home  base  competition.  Serious 
inquiries  only.  Financing  available.  Box 
35069,  Editor  &  Publisher. 

TENNESSEE  weekly  with  shopper.  Long 
established  money  maker.  Gerrerous  owner 
terms. 

ARKANSAS  weekly.  4500  circulation. 
$320M  includes  plant  and  building. 
Terms. 

FLORIDA  group  of  3  weeklies.  1.65  times 
$183,541  gross. 

MISSISSIPPI  unopposed  county  seat 
weeklies.  Outstanding  opportuni^  to  ac¬ 
quire  long  established  properties  in  boom¬ 
ing  Sunbelt.  Owner  Terms. 

JAMES  WHITE 

Box  783,  McMinnville,  TN  37110 
NEW  ENGLAND  WEEKLIES  near  Boston 
grossing  over  $400,000  annually.  Nice 
cash  flow.  Growing  area.  Priced  close  to 
gross,  good  terms.  Fully  equipped,  except 
press.  W.B.  Grimes  &  Ck),  Inc,  National 
Press  Bldg.,  Washington  DC  20045. 

IOWA  WEEKLY,  rich  farming  area,  gross, 
about  $300,(XX),  price  $385,000  inaudes 
building  worth  near  $1()0,(X)0.  Terms  pos¬ 
sible  if  solid  buyer.  State  cash  and  experi¬ 
ence  first  letter;  no  phones  unless  you're 
in  our  files.  Marion  R.  Krehbiel,  Box  88, 
Norton  KS  67654. 


NEWSPAPER  for  sale,  twice  monthly 
community  new^aper  in  Pacific  North¬ 
west.  Rural,  agricultural  area  close  to  city 
with  expansion  possibilities.  $25,000.  Box 
35155,  Editor  &  Publisher. _ 


TWO  WEEKLIES  in  Los  Angeles  suburb. 
Controlled  circulation.  Gross  approxi¬ 
mately  $750,CX}0  per  year.  Terms.  Box 
460,  Downey  CA  9(3241,  (213)  923-1251. 
CALIFORNIA  SHOPPER,  10  years  old,  vrill 
gross  500M+  in  1980,  25%  growth  rate, 
$350M  with  terms.  Box  351m,  Editor  & 
Publisher.  _ 


COUNTY  SEAT  WEEKLY,  no  competition, 
fastest  growth  area  in  New  Mexico,  (xood 
equipment,  $72,500,  financial.  Bob  Bar¬ 
ton,  Box  69,  Kyle  TX  78640,  (512)  268- 
2621. 


MEMO  TO;  All  Feature  Writers  and  Artists 
FROM;  E&P  Classified  Department 

PLAN  AHEAD!  It  may  seem  early  to  think  about  our 
July  26th  Syndicate  issue,  but  it  may  save  you  money 
to  do  so! 

Your  Features  Available  ad  could  help  you  to  reach 
99%  of  America’s  editors  and  publishers — in  an  issue 
that  will  be  kept  and  referred  to  throughout  the  year. 
That’s  action.  And  we  want  to  cut  you  in  on  it! 

Feature  your  feature  in  Features  Available  for  12,  26  or 
52  insertions  and  benefit  from  our  low  contract  rates. 
Call  now  for  a  cost  estimate  on  your  ad! 

E&P  CLASSIFIEDS  (212)  752-7050 


EDITOR  &  PUBLISHER  for  July  5,  1980 


33 


CLASSIFIED  ADVERTISING  RATES 


UNE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  — $3. 10  per  line. 

2  weeks — $2.95  per  line,  per  Issue 

3  weeks — $2.75  per  line,  per  issue 

4  weeks— $2.55  per  line,  per  issue 


POSITIONS  WANTED 

(Payabie  with  order) 


1  week  —$2.25  per  line 

2  weeks— $2. 10  per  line,  per  issue 

3  weeks— $1.95  per  line,  per  issue 

4  weeks — $1,70  per  line,  per  issue 


Add  $3  per  insertion  for  box  service  and  Add  $2.00  per  insertion  for  box  service 
count  as  an  additional  line  in  copy.  and  count  as  an  additional  line  in  your 

copy. 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $70  per  column  inch 
camera  ready.  $75  pub  set. 

Contract  rates  available  on  request. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 


Order  Blank 


Classification 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


WANT  TO  OWN  weekly  or  semi-weekijr  in 
6000  to  10,000  population  community. 
Gross  $150,000  and  up.  Prefer  county 
seat.  Excellent  community  journalism  cre¬ 
dentials,  former  weekly  owner,  civic 
minded,  small  town  oriented,  will  live  in 
community  I  seme.  Strict  confidence.  No 
brokers.  Box  34712,  Editor  &  Publisher. 


CONSIDERING  SELLING?  Concerned 
about  the  tax  consequences?  Would  you 
prefer  to  stay;  on  as  publisher,  or  in  another 
role,  or  retain  an  ownership  interest,  or 
simply  retire  totally?  We  can  tailor  a  pur¬ 
chase  to  fit  your  desires.  No  enormous 
chain,  we  are  interested  in  profitable 
hometown  newspapers,  weekly  or  dally, 
grossing  between  $400,000  and  $3  mil¬ 
lion.  Confidentiality  guaranteed.  Box 
31314,  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  4500  paid  circula¬ 
tion,  our  widely-respected  ^roup  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  your  remaining  with  the  newspa¬ 
per.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752, 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


PUBLICATIONS  FOR  SALE 


PRESTIGIOUS  SLICK  MAGAZINES,  1 
monthly,  1  bi-monthly  in  Florida.  $200M, 
29%  down,  no  brokers.  Box  35092,  Editor 
&  Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


OUTSTANDING  telephone  sales  and  boy- 
crew  promotional  organization  available  to 
newspapers  in  Zones  1  and  2.  Our  com¬ 
pany  has  been  established  12  years  and  we 
currently  represent  newspapers  with  circu¬ 
lation  from  50,000  to  over  1,000,000.  Our 
reputation  is  the  finest  and  we  produce. 
Call  Dick  Levis  at  (201)  399-1211  or  write: 
Levis  Sales,  Inc,  1505  Stuyvesant  Av, 
Union  NJ  07083. 


CLASSIFIED  AD  SERVICES 


STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates 
sales  and  profits.  Two  recent  papers  dou¬ 
bled  ad  count  within  two  months.  We  con¬ 
sult  personally,  and  provide  a  monthly  13 
part  package  which  can  be  invested  in  to¬ 
gether  or  individually.  Start  your  til  forbid 
order  now  and  receive  a  bonus  of  a  Basic 
Classified  Library  worth  $20  with  your  first 
package  of  sales  material.  Write  or  call  for 
more  information.  Tom  Greene,  1345  E 
10th  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
1512)  682-7011. 


Equipment 
&  Supplies  . . . 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run:  -  Weeks  _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave  •  New  York,  N.Y.  10022 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


MODIFLEX  distortion  camera,  20x24.  Ex¬ 
cellent  condition.  Call  New  England  Print¬ 
ing  Machinery,  (617)  475-3210. 


BROWN  COMMODORE  18  x  22  camera. 
New  quartz  lamps  and  exposure  control: 
Pako  241-1  film  processor;  NuArc  gum¬ 
ming  table  and  dryer,  non-stop  plate 
burner  (pulse  xenon),  plate  sink,  light  ta¬ 
bles;  roller  coater.  All  for  $7(X)0  or  will  sell 
separately.  The  Pioneer,  Bemidji,  MN.  Call 
or  write  /.V.  Brenner,  PO  Box  4199,  Napa 
CA  94558.  (707)  253-7383. 


FILM  PROCESSOR  4-bath  for  sale.  Agfa 
Gevaert  model  RC  1437.  Make  offer  (913) 
381-8080. 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation 
system  maintains  total  homes  in  market 
area.  Adaptable  to  subscriber  only.  Pro¬ 
vides  on-line  real  time  update  to  starts, 
stops,  service  errors.  Includes  route  error 
alarm  system  with  real  time  senrice  error 
dispatching.  Includes  PIA  processing  with 
automatic  vacation  adjustment.  Produces 
all  ABC,  pressrun  and  delivery  manifests. 
Bundle  top  wraps  include  start,  stop,  and 
service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line 
of  other  business  systems  available.  Con¬ 
tact  Creative  Data  Systems,  9809  Wedd 
Dr,  Overland  Park  KS  66212.  (913)  381- 
1109. 


MAILROOM 


SHERIDAN  48P  and  24P  inserters.  Very 
good  condition.  Available  immediately. 
Box  34252,  Editor  &  Publisher. 


MULLER  231  COUNTER  STACKER 
Excellent  condition. 

Box  34384,  Editor  &  Publisher. 


STA  HI  257  COUNTER  STACKER. 
Excellent  condition. 

Box  34253,  Editor  &  Publisher. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  single 
and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley.  (800) 
527-1668. 


2  MULLER  stuffing  machines  model  227, 
main  plus  2  inserts.  1  Muller  model  227E, 
main  plus  2  inserts.  J  S  Graphic  Equip¬ 
ment  Co,  (214)  387-3128. 


MISCELLANEOUS 


FOR  SALE:  Graphic  Products  Corporation 
Teleprinter  with  adaptable  IBM  Selectric  II 
typewriter.  Call  Al  Anderson,  (814)  723- 
8200  between  12  pm  and  4  pm. 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade-ins .  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


JOIN  OUR  CONTRACT  CREWI 

. . .  These  individuals, 
companies,  syndicates 
that  know  the  value  of  an 
E&P  ad  and  run  with  us 
on  a  regular  basis. 

So,  be  it  1 2,  26  or  52  ti  mes 
per  year,  we  produce 
business  and  profit  for 
these  people.  We  offer 
you  freedom  to  rotate  your 
copy  within  our  regular 
deadline  times,  monthly 
billing,  and  the  best 
exposure  in  the  field; 

IN  E&P  CLASSIFIEDS 
Come  reserve  your  place 
now,  in  the  most  effective 
classified  market  in  the 
newspaper  industry. 

E&P  CLASSIFIERS 

(212)  752-7050 
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EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


NEWSPRINT,  spot  or  monthly  shipments 
at  lower  price  with  1  or  2  year  contract  at 
delivered  price,  all  sizes.  Box  34925, 
Editor  &  Publisher, 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


AVAILABLE  now  for  shipment,  56  rolls 
30#  newsprint.  21,007  tons,  25'  width. 
Fred  W  Janca  (817)  481-4923,  Grapevine, 
TX. 


OCR  READER 


COMPUGRAPHIC  UNISCAN  with  stack 
feeder.  Excellent  condition.  Guaranteed. 
$9850  plus  shipping.  Graph-X,  Inc.  (215) 
776-0201. 


PHOTOTYPESETTING 


PAQU  PHD 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


COMPUGRAPHIC  AUTOTAPE  4961C,  5 
years  old.  Serviced  by  Compugraphic.  Ex¬ 
cellent  condition.  Calf  or  write  R.  Donovan, 
The  Day  Publishing  Co,  47  Eugene  O’Neill 
Dr,  New  London  CT  06320.  (203)  442- 
2200. 


COMPUGRAPHICS 

7200 — $2000.  Compuwriters  $2800. 
2971TL— $1500.  Keyboards— $1000.  FHN 
Business  Products,  PO  Box  442,  Marlton 
NJ  08053.  (609)  235-7614. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


PACESETTER  MARK  5;  16  faces;  14 
lenses;  2  years  old;  excellent  condition; 
$10,500.  ober/graphics  (617)  682-1139. 


COMP  I,  SEVERAL  FONTS,  spare  parts 
$2800.  Hendrix  County  Wire,  Plainfield  IN 
46168.  (317)  839-6705,  839-5129. 


7200  1C  14-72  POINT  with  line  length  dis¬ 
play  and  6  filmstrips.  $2450  plus  shipping. 
Graph-X,  Inc,  (215)  776-0201. 


VIDEOSETTER  2414  with  2  grids  and 
Analog  spare  parts  kit.  Guaranteed. 
$15,950  plus  shipping.  Graph-x,  Inc,  (215) 
776-0201. 


UNISETTER— Low  range,  6-36  point.  For¬ 
mat  option.  Guaranteed.  $11,500  plus 
shipping.  Graph-X,  Inc.  (215)  776-0201. 


KEYBOARD,  AM  Compset  5404,  32K,  pro- 

fram  23.  1979  model.  Perfect  condition. 

3500.  Tucson  Weekly  News,  (602)  622- 
4892. 


PLATEMAKING 


ONE  MANUAL  NAPP  platemaking  system 
complete,  like  new.  Northeast  Storage  and 
Industries,  Inc.,  (213)  257-7557. 


AVAILABLE  from  an  ATF  Web  press:  ATF 
sheeter,  ATF  combo  folder,  3  reel  dine, 
flying  paster.  Call  New  England  Printing 
Machinery  (617)  475-3210. 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  offset  and  letter- 
press.  25  years  experience.  CONTACT; 
Ken  Langley 

7881  Mastin,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


EQUIPMENT  &  SUPPLIES 


4  UNIT  URBANITE,  loaded,  2  years  old, 
modified  Vi,  W  folder  available  im¬ 
mediately.  Call  (617)  475-3210. 


THE  INDUSTRY’S 
MEETING  PLACE  . 


When  you  need  to  reach 
newspaper  people, 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 


Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 


For  rates  and  info:  (212)  752-7053 


able  ink  fountains.  Goss  portable  ink  foun¬ 
tains.  Hoe  ink  boxes.  Hoe  color  convertible 
press  22%.  4  units  with  2:1  double  deliv¬ 
ery  folder.  We  have  in  storage  spare  parts 
for  Hoe  color  convertible  presses.  Two 
Cline  reels,  and  pasters  in  self-contained 
framing.  Running  belts,  side  lay,  etc.  Suit¬ 
able  for  publication  or  newspaper  press. 
Paper  roll  dollys  and  track.  1  single  width 
Goss  balloon. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


GOSS  SC,  7  unit  press,  1978. 

Goss  SC,  5  unit  press,  1968. 

Goss  Community,  4  unit  press,  1972. 
Goss  Suburban  “1500"  4  unit  press. 

Goss  Urbanite,  9  unit  press,  1971. 
Urbanite,  4  unit  press,  remanufactured, 
(loss  folders:  Community,  SC,  Signature, 
Urbanite,  Metro. 

Harris  Vl^A,  6  unit  press,  1973. 

Harris  V22,  5  unit  press,  1967-71. 

Harris  V25,  5  unit  press,  1971. 

Harris  folders;  JFl,  JF4,  FJ7,  JFIO,  JF25. 
Color  King,  2  unit  press,  remanufactured. 
News  King,  4  unit  press,  1972. 

News  King,  4  unit  press,  1%5. 

M.E.G.  200  flying  pasters. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Ind.  Ct  NE 
Atlanta,  Georgia,  30329 
(404)  321-3992  Telex  700563 


HARRIS  V15-A,  3  units  and  folder. 

4  unit  Goss  (Community  press,  1979, 
available  immediately. 

Goss  Urbanite  quarter  folder. 

A  Steppter  730  inserter/3  bin. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc. 
7881  Mastin  Dr. 

Overland  Park  KS  66204 
(913)  432-8276 


COTTRELL  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  Color  King  5  Unit^  1968. 

Goss  Community  add-on  units,  1969-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Goss  Uitianite  folder,  1970. 

Goss  Urbanite  Vk  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22%’. 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
(312)  738-1200  Telex  25-4388 


3  UNIT  NEWS  KING  with  folder.  Old  but 
good  condition.  Priced  right.  Phone  (319) 
668-1240. 


22%"  CUTOFF  GOSS  HEADLINER,  4  Units 
2  half  decks,  2  to  1  folder,  available  now. 
2lVi"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  avaialable  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22%"  cutoff  Hoe  color  convertible  4  units, 

available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  VISA. 

5  unit  VISA. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


1  GOSS  UNIVERSAL,  6  units,  color  hunm, 
UN  178  folder  with  2  complete  NAPP 
manual  systems.  Price  open,  best  offer, 
must  m,  need  room.  CXintact  James  Cos¬ 
tello,  Lewiston  Daily  Sun,  Lewiston  ME 
04240,  (207)  784-5411. 


EQUIPMENT  &  SUPPLIES 


ATF  WEB  OFFSET  4  units  with  Often  gas 
ovens,  double  pass.  New  in  1953  rebuilt  in 
1964.  Imprinter,  chill  tower,  fan,  4  roll  in¬ 
put.  Best  offer  over  $70,000.  Tom  Miles 
(216)  243-3653,  (Cleveland,  OH.) 


8-UNIT  GOSS  MARK  I  A-80 
HEADLINER  PRESS 
Press  No.  2008 
8  Units 

3  Color  half  decks 

1  Double  2: 1  folder— double  upper  formers 
22%  Cutoff 
SOf  Plate  stagger 
Tension  plate  lockup 
Goss  reels,  tensions  and  pasters — auto¬ 
matic — manufactured  and  installed  1971. 
Cline  control 
40  HP  unit  drive  motors 
Cleared  for  52,500  IPH 
Paper  dollies 
Manufactured— 1948 
K  &  F  Shims 

We  can  arrange  for  removal,  transportation 
and  installation  of  presses  in  buyer’s  plant. 
Call,  write  or  wire 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Dr,  PO  Box  5487 
Lenexa  KS  66215 
(913)  492-9050  Telex  42362 


1  HOE  SINGLE  DELIVERY  3:2  folder. 
Equipped  with  upper  and  lower  double 
formers  and  motor  drive.  Manufactured 
1%0,  23^6*  cutoff,  located  our  plant, 
available  now. 

1  Sheridan  48  page  stuffer,  manufac¬ 
tured  1956.  Excellent  running  condi¬ 
tion. 

4  Goss  Cosmo  double  width  roll  stands. 
Manufactured  1974.  Will  handle  45' 
diameter  rolls  62'  wide.  Equipped  with  5 
tensions  and  infeed  arrangements.  Lo¬ 
cated  our  plant,  available  now. 

Cutler  Hammer  Conveyor  Equipment: 

4  Corner  units 
2  Stream  aligners 
2  Switches 
1  Fly  table 
9  Section  drives 
96  Wooden  rollers 
13  Iron  rollers 
12  Pipe  feet 
16  Pipe  hands 

1  Cutler  Hammer  Mark  II  stacker  with 
Mark  II  control  panel.  Manufactured 
1972. 

1  Idab  shrink  wrapper,  manufactured 
1972. 

1  New  5  HP — DC  Cutler  Hammer  drive 
motor. 

1  3  HP— DC  Drive  Motor— 1976-(or  Cut¬ 
ler  Hammer  conveyor. 

2  Cutler  Hammer  60  Cycle,  50  HP  motors. 

For  more  information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr— PO  Box  5487 
Lenexa,  KS  66215 
(913)  492-9050  Telex  42362 


COLOR  KING  KJ6  FOLDER,  replaced  with 
new  in  February.  Asking  $12,000.  Will 
consider  trade  for  King  unit,  forklift, 
stacked  rollstands  or  ???  Tom  Pry,  8113 
SE  13th,  Portland  OR  97202,  (503)  235- 
833^5. 


WANTED  TO  BUY 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburgany  condition. 
Call  collect  Herb  (201)  289-7^  AM.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  MARK  I  or  II  press  units  with  21Vi’ 
cut  off. 

Box  34445,  Editor  &  Publisher 


STA-HI  251  COUNTER  STACKER. 
Box  34254, 

Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation. 
Box  34255,  Editor  &  F^blisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200,  EDITOR  A  PUBLISHER 

HIGHEST  PRICES  PAID  for  scrap  litho¬ 
graphic  film  and  silver  chip.  All  types  and 
models  of  Silver  Recovery  Equipment.  Call 
Boston  Recovery  Co,  Walpole  MA  (617) 
668-5486. 
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EQUIPMENT  &  SUPPLIES 

HELP  WANTED 

WANTED  TO  BUY 

ACADEMIC 

GOSS  SC  folder  with  quarter  foid,  George 
Harrison,  North  Texas  Publications,  (214) 
241-1661. 

ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM.  Two  tenure-track  positions  be¬ 
ginning  August  1,  1981.  One  to  teach  un¬ 
dergraduate  courses  in  public  relations, 
news  writing  and  reporting  for  print  media; 
the  other  to  teach  reporting  for  print 
media,  introduction  to  mass  media  and 
possibly  senior  seminar  in  problems  in 
journalism.  Requirements  include  exten¬ 
sive  professional  experience,  teaching  ex¬ 
perience,  advanced  degree  and  potential 
for  research.  PhD  desirable.  One  position 

IDAB-440  or  HALL  MONITOR  COUNTER 
STACKER  for  small  newspaper  facility. 
Must  see  In  operation.  Box  35116,  Editor  & 
Publisher. 

HARRIS  V-15A,  3  units,  prefer  1973  or 
newer.  Call  Mr.  Sunde, 

(507)  288-5201. 

WE  ARE  A  SMALL  NEWSPAPER  GROUP 
looking  to  update  accounting  systems,  and 
so  far  not  finding  software  we  need.  Will 
look  at  what  you  nave  if  it’s  for  sale.  Espe¬ 
cially  advertising,  circulation,  manage- 

be  filled  at  associate  level.  Equal  oppor¬ 
tunity  employer.  Send  resumes  for  arrival 
before  July  31  to  Search  Committee,  Jour¬ 
nalism  Program,  University  of  Hawaii  at 
Manoa,  Honolulu  HI  96822. 

ment  reports.  Emphasis  on  full  costs, 
comparisons;  not  budgets.  Send  details. 

ADMINISTRATIVE 

Editor  &  Publisher. 

GENERAL  MANAGER/EDITOR  for  15,000 

22%  CUTOFF  GOSS  MARK  1  headliner- 
letter  press  14  units— 2  double  delivery 
folder,  elevation  from  reel  room  to  press 
room  IT  lockup-under  side.  The  above 
equipment  must  be  in  operation.  Box 
35011,  Editor  &  Publisher. 

22%  CUTOFF  HOE  colormatic  letter- 
press — 9  units— 2: 1  double  delivery  folder, 
elevation  from  reel  room  to  press  room 
10  6'  plate  lockup  under  side.  The  above 
equipment  must  be  in  operation.  Box 
3W12,  Editor  &  Publisher. 

management  and  business  background 
plus  editorial  capability.  Send  resume  and 
salary  requirements  to  Box  34984,  Editor 
&  Publisher. 

MANAGER  for  highly  successful  30,000 
circulation  weekly  zoned  supplemental 
product  in  rapidly  growing  Harte-Hanks 
market.  Must  be  innovative  and  promota- 
ble  advertising  professional.  Good  salaiy 
and  company  benefits.  Send  resume  to 
Jim  Pollard,  The  Eagle,  PO  Box  3000, 
Bryan  TX  77801. 

WILL  PAY  TOP  CASH  PRICES  for  paper 
cutters,  Phillipsburg  and  Pitney-Bowes  in¬ 
serting  machines;  Cheshire  automatic 
labelers,  die  cutters,  sheeters,  Bunn  string 
tyers,  envelope  converting  equipment, 
vacuum  forming,  shrink  pack,  skin  packag¬ 
ing  and  blister  forming  also  printing  press, 
etc.,  plus  Virkotype  and  gold  stamping 
equipment.  We  will  assume  all  pick  up  and 
transportation  charges  and  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


TWO  ASSISTANT  to  full  professors  sought 
to  teach  reporting,  writing,  editing  and/or 
related  professional  courses.  Good  profes¬ 
sional  experience  plus  PhD.  Salary  com¬ 
mensurate  with  experience.  Oantact  De¬ 
partment  of  Journalism,  Baylor  University, 
Waco  TX  76703.  An  equal  opportunity 
employer. 


ASSISTANT  MANAGER  OF  STUDENT 
PUBLICATIONS,  University  of  Tennessee, 
Knoxville.  Primarily  responsible  for  adver¬ 
tising  and  subscription  sales  departments 
of  self-supporting,  award-winning  student 
newspaper  and  yearbook.  Minimum  salary 
$12,000/year.  For  job  announcement  and 
position  description,  contact  Dr  L.R. 
Hyder,  5  Communications  Bldg,  University 
of  Tennessee,  Knoxville  TN  37916,  Phone 
(615)  974-3231.  An  Affirmative  Action/ 
Equal  Employment  Opportunity  Employer. 


SAM  HOUSTON  UNIVERSITY  seeks  fac¬ 
ulty  member  for  Fall.  Generalist  to  teach 
news/editorial.  PhD  with  professional  ex¬ 
perience  preferred.  Affirmative  action 
employer.  Contact  Roy  Clark,  Journalism 
Department,  Sam  Houston  State  Univer¬ 
sity,  Huntsville  TX  77341.  (713)  295-6211, 
ext  1494. 

COMMUNITY  JOURNALISM  INSTRUCTOR 
or  assistant  professor  (tenure  track),  start¬ 
ing  September  10:  teach  community  jour¬ 
nalism,  reporting,  feature  writing,  history 
of  and  introduction  to  mass  communica¬ 
tions.  Must  have  Masters  (PhD  preferred), 
5  years  newspaper  work.  Minimum 
$12,048  or  $15,280.  Send  resume,  3  let¬ 
ters  of  reference,  transcripts  by  July  21, 
1980,  to  Robert  0.  Shipman,  Director, 
Mass  Communications  Institute,  Mankato 
State  University,  Mankato  MN  56001.  An 
Affirmative  Action  Employer. 


PUBLISHER 

Excellent  growth  opportunity  in  small  Zone 
6  daily.  Successful  candidate  will,  as  a 
minimum,  have  bachelor  degree  and  rec¬ 
ord  of  progressive  responsibilities  in  news¬ 
paper  management.  Responses  must  in¬ 
clude  salary  history  and  resume.  Box 
35221,  Editors.  Publisher. 

ASSISTANT  CONTROLLER— Join  Houston 
Community  Newspapers,  Houston’s  fast¬ 
est  growing  weekly  newspaper  company. 
Publishers  of  7  newspapers  and  17  differ¬ 
ent  Pennysavers  with  circulation  in  excess 
of  300,000.  Candidate  should  be  degreed 
with  2-3  years  experience.  Salary  to 
$23,(XX).  Send  resume  to  David  Osypczuk, 
Director  of  Finance-Controller,  Houston 
Community  Newspapers,  Inc,  PC)  Box  280, 
Channelview  TX  77530. 


ARIZONA  SEEKS 
ASSOCIATION  MANAGER 

Arizona  Newspapers  Association  is  seeking 
a  successor  to  executive  secretary-manager 
who  is  resiqning  for  health  reasons  after 
24  years  of  service.  We  seek  person  ex¬ 
perienced  in  newspaper  associotion  work, 
legislative  lioison.  Position  also  includes 
overseeing  clipping  bureau  and  advertising 
service.  New  refurbished  office  in  Phoenix. 
Excellent  opportunity  in  a  growing  associa¬ 
tion.  Solory  commensurate  with  obility. 
Excellent  fringes.  Send  resume  to: 

Donovan  M.  Kramer,  President 
Arizona  Newspapers  Association 
PO  Box  639 
Casa  Grande  AZ  85222 


HELP  WANTED 


ADMINISTRATIVE 


NEW  OPPORTUNITY 

Leading  newspaper  marketing  company 
seeks  top  marketing  professional  to  de¬ 
velop  strong  sales  promotional/research 
function.  Staff  and  management  training 
also  part  of  responsibility  plus  develop¬ 
ment  of  major  sales  presentations.  Future 
unlimited  and  includes  possible  top  man¬ 
agement  leadership  opportunity.  Replies 
confidential  for  this  new  management  po¬ 
sition.  Box  34947,  Editor  &  Publisher. 


ADVERTISING 


AD  MANAGER — Eastern  Zone  7,  small 
town  daily.  Small  amount  of  experience 
needed.  Must  handle  accounts.  Send  re¬ 
sume,  salary  history  and  references  to  Box 
34991,  Editor  &  Publisher. 


RETAIL  ADVERTISING  SALES 
Challenging  position  with  growing  sales  or¬ 
ganization  at  one  of  New  Jersey's  largest 
newspapers.  Attractive  salary  commensu¬ 
rate  with  experience  plus  commissions  and 
expenses,  fully  paid  hospitalization  includ¬ 
ing  major  medical  and  dental  plans.  Car 
required.  Please  forward  current  resume 
to  Box  34965,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Advertising  and  promotion  director  for 
12, 0(X)  daily,  TMC  weekly.  Position  open  in 
August.  Salary  plus  commission.  Send  re¬ 
sume,  references  to  Bob  Skuggen,  General 
Manager,  Daily  Mining  Gazette,  65  N  Ifle 
Royale  St,  Houghton  Ml  49931. 


DIRECTOR  OF  ADVERTISING 
Searching  for  professional  sales  executive 
who  has  proven  he/she  can  recruit,  train 
and  maintain  a  large,  strong,  profit  ori¬ 
ented  sales  staff.  Prefer  experience  from 
aggressive  competitive  daily  or  large  free 
circulation  publication.  Superb  opportunity, 
salary,  bonuses  and  area.  Send  resume, 
salary  requirements  and  cover  letter  to 
Box  35117,  Editor  &  Publisher. 


RETAIL 
AD  MANAGER 

We  are  western  New  York's  leading  daily 
newspaper,  the  29th  largest  in  the  nation. 
We  are  seeking  a  proven  professional  to 
take  full  responsibility  for  directing  our  re¬ 
tail  department.  We're  No.  1  in  the  big 
Buffalo  market  and  want  an  experienced 
leader  to  motivate  an  aggressive  retail 
sales  force.  You  will  be  joining  a  dedicated 
team  of  professionals  at  one  of  the  nation's 
fastest  growing  daily  and  Sunday  newspa¬ 
pers  with  the  largest  percentage  circula¬ 
tion  gain  of  all  major  market  Sunday  news¬ 
papers  for  the  6  month  period  ending 
March  31,  1980.  Excellent  pay,  fringes 
and  superb  working  conditions.  All  replies 
treated  as  confidential.  Send  resume  or 
call  Clyde  Pinson,  Advertising  Director, 
Buffalo  News,  1  News  Plaza,  Buffalo  NY 
14240,  (716)  849-5440. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  for  Arizona  daily 
group.  Great  opportunity  for  true  profes¬ 
sional  who  is  a  real  leader,  understands 
motivation  and  incentives,  MBO,  and  is  will¬ 
ing  to  help  build  company  along  with  his 
own  incentive  rewards.  Must  be  experi¬ 
enced,  with  proven  ability.  Box  35001, 
Editor  &  Publisher. 


CAREER 

OPPORTUNITY 

IN 

NEWSPAPER 

ADVERTISING  AND  MARKETING 
The  Kansas  City  Star  &  Times,  9th  largest 
combined  US  daily  and  No.  1  advertising 
medium  in  Kansas  City  has  a  few  interest¬ 
ing  and  challenging  opportunities  in  our 
advertising  sales  and  marketing  depart¬ 
ments  for  bright,  energetic,  career-minded 
people  who  are  self-starters  and  who  want 
to  get  ahead  in  the  newspaper  advertising 
business.  We  are  looking  for  outside  sales 
people  with  1-3  years  of  related  experi¬ 
ence,  preferably  in  a  competitive  environ¬ 
ment  to  join  our  team.  If  you  are  aggres¬ 
sive,  know  how  to  sell  ideas  and  use  con¬ 
temporary  market  research  to  help  you 
make  your  monthly  sales  quota  and  you 
have  a  strong  desire  to  get  ahead,  call  us, 
we  will  like  to  talk  to  you.  Kansas  City  is  a 


career.  You  will  be  working  in  one  of 
America's  most  livable  and  lovable  cities. 
Salary  open,  plus  good  MBO  incentive 
plans,  generous  and  comprehensive  bene¬ 
fits,  and  a  professional  atmosphere  in 
which  to  work.  We’re  also  a  part  of  a 
growth-minded  “Fortune  5(X)’’  company.  If 
you  are  looking  for  a  career  and  not  just  a 
job,  call  our  personnel  manager  at  (816) 
234-4280  or  send  your  resume  to  The  Kan¬ 
sas  City  Star  Times,  1729  Grand  Av,  Kan¬ 
sas  City  MO  64108.  Att;  Personnel  Man¬ 
ager.  All  responses  will  be  held  in  strict 
confidence.  We  are  an  equal  opportunity/ 
affirmative  action  employer. 


ADVERTISING  SALES  MANAGER 
Weekly  California  newspaper  chain  seeks 
dynamic  sales  manager  to  lead  staff  of  12 
in  competitive  market.  Strong  in  sales  and 
sales  management.  Salary  in  low  $30’s 
plus  bonuses,  liberal  benefit  package  in¬ 
cludes  profit  sharing.  Send  resume  to  Box 
35224,  Editor  &  Publisher. 


ADVERTISING  SALES 
National  financial  magazine  Is  looking  for 
an  experienced  advertising  salesperson. 
This  is  a  chance  to  build  your  own  program 
with  a  rapidly  expanding  publication  in  a 
scenic  environment.  Salary  plus  commis¬ 
sion.  Send  complete  resume  to  editor.  Tax¬ 
ing  Times,  Rt  1,  New  Concord  OH  43762. 


ADVERTISING  MANAGER  for  weekly 
newspaper.  Should  be  experienced  sales¬ 
person  and  would  like  to  get  into  manage¬ 
ment.  Liberal  fringe  benefits,  located  in 
Zone  2.  Box  35184,  Editor  &  Publisher. 


HOW  CONFIDENT  are  you?  We  have  tripled 
our  free  circulation  weekly  shopper^ews- 
paper  to  attract  more  advertisers.  Can  you 
make  a  bundle  on  20%  commission  your 
first  year?  Exceptional  market.  Zone  3  near 
coast.  Send  resume  to  Box  35202,  Editor 
&  Publisher. 


irS  A  CLASSIFIED  SECRET! 

We've  got  a  secret— and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  you 
don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

IMPORTANT:  We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked.  Don’t  be  like  the  fel¬ 
low  who  told  us  "destroy  this  reply  and  any  future  replies  from  me 
if  Box  Holder  is  (name  of  newspaper).’’  With  the  volume  of  mail 
handled  by  this  office  each  day,  that’s  really  taking  a  terrible  risk! 
And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties. 


CIRCULATION 


CIRCULATION  MANAGER  for  northern 
California  weekly  publication  chain,  over 
200,0(X)  circulation.  Strong  background  in 
door  knob  TMC  distribution  essential. 
Send  resume  to  Box  34979,  Editor  & 
Publisher 


CIRCULATION  MANAGER  for  small  Illinois 
daily  near  St.  Louis.  Could  be  currently 
employed  as  district  manager  looking  for 
an  opportunity  to  grow.  We  have  a  new 
modern  plant  and  part  of  a  large  group 
offering  a  good  future  with  many  liberal 
fringes.  Familiar  with  ABC,  little  merchant 
plan  and  motor  routes.  For  an  interview 
call  Al  Knox  (618)  656-47(10. 


CIRCULATION  MANAGER  for  small  Texas 
daily  with  weekly  shopper  must  be  experi¬ 
enced  in  TMC  and  strong  on  promotions. 
Please  send  complete  resume  with  sala^ 
requirements  to  Box  34939,  Editor  & 
Publisher. 


EXPANDING  CIRCULATION  DEPART- 
tho  MENT  needs  zone  managers  to  work  with 
tue  independent  contractors  who  handle 

h  a  sales,  deliver  and  collect  with  “little  mer- 
fe).  chants,"  or  motor  route  contractors,  and 
zone  manager  to  supen/ise  employee  oper- 
ated  districts.  This  expansion  offers  career 
nail  opportunities.  Send  a  resume  and  letter 
IsKi  describing  yourself,  your  job  experience 

I  ^ '  and  career  goals  to: 

'  R.  Gary  Kruger,  Circulation  Director 

The  Syracuse  Newspapers 
PO  Box  4915 

— J  Syracuse  NY  13221 

EDITOR  &  PUBLISHER  for  July  5,  1980 


HELP  WANTED 


CIRCULATION 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


CIRCULATION  MANAGER  for  group  of 
semi-weekly  controlled  newspapers,  Zone 
9.  Must  be  experienced  in  all  phases  of 
circulation.  Send  resume  with  salary  re¬ 
quirements  to  Box  35162,  Editor  & 
Publisher. 


MAJOR  SOUTHWEST  daily  is  seeking  an 
assistant  circulation  manager.  The  indi¬ 
vidual  must  be  strong  on  promotional  sell¬ 
ing  by  crew  work  and  by  telephone  solicita¬ 
tion.  Applicant  must  be  free  to  travel  for 
extended  periods  to  related  newspapers  in 
other  states  who  need  help  in  circulation. 
Starting  salary  $15,000-S20,000  depend¬ 
ing  on  experience  and  ability.  This  could 
lead  the  right  person  to  a  future  publishing 
job.  Send  complete  resume  and  a  photo¬ 
graph  to  Box  35174,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Opening  for  aggressive  person,  with  the 
ability  to  plan  tor  future  growth.  Quality 
northern  New  Jersey  weekly  community 
newspaper,  carrier  oriented,  (^od  salary 
and  fringes.  Full  resume  to  Box  35109, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER  for  our  daily  and 
Sunday  newspaper  to  replace  retiring  clas¬ 
sified  advertising  manager.  Must  be  ex¬ 
perienced,  aggressive,  have  computer 
background,  experience  with  modern 
phone  system,  and  capable  of  leading  a 
staff  of  16.  Excellent  salary  plus  numerous 
benefits.  Contact  Frank  Brennan,  Adver¬ 
tising  Director,  Union  Leader  Corporation, 
35  Amherst  St,  Manchester  NH  03105,  or 
phone  (603)  668-4321. 


COMPUTER  TECHNOLOGY 


PROGRAMMER/ANALYST— Our  Company 
has  introduced  unique,  on  line  TMC,  circu¬ 
lation  management  and  pressroom  inter¬ 
face  systems  exclusively  for  newspapers. 
Ideal  candidate  has  ANS74,  COBOL  and 
IBM  experience.  Please  forward  resume  to 
ECS  IV,  2006  Inverway  Ct,  Kalamazoo  Ml 
49009, 


BUSINESS  REPORTER— San  Juan,  Puerto 
Rico.  Weekly  business  newspaper.  Over 
40,000  circulation.  We  seek  a  reporter 
with  at  least  2  years  experience  not  count¬ 
ing  school  papers.  Must  have  economics  or 
business  experience  to  work  with  this 
largest  English  language  and  business 
paper  in  the  Caribbean.  Spanish-bilingual. 
Resume  with  clippings  tO: 

Publisher.  (Jarribean  Business 
PO  Lox  6253,  Loiza  Station 
Santurce,  Puerto  Rico  (X)914 


MAJOR  PUBLISHER  of  nationally  circu¬ 
lated  magazines,  newspapers  and  books  in 
coin  collecting,  antique  automobile  and 
western  history  fields  seeks  versatile 
editorial  staffers  to  handle  varied,  expand¬ 
ing  publishing  tasks.  Knowledge  of  par¬ 
ticular  hobby  fields  helpful,  but  not  re¬ 
quired.  Growing  central  Wisconsin  firm, 
situated  in  relaxing  rural  environment,  of¬ 
fers  substantial  benefits  package,  includ¬ 
ing  health-dental,  disability  insurance  and 
retirement  plans.  Generous  vacation  pro¬ 
gram.  Apply  in  writing,  with  resume  and 
clips  to  Clifford  Mishfer,  Krause  Publica¬ 
tions,  700  E  State  St,  lola  Wl  54945. 


NORTHERN  NEVADA 
Bi-weekly  thinking  about  going  daily  has  2 
positions  to  fill  by  end  of  July.  First  is  for  a 
neophyte  sports  editor/photographer  who 
also  wants  some  hard  news  experience. 
Second  opening  is  for  a  reporter/photogra¬ 
pher  with  a  background  of  at  least  2  years 
on  city  or  other  government  entity  beat. 
Outdoor  types  wilT  like  area;  gusty,  persis¬ 
tent  and  accurate  journalists  should  fit  in 
the  paper  and  in  city.  Write  PO  Box  912,  86 
Melarkey  St,  Winnemucca  NV  89445,  or 
call  Tom  Nickell,  Editor,  Humboldt  Sun, 
(702)  623-5011. 


AWARD-WINNING  WEEKLY  needs  take- 
charge  editor.  Beautiful,  fast  growing 
year-round  resort  area.  We  want  a  first  rate 
journalist  who  also  enjoys  layout,  photog¬ 
raphy  and  editorials.  Send  clips,  resume 
and  salary  requirements  to  PO  Box  254, 
Charlevoix  Ml  49720. 


REPORTER,  general  assignment  and  High 
School  sports  for  award  winning  university 
town  weekly  in  Zone  4.  Experienced  or  re¬ 
cent  J-School  graduate.  Send  complete 
details  to  Box  34958,  Editor  &  Publisher. 


PUBLIC  INFORMATION/PUBLICATIONS 
assistant.  Wagner  College,  Staten  Island, 
New  York  City.  Strong  writer;  publications 
or  photography  background  helpful.  To  as¬ 
sist  with  news  and  feature  writing  for  na¬ 
tional  award-winning  alumni  tabloid;  also 
support  aggressive  public  information  pro¬ 
gram  dealing  with  every  facet  of  New  York 
City  media,  and  ambitious  publications 
program  responsible  for  all  college  publi¬ 
cations.  Please  send  resume,  salary  his¬ 
tory,  references  and  samples  of  work  by 
July  15,  1980  to:  Jayne  Bentsen,  Wagner 
College.  Staten  Island,  NY  10301.  An 
Equal  Opportunity  Employer. 


COPY  EDITOR  for  fast  paced  140,000  PM 
daily.  4-5  years  experience.  Ability  to  write 
sharp  heads.  Send  resume  to  Ann  Pettee, 
Copy  Desk  Chief.  Dayton  Daily  News,  Day- 
ton  OH  45401. 


MANAGING  EDITOR  (basic  pay  $29,375- 
$38,186  per  annum)  and  NEWS  EDITOR 
(basic  pay  $24,703-$32,110  per  annum), 
plus  housing  allowance,  post  allowance, 
and  other  liberal  benefits,  for  Pacific  Stars 
and  Stripes,  a  US  Forces  newspaper  and 
wholesaler/retailer  of  books  and 
magazines,  headquartered  in  Tokyo,  Ja¬ 
pan.  Applicants  must  be  hard  working  all- 
around  editors  with  a  minimum  of  3  years 
supervisory  experience  and  3  years 
specialized  experience  in  copy  editing, 
headline  writing,  and  layout  on  a  dalTy 
newspaper.  Send  resume  and  comprehen¬ 
sive  work  samples  to  US  Army  Civilian  Per¬ 
sonnel  Office,  Honshu,  ATTN;  NAF,  APO 
San  Francisco  CA  96343. 


SPORTS 

COLUMNIST 

Major  metropolitan  daily  in 
prime  market  needs  an  experi¬ 
enced  top-level  sports  colum¬ 
nist.  Work  involves  5  columns 
a  week  for  an  area  that  in¬ 
cludes  nationally  ranked  col¬ 
lege  teams  in  all  major  sports. 
Must  be  able  to  write  clearly 
on  subjects  that  give  readers 
depth  of  information  on  teams 
and  sports  throughout  the 
readership  area  in  Zone  6. 
Send  resume,  clips  and  salary 
history  to  Box  34949,  Editor  & 
Publisher. 


SPORTS  WRITER 

Award-winning  daily  seeks  top-quality  writ¬ 
er  who  can  cover  football  with  more  than 
just  game  stories.  Could  move  into  No.  1 
spot  on  major  college  football  beat.  Send 
resume  and  clips  to  Box  35198,  Editor  & 
Publisher. 


COPY  EDITOR 

We  want  to  create  one  of  the  best  looking 
newspapers  in  the.country  and  sorely  need 
the  help  of  creative,  experienced  editorsto 
join  the  task.  We're  the  Jackson  Daily 
News,  setting  new  future  targets,  a  42,000 
circulation  PM  in  a  pleasant  environment. 
Contact  Robert  H  Gordon,  Managing 
Editor.  PO  Box  160,  Jackson  MS  39205. 


LIVING  EDITOR 

The  person  we're  looking  for  is  likely  No.  2 
on  a  good  lifestyle  staff  and  eager  to  move 
up.  A  retirement  has  opened  our  job  and  a 
chance  to  shape  your  own  section.  We're  a 
42,000  afternoon  paper.  Contact  Robert  H 
Gordon,  Managing  Editor,  PO  Box  160, 
Jackson  MS  39205.  _ 


ZONE  5  NEWSPAPER,  6  day  with  14,000 
circulation  has  opening  for  features/com¬ 
munity  editor.  Must  be  able  to  cultivate 
good  relations  with  city  of  20,(XX)  and  its 
immediate  areas.  Good  news  judgment, 
layout  and  writing  skids  important.  Send 
resume,  clips  and  references  to  Box 
35042,  Editor  &  Publisher. 


EDITOR 

Excellent  opportunity  for  experienced 
editor  to  join  staff  of  business  publication 
outstanding  in  its  field.  Publisher  requires 
that  successful  candidate  be  well-organ¬ 
ized,  creative,  flexible,  and  sales  and  pro¬ 
duction  oriented.  Salary  and  profit-sharing 
open.  Offices  are  located  in  Zone  5.  This 
publishing  company  is  growth  oriented  and 
the  position  offers  excellent  career  oppor¬ 
tunities.  Please  send  resume,  salary  his¬ 
tory  and  writing  samples  to  Box  35101, 
Editor_&  Publisfer. 


HUNDRED-YEAR-OLD  MAINE  WEEKLY 
needs  hard  working,  down-to-earth  editor 
looking  for  challenging  position  with 
growth  potential.  Send  clips,  resume,  ref¬ 
erences  tO;  Manager,  Rumford  Falls  Times, 
Box  409,  Rumford  ME  04276. 


SPORTS  EDITOR  for  growing  community 
newspaper.  Photo  experience  a  must.  Call 
K.  Curtis,  Gazette  Printing,  Jefferson  OH 
(216)  576-9115. 


SPORTS  REPORTING 
Emphasis  on  reporting.  Award-winning 
daily  has  room  on  its  sports  staff  for  a 
digging,  hard-news  reporter  and  writer. 
Should  know,  understand  and  follow 
sports.  But  most  impprtant  are  reporting 
skills,  sharp  intenriewing  and  good  inves¬ 
tigative  and  research  techniques.  Will 
write  about  sports  operations  at  all 
levels— from  large  high  schools  to  major 
college  and  professional  teams.  Send 
complete  resume  and  pertinent  clips  to 
Box  35197,  Editor  &  Publisher. 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass.  01608 


COPY  EDITOR 

Opporturtity  to  play  key  role  in  building  year-old  well- 
supported  weekly  business  newspaper  published  in  Wash¬ 
ington,  D.C.  Paid  circulation  has  grown  rapidly  to  65,000 
We  need  an  experienced  newspaper  craftsperson  who  can 
edit  tightly,  improve  creativity,  inject  sparkle  into  headlines 
and  captions,  and  convey  the  art  of  language  usage. 
Solid  advancement  opportunities  with  growing  publishing 
division  of  largest  US  business  association.  Competitive 
salary,  excellent  fringes,  and  progressive  merit  pay  pro¬ 
gram.  Send  resume  to: 

Mr.  J.D.  Schultz 
CHAMBER  OF  COMMERCE 
OF  THE 

UNITED  STATES 
1615  H  Street,  NW 
Washington,  DC  20062 

An  Equal  Opportunity  Employer  M/F. 


FASHION  EDITOR 

The  Detroit  Free  Press  is  kxrking  for  a  fash¬ 
ion  editor.  The  right  person  might  not  be 
specializing  in  fashion  now,  but  he  or  she 
is  a  terrific  writer  and  a  solid  reporter  who 
has  a  proven  interest  in  fashion  and  abun¬ 
dant  ideas  for  imaginative  coverage  of  that 
important  part  of  our  lives.  The  beat  in¬ 
cludes  serious  reporting  on  the  industry, 
personalities  and  shopping  strategy  and 
tactics,  as  well  as  the  traditional  tastes, 
trends  and  New  York  and  European  shows. 
Send  resume  and  writing  samples  to  Frank 
Denton,  Editor,  The  Way  We  Live,  Detroit 
Free  Press,  321  W  Lafayette.  Detroit  Ml 
48231. 


FAST  GROWING  Southern  coastal  daily 
seeks  newsroom  applicants.  Resume, 
clips,  references  and  salary  requirements 
to  Box  35228,  Editor  &  Publisher. 


METROPOLITAN  SUNDAY-ONLY  newspa¬ 
per  seeks  proven  feature  writer/reporter 
with  arts/drama  bacluround.  Resume  and 
clips  to  Box  35203,  Editor  &  Publisher. 


REPORTER — Aggressive,  award-winning 
daily  in  the  New  York  metropolitan  area 
looking  for  hard  working,  smart  reporter 
with  at  least  1  year  expenence  and  interest 
in  urban  affairs.  Send  clips,  resume  to  ^x 
35213,  Editor  &  Publisher. 


BEST  EDITORIAL  PAGE  in  the  state  of  Vir¬ 
ginia  needs  bright,  imaginative  editorial 
writer  with  a  flair  for  words  and  knowledge 
of  Virginia  affairs.  Send  resume  and  clips 
to  Kerry  W  Sipe,  Daily  Progress,  PO  Box 
1287,  Charlottesville  VA  22901. 


ONE  OF  AMERICA'S  best  and  largest  met¬ 
ropolitan  daily  new^apers  would  be  de¬ 
lighted  to  discover  a  feature  writer  who  can 
report  on  culinary  matters  in  a  manner  that 
does  justice  to  our  exploding  interest  in 
artful  cooking  and  dining.  Someone  who 
can  do  for  food  writing  what  Travolta  did 
for  disco,  or  something  like  that.  Please 
come  out  of  the  woodwork  long  enough  to 
send  resume,  clips,  the  usual  to.  Box 
35223,  Editor  &  Publisher. 


WANTED— Reporter  who  can  star  on 
medium  size  morning  paper  in  Mid-South. 
Ideal  candidate  is  from  ^theast  or  Mid¬ 
west  and  has  1  or  2  years  of  daily  experi¬ 
ence  and  has  demonstrated  ability  to  write 
clearly.  We're  a  progressive  newspaper 
with  a  mung  staff  that  is  seeking  excel¬ 
lence.  (jood  wages  and  benefits  in  pleas¬ 
ant  community.  Reply  tO:Box  35211, 
Editor  &  Publisher. 


COMMUNICATIONS 
BUSINESS  REPORTER 
Energetic  beat  reporter  sought  by  Wash¬ 
ington  based  publisher  of  communications 
industry  newsletters.  We  cover  broadcast¬ 
ing,  cable  tv,  telecommunications  and 
space  technology.  Must  have  worked  3-5 
years  in  a  demanding  newsroom,  be  com¬ 
fortable  with  government  and  industry 
subjects  and  have  excellent  clips.  Televi¬ 
sion  Digest,  Department  Editor  and  Puti- 
lisher,  1836  Jefferson  PI,  NW,  Washington 
DC  20()36. 


MEDIUM-SIZED,  competitive  daily  in  Zone 
5  seeks  a  versatile  desk  person  who  can 
edit  both  local  and  wire  copy  carefully, 
dummy  accurately  and  assist  with  a  variety 
of  desk  operations.  Must  be  a  stickler  for 
details,  fox  35182,  Editor  &  Publisher. 


REPORTER  who  can  do  it  all  for  growing 
weekly  in  west  Tennessee.  Photography, 
layout  and  darkroom  experience  a  plus. 
Send  resume,  clips  and  salary  require¬ 
ments  to:  Brian  Sherman,  The  Voice,  fox 
249,  Ripley  TN  38063. 


COPY  EDITOR 

The  Standard-Times  is  still  seeking  an  ag¬ 
gressive.  creative  copy  editor  for  its  uni¬ 
versal  desk.  Must  have  sound  news  judg¬ 
ment,  lively  layouts,  polished  skills  in  edit¬ 
ing  and  headline  writing,  be  able  to  work 
well  with  others,  and  more.  Send  resume, 
references,  tearsheets  to;  Jonathan  Miller, 
Copy  Desk  Chief,  The  Standard-Times, 
555  Pleasant  St,  New  Bedford  MA  02742. 


COPY  EDITOR— Growing  Zone  1  AM  has 
desk  opening.  Minimum  2  years  editing 
experience.  Box  35156,  Editor  & 
Publisher. 


FREELANCE 


WRITERS/RESEARCHERS  needed  for 
radio  featurette.  Send  self-addressed 
stamped  envelope  to  PO  Box  lOlSA  Green 
Bay  Wl  54301. 
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HELP  WANTED 


FREEUWCE 


NATIONAL  APPROPRIATE  TECHNOLOGY 
newspaper  with  low-income  focus  needs 
writer/photographers  for  assignment  in 
most  regions.  Background  in  solar,  other 
appropriate  technology  areas  needed. 
Clips,  resume,  queries  with  your  own  ideas 
tO:  A.T.  Times,  Box  3838,  Butte  MT  59701. 
Equal  opportunity  employer. 


PHOTOJOURNAUSM 


PHOTO  EDITOR 

47,000  DAILY 

VANCOUVER,  WASHINGTON 
Does  your  career  need  a  boost?  We  are  an 
international  award  winning  newspaper, 
general  excellence  5-state  SDX  award  win¬ 
ner.  Strong  photo  emphasis. 

Spend  9  months  as  our  photo  editor— Sep¬ 
tember  1980  to  June  1980  while  our  editor 
accepts  a  fellowship.  Manage  a  depart¬ 
ment  of  8.  Progressive  environment.  Try 
team  approach  to  photo  assignments.  Sal¬ 
ary  plus  full  benefits. 

If  you  are  an  experienced  photojournalist 
with  management  experience,  send  re¬ 
sume  to  Alverta  Brown,  Personnel  Direc¬ 
tor,  The  Columbian,  PO  Box  180,  Van¬ 
couver  WA  98666, 


PRESSROOM 


PRESSROOM  FOREMAN 
With  minimum  5  years  experience  on  Goss 
Metro  who  can  print  a  quality  product  with 
process  color.  50,000  circulation,  7  day 
publication  in  western  Pennsylvania. 
Reply  in  confidence  to  Box  34583,  Editor 
&  Publisher. 


WORKING  FOREMAN— Weekly  newspaper 
in  Zone  1  wants  working  foreman  to  run 
Goss  Suburban  press.  Growing  commercial 
business.  Must  be  flexible  and  be  willing  to 
work  in  growth  business.  Should  be  willing 
to  train  a  second  shift  crew.  Send  resume 
and  salary  requirement  to  Box  33645, 
Editor  &  Publisher. _ 


FOREMAN— Daily  Newspaper  in  Zone  5 
seeks  experienced  foreman  to  start  up  and 
run  a  brand  new  double  wide  multi-unit 
offset  press.  Must  be  willing  to  work 
nights.  Great  growth  potential.  Send  re¬ 
sume  and  salary  requirements  to  Box 
35007,  Editor  &  Publisher. 


PRESSMAN-WOMAN  to  operate  Goss 
Community  or  Suburban  press.  Excellent 
pay.  Health,  dental,  disability  and  life  in¬ 
surance.  Must  have  experience  on  Com¬ 
munity.  Suburban  or  related  press.  All  re¬ 
location  expenses  will  be  paid  for.  Call  Sid 
Simon  at  (215)  365-1155. 


NEED  EXPERIENCED  head  pressperson. 
Deep  South  5-day  daily  includes  Sunday 
on  7  unit  Goss  Community  press.  Good 
pay,  company  benefits.  Excellent  recrea¬ 
tion  area.  Send  salary  requirements  and 
qualifications  to:  Slidell  Daily  Times,  PO 
Box  490,  Slidell  LA  70459. 


LARGE  METROPOLITAN  DAILY  IN  ZONE  6 
has  immediate  opening  for  pressperson  on 
Goss  Mark  II  presses.  Organization  pro¬ 
vides  career  growth  potential  with  excel¬ 
lent  salary  and  fringe  benefits.  All  replies 
confidential.  Send  resume  to  Box  35118, 
Editor  &  Publisher. _ 

FLORIDA  OPPORTUNITIES 
Press  Machinists 
Presspersons 

Opportunities  are  immediately  available  in 
our  Production  Department  for  experi¬ 
enced  press  machinists  and  presspersons. 
Completion  of  apprenticeship  program  and 
previous  experience  on  double-width 
presses  required.  Offset  experience  pre¬ 
ferred.  Must  be  able  to  work  flexible  Shifts 
and  weekends.  Top  pay  and  benefits.  For 
further  information  please  write  or  call; 
Ft.  Lauderdale 
NEWS/SUN  SENTINEL 
Claudia  L  Jack,  Employment  Manager 
101  N  New  River  Dr,  East 
Ft.  Lauderdale  FL  33302 
(305)  761-4386 
Equal  opportunity  employer. 


PRESSROOM  SUPERINTENDENT 
Zone  4,  daily  newspaper  seeks  pressroom 
superintendent  experienced  in  a  multi¬ 
press  operation.  Individual  must  be  tech¬ 
nically  competent  and  have  previous 
supervisory/management  experience.  Ex¬ 
cellent  salary  and  benefits.  Please  respond 
in  detail  to  Box  35187,  Editor  &  Publisher. 


HELP  WANTED 


PRESSROOM 


PRESS  SUPERINTENDENT 
6  day  newspaper  in  Zone  4  wants  strong 
people  oriented  working  superintendent  to 
run  Cottrell  V-25  press  with  8  units.  Total 
of  4  publications.  Union  situation.  Many 
fringe  benefits.  Send  resume  plus  refer¬ 
ences.  Salary  commensurate  with  experi¬ 
ence  tO:  B  J  Barth,  General  Manager,  c/o 
Daily  News-Chief,  PO  Box  1440,  Winterha- 
ven  FL  33880. 


PRODUCTION 


PRODUCTION  MANAGER/ART  DIRECTOR 
for  lively  Rocky  Mountain  newspaper  with 
national  readership.  Design  layout  and 
supervise  paste  up  crew  for  16-page  tab¬ 
loid.  Some  proof  reading,  ad  production 
and  work  on  promotion  materials.  Design 
and/or  layout  experience  necessary;  art 
skills  helpful.  Low  salary.  Health  Insur¬ 
ance.  Application  deadline,  August  11. 
Send  resume  and  samples  of  work  to, 
Geoffrey  O'Gara,  High  Country  News,  Box 
K,  Lander  WY  82520.  _ 


WORKING  PRODUCTION 
MANAGER  WANTED 

Northern  California  5  day  daily,  4  unit 
Community,  7200,  4%rs,  88  and  top  4. 
Must  be  experienced  in  all  phases  of 
newspaper  production,  quality  and 
maintenance  oriented.  Average  68  pages 
per  week.  Salary  according  to  qualifica¬ 
tion.  Excellent  fishing  and  hunting  area. 
Clean  air,  near  mountain.  Call,  General 
Manager,  Dan  Hogen,  (916)  842-5777. 


ASSISTANT  ENGRAVING  SUPERINTEN¬ 
DENT  needed  by  a  metropolitan  daily  that 
is  converting  to  offset.  Camera  and  offset 
plate  experience  is  a  must.  Box  35169, 
Editor  &  Publisher. 


PRODUCTION  MANAGER  for  San  Fran¬ 
cisco  Bay  area  semi-weekly  newspapers. 
Responsible  for  all  production  from  com¬ 
posing  to  camera  to  pressroom  to  mail- 
room.  Requirements:  knowledge  of  com¬ 
puterized  phototypesetting,  offset  press¬ 
es,  inserting  and  scheduling,  planning  and 
cost  control.  Send  resume  to  Box  35163  , 
Editor  &  Publisher. 


ASSISTANT 

PRODUCTION 

MANAGER 

Dow  Jones  &  Company, 
Inc.,  publisher  of  The  Wall 
Street  Journal,  is  looking 
for  severai  individuais  for 
the  position  of  Assistant 
Production  Manager.  Each 
of  the  successfui  candi¬ 
dates  wiii  report  to  the 
Production  Manager  of 
one  of  our  12  printing 
piants.  He/she  wiii  work 
with  the  most  advanced 
newspaper  technology  In 
the  world  and  will  work  in 
aii  areas  of  newspaper 
production  management. 
We  prefer  candidates  with 
either  a  coiiege  degree  in 
printing  management  or 
another  degree  coupied 
with  experience  in  the  in¬ 
dustry.  If  you  are  In¬ 
terested  and  qualified, 
please  send  your  resume 
to: 

Employment  Mgr. 
DOW  JONES  &  CO.,  INC. 

P.  O.  Box  300 
Princeton,  N.J.  08540 

An  Equal  Opportunity  Employer  MIF 


HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGER  for  2  weekly  pa¬ 
pers,  producing  400  tabloid  photo  pages 
(3000  photos)  per  month.  Requirements; 
managing  experience  (staff  of  12),  excel¬ 
lent  Knowledge  of  phototypesetting, 
mark-up,  paste-up,  camera  and  be  a  detail 
and  priority  conscious  person.  Send  re¬ 
sume  to:  Hill  Publishing  Co,  PO  Box  9187, 
Providence,  R1  02940. 


PRODUCTION  DIRECTOR 
Sun  belt  metropolitan  newspaper  seeks 
top  level  manager  to  handle  production  di¬ 
rector  responsibilities.  Individual  must 
have  previous  experience  in  all  phases  of 
production  management.  Salary  commen¬ 
surate  with  background  and  experience 
along  with  a  comprehensive  fringe  benefits 
package.  If  you  are  now  a  production  di¬ 
rector  or  assistant  production  director  on  a 
medium-sized  daily,  we  would  like  to  hear 
from  you.  Please  write  in  detail  to  Box 
35188,  Editor  &  Publisher. 


COMPOSING  ROOM  SUPERVISOR 
Excellent  opportunity  for  someone  to  run 
composing  room  of  newspaper  group  of  2 
dallies  and  6  weeklies  in  Zone  1.  Will  have 
responsibility  for  mark-up,  typesetting, 
paste-up  and  plate  making.  Must  be  willing 
to  train  new  employees.  Good  opportunity 
for  No.  2  person  to  move  up  to  composing 
room  supervisor.  Please  send  resume  to 
Paul  J  Massey,  General  Manager,  Tran¬ 
script  Newspaper  Inc,  420  Washington  St, 
Dedham  MA  02026.  > 

STRIKE  IN  PROGRESS 


PROMOTION 


RESEARCH/PROMOTION  MANAGER  at 
one  of  New  Jersey's  largest  newspapers 
working  primarily  with  advertising  staffs. 
Thorough  knowledge  of  ABC  reports, 
media  records,  U.S.  census  reports  and 
market  research  studies  and  survey  pro¬ 
cedures  required  Working  knowledge  of 
on  line  computer  system  (terminal)  pre¬ 
ferred.  Must  understand  needs  of  news¬ 
paper  sales  organization  and  be  capable  of 
formulating  sales  presentations  designed 
to  aid  sales  staff.  Ability  to  give  presenta¬ 
tions  helpful. 

In  addition  to  supervising  statistical 
clerks,  duties  include  supervision  of  3 
artists  involved  in  doing  ad  layouts  and  de¬ 
signing  and  printing  of  promotion  mailers 
for  special  sections,  etc.  Salary  negoti¬ 
able.  Send  complete  and  current  resume, 
include  salary  desired  to  Box  35015, 
Editor  &  Publisher. _ 


PUBLIC  RELATIONS 


HELP  WANTED 


PUBLIC  RELATIONS 


WRITER  to  produce  brochures,  speeches, 
financial  reports  and  magazine  copy.  Re¬ 
quires  experience  in  in-depth  reporting, 
preferrably  with  financial  or  energy  publi¬ 
cations.  High  visability  position  with  top 
management  interface.  Houston  based. 
New  'York  Stock  Exchange  energy  com¬ 
pany.  Contact  Glenna  Pierpont,  Transco 
Companies,  Box  1396,  Houston  TX  77001. 
Phone  (713)  871-2486. 


PUBLIC  RELATIONS  WRITER 
Major  national  insurer  located  in  the 
northern  suburb  of  Chicago  seeks  a  ver¬ 
satile  writer  in  Zone  5  capable  of  creating 
superior  news  releases,  feature  stories  and 
other  materials. 

Three  years  corporate  pr,  common  news¬ 
paper,  or  pr  agency  experience  necessary. 
Excellent  oral  communications  skills  and  a 
highly  developed  sensitivity  to  media  re¬ 
quirements  imperative. 

We  offer  the  qualified  professional  com¬ 
prehensive  benefits  package  and  a  com¬ 
petitive  starting  salary. 

Send  resume,  salary  history  and  a  letter 
describing  your  strongest  skills  and  career 
objectives  to:  Box  35190,  Editor  & 
Publisher. 

Sorry  we  cannot  return  samples. 

Equal  opportunity  employer 


SALES 


SALES  PROFESSIONALS 
Resumes  requested  from  highly  motivated 
individuals  with  minimum  5  years  experi¬ 
ence  in  sales  to  newspapers.  Commercial 
contacts  a  plus.  Must  have  management 
potential.  Sales  and  management  posi¬ 
tions  available.  Openings  due  to  rapid 
company  growth.  Company's  employees 
know  of  these  openings.  Box  35037,  Editor 
&  Publisher. 


MAJOR  NEWSPAPERS  in  Mid-South  mar¬ 
ket  seeking  experienced  and  responsive 
telephone  sales  contractor.  This  is  not  bus¬ 
iness  as  usual.  We  are  fully  committed  to 
target  marketing  and  to  quality  sales  ef¬ 
forts  in  selected  target  areas.  We  seek  per¬ 
sonalized  attention  from  a  dedicated,  hon¬ 
est,  and  hard  working  professional  wanting 
to  build  a  mutually  profitable  relationship. 
Please  send  qualifications  to  Box  35195, 
Editor  &  Publisher. 


PUBLIC  RELATIONS 


Manager  of 
Press  Relations 


ITT-UST&T  currently  seeks  an  aggressive, 
marketing  oriented  public  relations  profes¬ 
sional  to  assist  in  the  growth  of  our 
worldwide  communications  systems. 

The  Ideal  candidate  will  have  8-10  years  re¬ 
lated  experience,  preferably  in  the  tele¬ 
communications,  computers  or  electronics 
industry. 

Qualified  candidates  should  submit  re¬ 
sume,  including  salary  history  to:  Charles 
Doughty,  Employment  Office,  ITT  US 
Telephone  and  Telegraph  Corporation,  67 
Broad  St,  New  York  NY  10004. 


US.  TELEPHONE  AND 
TELEGRAPH  CORP 


ITT 


An  Equal  Opportunity  Employer,  M/F 
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POSITIONS  WANTED 


POSITIONS  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER  of  weekly  newspaper 
seeks  management  position  on  daily.  Have 
MBA  and  Journalism  degrees.  Box  34988. 
Editor  &  Publisher. 


CHIEF  EXECUTIVE/GENERAL  MANAGER 
—I’m  41,  daily  publisher  (ve^  profitable) 
for  last  7  years  in  ^od  chain  operation. 
Strong  manager,  writer,  advertising,  mo- 
rale-booster,  award-winning  product.  If 
you  desire  increased  profits  and  a  quality 
product,  have  an  outstanding  opportuniW 
— with  stress  on  challenge.  I’m  interestea 
Any  size  city,  any  size  paper.  No  task  too 
tough.  Very  finest  references  provided. 
Can  invest.  Contact  Bruce  Morrison  (205) 
872-9787. 


GENERAL  MANAGER/PUBLISHER— Ex¬ 
tensive  experience;  labor  relations/negoti¬ 
ations,  budgeting/planning,  production 
methods/technology,  computer  applica¬ 
tions,  MBO,  marketing/research.  Call 
Duane  R  Jacobs,  (219)  424-5257. 


GENERAL  MANAGER  with  strong  knowl¬ 
edge  and  effectiveness  in  marketing  seeks 
position  where  skills  can  be  applied  to 
mutual  benefit.  An  innovator .  .  .  problem 
solver  .  .  .  decision  maker  .  .  . 
profit-oriented  executive.  Would  welcome 
opportunity  to  discuss  potential.  Box 
3517o,  Editor  &  Publisher. 


ADVERTISING 


NOT  one  year’s  experience  30  times,  but 
over  30  years  diversified  experience  in¬ 
cluding  sales,  training  and  management. 
Generated  lots  of  revenue  for  classified, 
display,  and  general  including  rotogravure. 
Want  re-entry  opportunity  in  any  Zone  with 
excellent  geographic  and  residential  ap¬ 
peal.  Receptive  to  sales,  customer  relations, 
or  advertising  adjustments.  No  urgency. 
Available  to  fill  a  schedule  retirement,  or 
for  future  expansion.  Additional  assets  in¬ 
clude  health,  appearance,  standard  of 
ethics,  and  a  ^lendid  degree  of  accep¬ 
tance  by  associates  and  advertisers.  Box 
35Ce5,  Editor  &  Publisher. 


SEEKING  POSITION  ON  DAILY.  Exper 
enced  artist  and  cartoonist.  Solid 
portfolio.  Bob  Seymour,  4651  Granford  Ln, 
Stow  OH  44224. 


ARTIST  looking  for  creative  challenge  on 
daily,  accomplished  in  illustration,  graphic 
design,  editorial  cartoons,  layout,  etc.  Ver¬ 
satile,  experienced.  Box  34954,  Editor  & 
Publisher. 


CARTOONIST 


CARTOONIST  seeks  Job  with  small  town 
newspaper,  any  location.  Tony  Algiers, 
1130  Wanaka  St,  Honolulu  HI  96818. 


CIRCULATION 


MANAGER— Newspaper  and  magazine, 
expert  in  all  phases,  ABC,  computer  phone 
and  crew  sales,  motor  and  carrier. 
Strengths  in  marketing,  promotion  and  di¬ 
rect  mail.  Brewer,  4699  Hairston  Crossing 
Rd,  Atlanta  GA  30083. 


MIDWEST  CIRCULATOR— 12  years  (MES) 
success  in  all  phases.  Seeks  management 
opportunity.  Willing  to  accept  a  challenge. 
Available  immediately.  (217)  422-8843. 


SPORTSWRITER— Recent  college  grad 
seeks  position  on  newspapers  or 
magazines.  I  have  experience  in  editing, 
layout  and  writing  columns  for  college  pa¬ 
per;  also  have  experience  as  assistant  to 
professional  journalist.  Anxious  to  learn. 
Call  Stu  (212)  266-2740. 


■ 


11  YEAR  VETERAN  sports  editor,  wire 
editor  seeks  new  challenge.  Skills  include 
editing,  interesting  page  layouts,  knowl¬ 
edge  of  sports.  Winner  of  various  awards, 
honors.  Zone  7,  6,  5,  8,  9.  Call  Don  Cease 
at  (602)  242-9255. 


EDITOR/PUBLISHER— Suburban  D.C. 
$9M  paid  weekly,  13  years,  lost  paper  in 
sale,  seeks  new  challenge.  Award-winning 
writer,  good  administrator,  consen/ative 
curmudgeon.  Resume.  Box  35179,  Editor 
&  Publisher. 


JOURNEYMAN/REPORTER/COLUMNIST 
looking  for  change  of  scenery.  Will  relo¬ 
cate.  Box  35185,  Editor  &  Publisher. 


PULITZER  PRIZE  finalist,  nominated 
twice,  now  has  more  than  a  decade  of 
newspaper  experience,  at  age  33.  Has  4 
other  awards,  collie  degree  with  honors, 
and  a  m^or  Washingon  governmental  fel¬ 
lowship.  Seeks  challenging  writing  position 
in  Zone  2,  will  consider  other  Zones  also. 
Box  35176,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR  of  70,000  metro 
daily  in  Zone  2  wants  similar  job  or  copy 
desk  job  on  larger  daily.  Box  34943,  Editor 
&  Publisher. 


SPORTSWRITER  seeks jx)sition  on  metro 
after  3  years  on  small  ustern  daily.  Lay¬ 
out,  writing,  camera  experience.  Have  ex¬ 
perience  covering  pro  and  college  teams. 
Box  34944,  Editor  &  Publisher. 


EXPERIENCED  SPORTS  WRITER  seeks 
spot  on  any  size  newspaper  daily  or  weekly. 
Layout,  VDT  experience.  Stephen  Byrne, 
174  S  Washington,  Tiffin  OH  44883,  (419) 
447-4208. 


WRITER/EDITOR— 1  year  daily  staff  writer, 
6  months  weekly  editor,  3  years  little 
magazine  editor/publisher,  history  PhD, 
seeks  interesting  position  with  newspaper 
or  magazine.  Box  34978,  Editor  & 
Publisher. 


EXPERIENCED  REPORTER  with  10  years 
covering  politics,  government  and  courts, 
seeks  post  on  100,00(Tr  daily,  any  Zone. 
Box  35023,  Editor  &  Publisher. 


RECENT  JOURNALISM  GRADUATE  wants 
job  as  a  reporter  on  a  small  daily  paper. 
Prefer  Zone  5.  Will  do  any  work.  Box 
35106,  Editor  &  Publisher. 


NEWS,  FEATURE  WRITER.  Will  relocate. 
Experienced  editor,  rewrite,  layout,  clas¬ 
sified,  subscription.  Young,  experienced, 
eager,  ambitious.  Contact;  Carl 
Weinschenk,  3(XS1  (Brand  Av,  Baldwin  NY 
11510.  (516)  868-0905  evenings  and  be¬ 
fore  9  am. 


JOURNALISM/ECONOMICS  GRAD  seeks 
reporting  position.  Editor  college  paper; 
experience  on  metro  daily,  suburban 
dailies  and  weekly.  Willing  to  move  any¬ 
where.  Spanish  proficiency.  For  resume 
and  clips,  notify  Mark  Clausen,  5349  E 
Maple,  Grand  Blanc  Ml  48439;  (313)  743- 
7736. 


AGGRESSIVE,  AWARD-WINNING  enter¬ 
tainment/weekend  editor  now  on  mid-size 
daily  seeks  greater  scope  and  challenge  on 
100,000+  paper.  Exceptionally  strong  in 
layout,  graphics,  concept,  planning.  11 
years  solid  experience  in  all  phases  of  edit¬ 
ing,  writing;  VDT  trained.  Self-starter  who 
introduced  entertainment  coverage  where 
none  existed.  Prefer  Zones  3,  4,  8,  9;  will 
consider  others.  Box  35076,  Editor  & 
Publisher. 


EXPERIENCED  editor  and  reporter  seeks 
editorial  management  position  in  New  Eng¬ 
land.  Trade  paper  background;  knowledge 
and  experience  in  all  aspects  of  editorial 
process.  Dedicated,  bright,  ambitious, 
energetic  professional.  Box  35072,  Editor 
&  Publisher. 


IDEAS  are  what  I’m  selling,  plus  depth  and 
perspective.  I’m  a  generalist  with  expertise 
in  energy,  law,  medicine,  government,  bus¬ 
iness  and  computers.  15  years  experience, 
from  cops  to  editor.  Prefer  Northwest  or 
Northeast.  Box  35059,  Editor  &  Publisher. 


FINANCIAL  REPORTER/EDITOR  for 
18,(X)0  daily  seeks  comparable  position  in 
California.  1  year  experience  on  daily 
newspaper;  2  years  experience  as  econo¬ 
mist-researcher  at  California  Department 
of  Justice,  California  Public  Utilities  Com¬ 
mission,  Lawrence  Berkeley  lab.  Also  con¬ 
tributing  editor  with  continuing  series  in 
statewide  arts  quarterly.  BA  in  economics, 
BS  natural  resource  economics,  summa 
cum  laude.  University  of  California.  Ber¬ 
keley.  References  no  problem.  Nancy  Lit- 
terman,  2114  N  42nd  Dr,  Phoenix  AZ 
85009;  work  (602)  977-8351. 


FEATURE  WRITER— 9  years  proven  ex¬ 
perience.  Sports,  spot,  investigative,  daily 
column.  Employed,  ready  for  new  chal¬ 
lenges.  Write  Box  35068,  Editor  & 
Publisher. 


MAY  GRAD,  editor-in-chief  of  first  rate  col¬ 
lege  paper  seeks  entry  level  work.  Ambi¬ 
tious,  energetic.  Will  do  anything!  Box 
350M,  Editor  &  Publisher. 


EDITOR— Young,  aggressive,  award¬ 
winning  newsman  seeks  top  spot  on  small 
or  moderate-size  daily,  preferably  in  a 
competitive  situation.  Zone  2.  Box  35060, 
Editor  &  Publisher. 


BRIGHT,  IDEA-FILLED  copy  editor/report¬ 
er/photographer  on  25,000  regional  weekly 
wants  to  settle  down  in  a  more  specialized 
position  on  a  medium-to-large  sized  Zone  5 
daily.  This  award-winning  writer  prefers  a 
copy  editor’s  slot  with  the  chance  to  pound 
out  some  occasional  features,  news  copy 
or  perspective  pieces.  Management  mate¬ 
rial  ready  to  be  developed.  Box  35177, 
Editor  &  Publisher. 


10-YEAR  SPORTS  EDITOR  seeks  desk 
and/or  writing  chores  in  Zone  2  to  cover 
golf  expenses.  Sub-par  performer  only  on 
the  links  and  then  just  briefly.  Box  35175, 
Editor  &  Publisher. 


FOREIGN  NEWS  editor/reporter  analyst 
will  explain  the  why  of  stories  to  your  read¬ 
ers,  relocate  anywhere.  Box  35165,  Editor 
&  Publisher. 


WELL  EDUCATED,  staunchly  consenrative 
38-year-old  writer-photogra^er  seeks  af¬ 
filiation  with  owner-publi^er  or  editor 
who’s  as  fed  up  with  bland  corporate  chain 
journalism;  with  reverse  discrimination 
and  with  many  other  aspects  of  the  con¬ 
temporary  America  scene  as  myself.  If  you 
haven’t  been  bought  out  or  bought  off  and 
you’re  willing  to  grant  me  some  degree  of 
latitude  for  self-expression.  I’ll  help  you 
tap  that  vast  reservoir  of  middle-Ameri- 
cans  who  still  feel  as  we  do.  A  stock  option 
or  buy-in  plan  would  be  a  plus.  (Contact 
Grant  Haynes,  6072  Boeing  Dr,  Columbus 
GA  31904.  (404)  322-6979. 


FREELANCE 


FREELANCE  MATERIAL  for  newspapers, 
magazines.  Two  newspaper  veterans  can 
provide  features  and  people  stories,  espe¬ 
cially  in  sports,  business  and  religion.  Box 
34CM2,  Editor  &  Publisher. 


NEWS  LIBRARIAN  at  Southwest  daily 
seeks  Zone  1  position  as  head  librarian. 
Reliable  energetic,  gets  things  done.  Box 
35171,  Editor  &  Publisher. 


PHOTOJOURNAUST 


DEDICATED  AND  IMAGINATIVE  photog¬ 
rapher  with  three  years  “stringer”  experi¬ 
ence  at  AP  Wire  Service  Los  Angeles 
Bureau,  seeks  position  on  photo-consckxjs 
large  newspaper.  Will  put  camera  in  the 
most  ’’unique”  position  for  that  best  pic¬ 
ture.  Excellent  portfolio  and  references. 
Will  relocate.  Box  34904,  Editor  & 
Publisher. 


HIGHLY  SKILLED  production  oriented 
photographer  with  multi-facited  back¬ 
ground  and  technical  excellence  seeks  po¬ 
sition  with  photo  oriented  paper.  Excellent 
portfolio.  Any  Zone.  Jerry  Crick,  938  E 
38th,  Spokane  WA  99203,  (509)  838- 
8095. 


PRODUCTION 


EXPERIENCED  SUPERVISOR— Camera, 
color  separation,  conventional  and  laser 
platemaking  qualifications.  Experienced 
supervisor.  Newspaper.  Box  34845,  Editor 
&  Publisher. 


PUBLIC  RELATIONS 


REPORTER  with  4  years  experience  on 
dailies  and  J-school  degree  seeks  public 
relations  position,  preferably  in  Zone  1  or 
2.  Box  351()0,  Editor  &  Publisher. 


NEWSPAPERMAN  and  longtime  Kansas 
Citian  bred  of  the  daily  news  grind  and 
looking  for  a  communications  or  public  re¬ 
lations  position  with  a  quality  Kansas  City 
area  agency  or  company.  I  m  under  3(1, 
bright  and  stubborn.  Box  35095,  Editor  & 
Publisher. 


A  REQUEST: 

ALL  ADVERTISERS! 

To  help  us  expedite  your  questions, 
claims  and  payments  regarding  clas¬ 
sified  invoices,  please  indicate  the  in¬ 
voice  number  (to  be  found  in  the  upper 
right  hand  corner  of  your  bill)  on  all 
correspondences  and  checks.  Thiswill 
assure  proper  credit  to  your  account. 

Thanli  You— UP  Classifioi  Depoftmnt 


YOUNG,  AWAROWINNING  lifestyle  editor 
with  flair  for  headlines  and  layout  seeks 
copy  editing  position  on  medium-sized  or 
large  daily  in  Zone  5.  Box  34918,  Editor  & 
Publisher. 


FEATURE  ME— 1  year  daily  paper  ex¬ 
perience;  currently  on  65,(X)0  New  York 
City  area  daily,  seeks  feature  writing/re¬ 
porter  spot.  Handle  camera.  Prefer  Zone 
2;  will  consider  others.  Box  34889,  Editor 
&  Publisher. 


MULTI-AWARD  WINNERS— Photographer 
husband  and  feature  writer  wife,  desire 
work  on  daily  or  weekly  with  good  layout 
and  freedom  to  be  creative.  Box  35082, 
Editor  &  Publisher. 


EX-NIGHT  EDITOR,  33,  wants  copy  editor 
position  on  medium  to  large  daily.  12  years 
editing  and  reporting  experience,  6  years 
on  47,000  daily.  Award-winning  work,  ex¬ 
cellent  references,  4  years  VDT.  Locate 
anywhere.  Bob  Yoho,  912  W  6th,  Pratt  KS 
67124,  (316)  672-2428. 


ACCOMPLISHED,  talented  writer  seeks 
full  time  reporter  position  in  greater  Bos¬ 
ton  area.  Will  cover  sports,  entertainment, 

fovernment,  etc.  Previous  experience, 
tory  copies  available.  Please  respond  to 
Box  35080,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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In  Chattanooga 


Gannett  to  acquire 


Antitrust  division  backs 


modified  joint 

A  Justice  Department’s  antitrust  divi¬ 
sion  report  concluded  (July  1)  that  the 
Chattanooga  (Tenn.)  Times  is  a  failing 
newspaper  and  would  have  been  eligible 
for  an  antitrust  exemption  for  their  entire 
joint  operating  arrangement  with  the 
Chattanooga  Free-Press . 

The  antitrust  division  further  stated 
that  since  the  newspapers  had  entered 
into  a  joint  printing  arrangement  on  May 
13  without  Justice  Department  approval, 
that  they  are  no  longer  eligible  for  an 


Past  Week’s  Stock  Prices 

NEWSPAPERS 


One 

Year 

6/30  6/24  Ago 

Affiliated  Publications  (AMEX)  .  19  1844  21% 

Blue  Chip  Stamps  (OTC)  .  23  2144  19V2 

Capital  Oties  Comm.  (NYSE)  .  51  5244  40 

Charter  Company  (NYSE)  .  23%  24Ve  N/A 

Cowles  Comm.  (NYSE)  .  2444  24  2544 

Dow  Jones  (NYSE)  .  4444  4  444  33% 

Early  Calif.  Ind.  (OTC)  .  644  6%  N/A 

Gannett  (NYSE)  .  45V2  45V4  43% 

Gray  Comm.  (OTC)  .  36  34V2  26V2 

Harte-Hanks  (NYSE)  .  23%  2244  20 

Jefferson  Pilot  (NYSE)  .  2844  29  33% 

Knight-Ridder  (NYSE)  .  23  23  2144 

Lee  Enterprises  (NYSE)  .  20'/$  20  21% 

Media  General  (AMEX)  .  2844  29  22% 

Multimedia  (OTC)  .  24V4  23V2  27 

New  York  Times  (AMEX)  .  23%  24y2  25% 

Panax  (OTC)  .  4V2  4V2  6V2 

Post  Corp.  (Wise.)  (AMEX)  .  I7V2  I6V2  19% 

Quebecor  (AMEX)  .  9V2  9V8  644 

Seaboard  Coastline  (NYSE)  .  3744  3744  N/A 

Southam  (CE)  .  35%  N/A  N/A 

Stauffer  Comm.  (OTC)  .  36y2  36  27y2 

Thomson  Newspapers  (CE)  .  17%  17%  16 

Time.  Inc.  (NYSE)  .  45%  471/8  37^4 

Times  Mirror  (NYSE)  .  321/2  34%  29% 

Toronto  Sun  (CE)  .  18  161/4  131/2 

Torstar  (CE)  .  231/2  23  18Va 

Washington  Post  (AMEX)  .  17  171/2  24 


SUPPLIERS 


Abitibi  (CE)  .  18%  191/4  19 

Allied  Chemical  (NYSE)  .  47%  52i/2  N/A 

Altair  (OTC)  .  344  3%  4% 

Am  Inti  (NYSE)  .  68  6544  N/A 

Berkey  Photo  (NYSE)  .  41/8  4%  51/2 

Boise  Cascade  (NYSE)  .  36ye  361/2  32i/2 

CBS  (NYSE)  .  47%  51  N/A 

Compugraphic  (NYSE)  .  171/2  ISYa  37 

Compuscan  (OTC)  .  31/4  3%  644 

Consol.  Bath.  (CE)  .  14%  14%  12y8 

Crown  Zellerbach  (NYSE)  .  461/4  441/2  35% 

Digital  Equipment  (NYSE)  .  66%  66%  551/2 

Domtar(AMEX)  .  201/8  21%  24 

Dow  Chemical  (NYSE)  .  33%  34i/8  27 

Eastman  Kodak  (NYSE)  .  56  571/8  561/8 

Georgia  Pacific  (NYSE)  .  271/2  27%  27% 

Grace.  W.R.  (NYSE)  .  38i/e  37%  27% 

Great  Lakes  Paper  (CE)  .  491/4  50  34% 

Great  Northern  Nekoosa  (NYSE)  ....  32%  33%  32% 

Harris  Corp.  (NYSE)  .  36%  36%  281/2 

Hunt  Chem.  (NYSE)  .  111/4  11%  13% 

International  Paper  (NYSE)  .  361/2  37  44% 

Itek  Corp.  (NYSE)  .  18  18ye  22i/8 

Kimberly  Clark  (NYSE)  .  45%  46  48% 

LogEtronics  (OTC)  .  141/4  131/4  WA 

Logicon  (AMEX)  .  201/2  201%  131/, 

MacMillan  Bloedel  (CE)  .  291%  29%  241/2 

Minnesota  Mining  &  Mfg  (NYSE)  ....  53%  531/2  56% 

Raytheon  (NYSE)  .  74%  731%  48% 

Rockwell  mi  l  (NYSE)  .  261%  26  38% 

Signode  (NYSE)  .  35  35%  N/A 

St.  Regis  (NYSE)  .  281%  28%  31% 

Southwest  Forest  Ind.  (NYSE)  .  15%  16  17% 

Sun  Chemical  (NYSE)  .  25%  24%  291/2 

Visual  Graphics  Corp.  (AMEX)  .  7  644  51/4 

Volt  Info.  (OTC)  .  231/2  221%  16% 

White  Consolidated  (NYSE)  .  231%  241%  26% 


Prices  supplied  by  Smith  Barney  Harris 
Upham  Inc. _ _ _ 


operation 

antitrust  exemption  for  that  segment  of 
the  joint  operating  agreement. 

In  its  report  to  Attorney  General  Ben¬ 
jamin  Civiletti,  the  antitrust  division  rec¬ 
ommended  that  the  Chattanooga  news¬ 
papers  be  permitted  to  modify  their  ap¬ 
plication  to  “identify  those  joint  ac¬ 
tivities  not  yet  undertaken  for  which  the 
exemption  is  available.” 

According  to  the  antitrust  division,  the 
Chattanooga  papers  are  eligible  for  an 
exemption  if  they  choose  to  combine 
their  advertising,  circulation,  marketing 
and  accounting  departments,  but  not  for 
their  joint  printing  operation. 

New  York  Post 
to  enter  a.m.  field 

In  the  wake  of  last  week’s  announce¬ 
ment  that  the  New  York  News  will  pub¬ 
lish  an  afternoon  daily  later  this  year. 
New  York  Post  publisher  Rupert  Mur¬ 
doch  said  the  Post  will  enter  the  morning 
field  and  publish  a  late  final  edition  con¬ 
taining  closing  stock  prices. 

The  Post’s  new  editions,  according  to 
Murdoch,  will  cost  about  $10  million  an¬ 
nually.  The  newspaper,  which  is  sup¬ 
ported  largely  by  national  advertising,  is 
currently  losing  about  $4.5  million  a 
year,  according  to  Murdoch. 

Murdoch,  who  disclosed  the  Post 
strategy  in  a  meeting  with  the  Allied 
Printing  Trades  Council  late  last  week, 
says  he  plans  to  sell  New  West  magazine 
and  funnel  profits  from  his  other  U.S. 
properties  to  the  Post  to  fund  the  effort. 
He’ll  hire  roughly  200  new  employees  to 
augment  the  Post’s  staff  of  1,100,  while 
the  News  adds  approximately  300  people 
to  its  staff. 

The  new  editions,  Murdoch  says,  will 
go  to  press  at  1  a.m.  for  the  am  edition 
and  at  4:45  p.m.  for  the  final  edition.  The 
new  editions  are  to  be  delivered  in  both 
the  city  and  surrounding  suburbs,  while 
the  News  plans  to  distribute  its  afternoon 
edition  primarily  in  Manhattan. 

Murdoch  fears  that  the  new  News  edi¬ 
tion  could  slash  50,000  to  100,000  readers 
from  the  Post’s  654,314  (6  month  aver¬ 
age,  March  31).  But  he  believes  the  Post 
can  more  than  make  up  for  the  losses 
with  the  morning  entry — he  believes 
there  is  much  more  growth  potential  in 
the  morning  market. 

The  Post’s  circulation  has  been  climb¬ 
ing  steadily  over  the  past  year.  In  total, 
the  afternoon  daily  has  gained  30,000 
over  the  12-month  period  ended  March 
31,  despite  a  price  increase  to  300  in  Feb¬ 
ruary. 


Lansdale,  Pa.  daily 

Gannett  Co.,  Inc.  announced  (July  1) 
agreement  in  principle  to  acquire  The 
Reporter,  a  20,000-circulation  daily  news¬ 
paper  serving  the  Lansdale,  Pa.,  area 
north  of  Philadelphia. 

The  addition  of  the  Reporter  will  bring 
the  Gannett  Group  to  82  daily  newspa¬ 
pers,  with  three  in  Pennsylvania.  The 
other  two  Pennsylvania  members  are  the 
Valley  News  Dispatch  in  New  Ken¬ 
sington  and  the  Public  Opinion  in  Cham- 
bersburg. 

Also  included  in  the  transaction  was  a 
weekly.  Town  and  Country,  with  a  circu¬ 
lation  of  5,500  in  Pennsburg,  Pa.,  which 
becomes  Gannett’s  22nd  weekly. 

Allen  H.  Neuharth,  Gannett  chairman 
and  president,  and  H.  Charles  Berky, 
publisher  of  the  Reporter,  said  the  clos¬ 
ing  is  expected  later  this  summer.  The 
purchase  price  was  not  announced. 

The  Reporter  is  owned  by  Equitable 
Publishing  Co.,  of  which  Berky  is  secre¬ 
tary  and  assistant  treasurer.  The  other 
principals  include  Howard  C.  Berky, 
former  publisher  and  a  member  of  Equit¬ 
able’s  board  of  directors;  George  W. 
Knipe,  president  and  treasurer  of  Equit¬ 
able,  and  John  G.  Skibbe,  Jr.,  vicepresi¬ 
dent. 

“After  carefully  studying  Gannett’s 
operations  and  having  met  a  number  of 
the  people  connected  with  that  company, 
we  are  confident  that  our  employees  and 
the  communities  we  serve  will  continue 
to  benefit  from  the  resources  and  quality 
of  operation  that  is  apparent  throughout 
the  Gannett  Company,’’  H.  Charles 
Berky  said. 

Neuharth  said  that  Berky  will  continue 
as  publisher  and  no  operational  changes 
are  planned. 

“Chuck  Berky  and  his  associates  have 
a  well-deserved  reputation  for  an  excel¬ 
lent  newspaper,  which  provides  first-rate 
service  to  the  readers  and  advertisers  of 
the  Lansdale  area,”  Neuharth  said.  “We 
are  delighted  that  they  chose  Gannett  to 
help  continue  the  tradition.” 

Suitable  Publishing  Co.  also  owns 
WNPV-am,  a  Lansdale  radio  station,  but 
that  was  not  included  in  the  transaction. 


Bridwell  resigns 

Bob  S.  Bridwell,  vicepresident/fi¬ 
nance,  Harte-Hanks  Communications, 
Inc.,  has  resigned  effective  July  31.  The 
announcement  was  made  by  Robert  G. 
Marbut,  president  and  chief  executive 
officer. 

“We  appreciate  the  contribution  that 
Bob  has  made  to  Harte-Hanks.  We  wish 
him  every  success.  We  will  be  naming  a 
new  vicepresident/finance  in  near  fu¬ 
ture,”  Marbut  said. 
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Oh,  what  a  team! 


Em|)loyees  who  serve  on  National 
Guard  and  Reserve  teams  make'  better 
team  workers  for  you.  They  acquire 
skills,  discipline  and  leadershi|)  quali¬ 
ties  that  make  them  more  [jroductive. 

If  you  already  encourage  employc'e 
[)artici[)ation  in  Guard  and  Reserve 
training,  many  thanks,  if  not,  join  the 


now  more  than  T5(),{XX)  enlightenc'd 
em[)loyers  who  already  do.  Sign  the 
Statement  of  Support.  For  a  complete 
information  package  on  how  you  can 
()art ici [)ate,  write 
today  to:  Em[)loyer 

Sut)[)ort,  Arlington  c. 

EMPLOYERS  SUPPORT 

Virginia  22209.  the  guard  &  reserve 

p_  Arlington,Va.  22209. 

A  Public  Service  ot  This  Magazine  &  The  Advertising  Courrcil 


Political  writers  Ted  Knap,  left,  and  Jim  Herzog. 


Detroit  in  July  and  New  York  in  August  -  hardly 
one’s  choices  for  a  summer  sojourn.  But  then  there 
is  nothing  cool  about  national  political  conven¬ 
tions  wherever  they  are  held  and  even  if  there 
seems  no  question  about  who  will  be  the 
nominees. 

That’s  why  Scripps-Howard  News  Service  will 
be  there  when  the  Republicans  arrive  in  the  Motor 
City  and  the  Democrats  in  the  Big  Apple. 

A  team  of  SHNS  editors  and  reporters  will 
provide  gavel-to-gavel  coverage  and  insight  into 
the  machinations  on  and  off  the  convention  floors, 
from  the  smoke-filled  rooms  to  the  lively  lobbies, 
with  top  political  writers  Ted  Knap  and  Jim  Herzog 
leading  the  way. 

Following  a  tradition  of  more  than  40  years,  the 


SHNS  staff  will  provide  a  brisk,  offbeat  daily 
roundup  column  entitled  “Detroit  Calling”  and 
“New  York  Calling”  filled  with  items  readers  can’t 
get  anywhere  else. 

In  Kansas  City  in  1976,  SHNS  beat  even  the 
major  wire  services  in  announcing  President 
Ford’s  choice  of  Sen.  Robert  Dole  as  his  vice 
presidential  runningmate. 

Look  for  that  same  kind  of  exclusive  from  SHNS 
this  time  out.  But  also  look  for  the  kind  of  reporting 
that  will  give  a  broad  understanding  of  the  issues 
and  problems  the  selected  candidates  will  face 
as  they  head  into  what  promises  to  be  one  of  the 
most  exciting  general  election  campaigns  in  re¬ 
cent  history. 


Scripps-Howard  News  Service 

Call  or  write  UNITED  FEATURE  SYNDICATE,  New  York,  N.Y. 
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